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From The Publisher’s Desk

Welcome to the Oct/Nov 2014 issue of Bird Dog & Retriever News, thanks adver-
tisers for supporting us! The fall hunting season is here. Let the fun begin!

Not to start you out with a downer, but we lost Scooby our Springer since we last 
spoke. It’s tough losing a great dog like Scooby a year after Jenny who both spent 
most of their lives in bed with us every night. I talk a bit about it and life in my Col-
umn in this issue. I will do a tribute to Scooby in an upcoming issue. 

So what’s in this issue? On page 7 we feature and article by Rise VanFleet PhD 
CDBC, which talks about the relationship between a trainer and their client. It’s a 
good read if you are in the industry. Like normal I don’t agree with everything be-
ing from the hunting portion of the industry but it is worth the investment of time 
to read it.

In the new products section there is an interesting new device called a Help Up 
Dog Harness. For those of us that have older dogs it is a great way to help you get 
your older dogs into the truck. A dog with HANDLES!

In his article The Right Beginnings George Hickox takes a look at the early weeks 
of raising a pup.  Grisha Stewart MN CPDT-KA offers us an interesting article called 
Quick Fixes: Safety and Management Essentials. Ever wonder if it’s time to go to the 
vet? Turn to page 21 we offer you a guide on where to start. 

That and the news, calendars, some great advertisers, recipes and a joke or two 
finish out this issue.

Have fun this fall and holiday season.

Dennis Guldan 
Publisher Bird Dog & Re-

triever News
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What’s New

Lemongrass & Flaxseed
Pet Shampoo

A natural cleanser for dogs 
and other pets

Formulated 
to be perfect for 
furry friends, 
our shampoo 
lathers into a 
rich foam with-
out drying or 
irritating the 
skin, rinses off 
easily & leaves 
a shiny, luxuri-
ous coat. Also 
helps to ward 
off fleas & ticks 
with essential 
oils of neem, citronella & eu-
calyptus. 

• formulated to be the cor-
rect pH for an animal’s coat

 • essential oils of citronella 
and eucalyptus ward off fleas 
& ticks

• lathers into rich foam 
without sodium lauryl sulfate, 
which can dry & irritate the 
skin rinses off easily

• good for all coat & fur 
types

 • excellent for adding shine
16 fl oz. $20

www.johnmasters.com

20V 4.0 Max pack lithium 
ION battery

• 1.5 amp/hours for ad-
ditional runtime on the jobsite

• High energy flow cells 
improves performance of tools

• No memory and minimal 
self discharge so battery is 
ready when you are.

• Voltage: 20

• Amp Hour: 1.5 AH

• Technology: Lithium Ion

• Thermal Protection: Yes

• Weight: 0.8 lbs

$69
www.portercable.com

Dog Harness Help Up
A complete support and lifting 

harness, featuring “Hip Lift” — our 
totally unique pelvic support design. 
Medium built dogs up to larger 
heavier dogs and slimmer, lighter 
versions of the largest breeds. Ex-
amples are: Retrievers, Shepherds, 
Boxers, Akitas, Our harnesses have 
9 different areas of adjustment – so 
each harness can be articulated to 
your dog’s specific needs. The large 
harness covers a broad range of dogs 
within the arc of 70-110 pounds. The 
Large Harness is our most popular 
dog harness, based on size and weight 
of most common dog breeds. Select a 
dog harness size based on your dog’s 
weight first, then take measurements 
for accuracy. If your dog’s weight is 
on the cusp of our dog harness sizes, 
we recommend sizing down. Weight 
Capacity – 70 to 110 pounds • Mea-
surements Neck: 20-36″ Chest: 20-40″ 
Waist: 16-30″ The Help ‘Em Up Dog 
Harness is machine-washable with 
mild detergent. Set to delicate cycle 
and air dry for best results

$110
Helpemup.com
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Dog Ear, Eye and Teeth 
Cleaner

Pampering and spoiling is the 
name of the game. These cute and 
chic triple threats that are cleans-
ing finger size mittens keep your 
four-legged divas or studs clean 
and pristine.

Pampering and spoiling is the 
name of the game. These cute and 
chic triple threats that are cleans-
ing finger size mittens keep your 
four-legged divas or studs clean 
and pristine.

    Ear Buff finger mitts work 
it like a miracle cleaning your ca-
nine’s ears in one easy step. Safe, 
gentle formula removes earwax, 
debris and discharge. Paraben-
free and mild enough for every 
day use.

    Eye Sparkle finger mitts 
shine like a diamond cleaning 
your pup’s eyes in one easy step. 
Safe, gentle formula removes eye 
debris and lifts away dark stains 
caused by tears. Paraben-free and 
mild enough for everyday use.

    Gentle Dental finger mitts 
are not at all like your dreadful trip 
to a dentist. Cleans your doggie’s 
teeth & gums in one step. Safe, 
peppermint formula refreshes and 
deodorizes oral buildup. Paraben-
free and mild enough for everyday 
use.

$21.99
www.lafreshgroup.com

Dog Medical Kit
Adventure First Aid, 2.0

The Adventure First Aid 2.0 is 
fully stocked for the most common 
injuries and illnesses encountered 
on the trail: sprains, fractures, cuts, 
scrapes, headaches, and allergic 
reactions. With enough supplies 
to treat a group of four on a day-
long outing, the 2.0 is ideal for 
families, scouts, and anyone else 
who enjoys outdoor adventure. 
Adventure Medical Kits’ exclu-
sive Easy Care™ First Aid System 
organizes items by injury with 
injury-specific instruction cards 
to help anyone quickly and confi-
dently give first aid

 Be the First Aid Expert

 With supplies organized into 
injury-specific pockets, anyone 
can give fast and effective first aid. 
Care for the Whole Group

Deep stock of high-use items 
means there are enough supplies 
for large groups.• Manage Frac-
tures and Sprains • Wide elastic 
bandage plus instant cold pack.• 
Manage Pain and Illnesses • A 
wide array of medications to treat 
pain, inflammation, and common 
allergies. • Weather the Elements 
•Coated nylon outer bag with wa-
terproof plastic inner bags.

$23.00
adventuremedicalkits.com

Telescoping Flashlight

The 3 LED Extendable Tele-
scoping Magnetic Flashlight 
can be stretched to almost 2’ just 
like a telescope.  This capability 
allows the light to be placed in 
areas hard to reach.  Just when 
you thought you couldn’t find 
and reach that hard to find 
object, now you can with ease. 
This Extendable Telescoping 
Magnetic LED Flashlight also 
has two magnets, one at each 
end.  The product includes:

3 LED Flash-
light helps find 
your object

• Telescopes 
6” to over 21” 
long for reaching

• Flexible LED 
Head for 360° di-
rectional rotation

• Magnet i c 
Head for retriev-
ing your object

• Magnet i c 
Tail for retriev-
ing even heavier 
objects

• Includes (4) 
LR44 Batteries to 
get you started

• Pocket or Belt Clip for 
quick action

• Private Label with appli-
cable MOQ

$20.99
www.impeltronics.com
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Buy The Book
Thanks to Dogwise Publishing we 
offer you an excerpt from The Hu-
man Half of Dog Training By Rise 
VanFleet PhD CDBC Copyrights 
Dogwise Publishing 2013

Since you can’t tell a book from its cover we offer 
you ten pages from this book to decide if you want 

to do buy the book!

CHAPTER 4
Initial Engagement 
and Relationship 

Building 
By Rise VanFleet PhD CDBC

Nothing creates success in dog train-
ing as thoroughly as a collaborative 
working relationship between train-

er and client. Being an effective listener is one of 
the most important ways to foster this kind of 
engagement. It is so important, in fact, that all of 
Chapter 5 is dedicated to building good listening 
skills. First I wanted to offer a few other ways 
that trainers can engage new clients and build 
strong relationships with them. 

Engaging clients in the process 
One of the most challenging aspects of dog 

training or behavior consultation is to engage the 
human clients in the process. With their varying 
motivations, needs, and personalities, it can be 
confusing to know where to begin. Some clients 
arrive with a very specific agenda, while others 
find it difficult to articulate what the problems 
are. Some arrive with their dogs in chains (or any 
number of control devices), and others seem to 
think their dogs should be unhampered by any 
human intervention. As a canine professional 
with your own passions and knowledge of dog 
behavior and training, you might feel the urge 
to jump in and tell them immediately what they 
need to change, such as telling them to remove 
the prong collar, but this is rarely a good first 
move. It is more likely to alienate than engage, 

and without engagement, you are unlikely to 
have any lasting impact.

The term engagement here means that you 
want the client to feel motivated, interested, and 
ready to work with you. You want people to lis-
ten to what you say and be willing to try what 
you suggest. It is tempting to begin providing 
suggestions, especially when the needs are very 
obvious to you, but it is far better to focus first 
on engaging the client and saving your input 
until after that has been accomplished. In the 
long run, this approach yields better and longer-
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lasting results. Engaging the 
client is similar to the first step 
that clinicians take in therapy: 
building rapport. Without this 
attention co establishing a rela-
tionship, very little is likely to 
be accomplished. As with the 
dogs you work with, you need 
a little time to say hello and to 
get acquainted before you begin 
to work. 

In one training seminar that 
I attended, we were given un-
familiar dogs with whom to ac-
complish a task. As a less expe-
rienced dog trainer than many 
others there, I was anxious to 
show that I wasn‚Äôt a com-
plete washout. I immediately 
began to work on the task, but 
despite my having some tasty 
treats to offer, the dog blew me 
off. He just wasn‚Äôt interested 

in what I was trying to do. There 
were more interesting things 
going on‚Äîother dogs moving 
around, other people making 
squeaky sounds and running. 
It was then that I realized I had 
abandoned everything I knew 
about working with people that 
applies equally well with dogs: 
I had forgotten to say hello and 
to establish rapport. I backed 
up, started over, and things 
went much better. 

There is a process that seems 
to work especially well for 
engaging clients and keeping 
them engaged. First, show in-
terest and listen to their needs 
fully. Second, explain how 
you can help them meet those 
needs. Third, focus on common 
goals, while providing hope 
that together you can improve 

the situation. You will develop 
a relationship through this 
process, and refrain from try-
ing to change the client’s mind 
and behaviors all at once. In the 
paragraphs and chapters that 
follow, this process of engage-
ment and relationship-building 
is outlined. At first it might 
seem unnecessary to focus so 
much time your relationship 
with the human client, but it 
is one of the best investments 
you can make, and it will save 
considerable time and frustra-
tion later.

Genuineness and 
communication skills 
In any human (or canine) 

relationship, it is extremely 
important to be yourself. Like 
dogs, people are excellent at 
recognizing when you aren’t 
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“congruent,” i.e., when your 
outward behavior does not 
match your inner state of mind 
or intent. It is important to de-
velop your own unique style of 
working with people, to access 
your own sense of humor, to 
infuse your training or con-
sultation work with your own 
personal touch. While you can 
learn by watching others who 
have an approach you like, 
ultimately, you can only be 
yourself. People know if you 
are “for real.” Genuineness is 
the most essential feature of 
healthy human relationships. 

Showing interest 
Most readers probably al-

ready have a method for gath-
ering information about their 
clients, both dog and human, 
via questionnaire and/ or in-
terview. After you have the 
basic information that you 
need about the problem and the 
dog’s history, if it is possible, 
it’s valuable to take five or ten 
minutes to ask a few other ques-
tions that show your interest in 
the people and the dogs. This 
can be done on home visits or 
in a first class session when you 
ask people to introduce them-
selves. Showing interest helps 
build your relationship with 
clients, helps relax them, and 
sets a tone for future interac-
tions. There are a few questions 
that I like to ask: 

• Could you please tell me 
a little about why you decided 
to get this dog? What type of 
relationship were you hoping 
to have at that time? 

• We’ve been talking about 

the problem areas; can you tell 
me a few things that you really 
like about this dog? 

• If I could give you a magic 
wand right now, what three 
things would you change about 
this dog or your relationship 
with him? 

• Would you tell me what 
cues, tricks or behaviors your 
dog knows? Could you please 
show me a couple of them? 

These questions show your 
interest while providing valu-
able information about the cli-
ent’s motivations, expectations, 
and disappointments. They 
also convey that you are inter-
ested in the positive aspects 
of the dog or the relationship, 
and this can reduce the anxiet-
ies of clients who worry that 
they will be judged and found 
inadequate. By asking clients to 
show you some things their dog 
already knows, you are giving 
them an opportunity to demon-
strate their competence, which 
also helps offset the anxieties 
they are feeling. 

The questions are asked in 
a nonchalant, conversational 
manner and need not be dis-
cussed at great length. At this 
point, I listen carefully (see 
Chapter 5) and refrain from 
making suggestions or correct-
ing things they might be doing 
poorly. Keep in mind that this 
discussion is included to build 
the relationship and gather fur-
ther information. 

Usually this process pro-
vides extremely useful infor-
mation that can be used in 

subsequent training sessions. 
At times, however, you might 
encounter people who take this 
opportunity to its extreme‚Äî 
talking endlessly about their 
hopes and dreams or their ad-
miration for their dog. By the 
time you reach the “show me” 
question, you are bracing your-
self for a revival of The Gong 
Show, canine-style, replete 
with bad tricks or roughshod 
handling. Should this happen, 
it is fine to interrupt the client 
by saying, “I’m sorry to inter-
rupt, but I think I have an idea 
of what you were hoping for 
and disappointed with. I want 
to make sure we have enough 
time to work on the problems, 
so I have just one more thing I’d 
like to ask. Would you please 
show me just two things that 
your dog already knows how 
to do?” This polite form of 
structuring the situation and 
limiting the number of behav-
iors to be shown usually works 
quite well. You still get useful 
information, see some of the 
client’s interactions with their 
dogs, and keep the process 
moving forward toward the 
task at hand. 

Dealing with a client s 
preconceived notions 
Trainers sometimes face a 

challenging and potentially 
awkward situation when first 
meeting clients. This occurs 
when clients have rather spe-
cific ideas about the equipment 
or methods they wish to em-
ploy with their dog, often rep-
resenting some preconceived 
notions of what dog training 
and behavior is all about. This 


