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News from the Enemy Camps & the Good Guys

Hunting in the 50 States’ 
Shows Hunting Is More 
Affordable Than Many 

Outdoor Activities, 
Including Golf

A valuable resource for un-
derstanding state regulations, 
license fees and game species

 “ We’re sure you know that 
a day spent hunting beats a day 
in the office. What you might 
not know, though, is that a day 
spent hunting in many cases 
is more affordable than a day 
spent on the golf course or at a 
major league ballgame.

That’s something to keep 
in mind with National Hunt-
ing and Fishing Day coming 
up on Saturday, Sept. 27. Many 
opportunities nationwide are 
available to spend a day afield 
that weekend.

Statistics in NSSF’s latest 
report, “Hunting in the 50 
States: Regulations, License 
Fees, Species and Methods of 
Take,” clearly show that you 
get more bang for your buck 
hunting than in other compet-
ing hobbies and activities.

“There’s a misperception 
about hunting being a very 
expensive pastime. It can be in 
some circumstances, but for the 
most part hunting compares 
very favorably with the costs 
of other popular activities like 
playing golf, attending profes-
sional sports games and even 

going to the movies,” said Jim 
Curcuruto, NSSF Director of In-
dustry Research and Analysis.

The report, found here, 
estimates the average cost of a 
day of turkey hunting at $37.54 
for license, tags and ammuni-
tion, placing it far lower than 
a round of golf, estimated at 
$72.54 for greens fees and a 
sleeve of balls, or a day at a 
major league ballpark, which 
will set you back $57.45 for 
a ticket, parking and a drink 
and a hotdog. While 10 days 
of hunting costs essentially the 
same as one day afield, taking 
in 10 movies at your neighbor-
hood multiplex will add about 
$185 onto your credit card.

Of course, “Hunting in 
the 50 States” includes much 
more information than these 
comparisons”information that 
is valuable to manufacturers, 
retailers and shooting ranges.

To gain a better under-
standing of the expenses as-
sociated with hunting, NSSF 
combed through the regulation 
guides of all 50 states to pro-
duce “Hunting in the 50 States,” 
which consolidates data regard-
ing big and small game, and 
provides both state-specific and 
national information.

The new report includes 
resident and non-resident li-
cense and tag costs, number of 
species available to hunt (more 
than 40 in some states), avail-

able hunting days and legal 
firearm use by state. The re-
port’s pages contain interesting 
factoids on hunting”nine states, 
for example, allow the hunting 
of white-tailed deer with an air 
rifle”and there is an entire page 
on feral hog facts (population 
estimated at 5 million).

The report reveals how 
states provide many economic 
incentives to encourage hunt-
ing. Sportsmen and women in 
South Carolina, for example, 
enjoy two free days on which 
they can hunt without purchas-
ing a state hunting license. In 
many states, licenses for ap-
prentice hunters, juniors, se-
niors, military and the disabled 
are modestly priced, including 
for non-residents.

“Hunting in the 50 States” 
is available to NSSF members 
at nssf.org/research under the 
Industry Intelligence Reports 
tab, and non-members can 
contact jcurcuruto@nssf.org for 
additional information.

NSSF Infographic:The 
Changing Face of 

Today’s Target Shooter

A new infographic issued 
by the National Shooting Sports 
Foundation tells the story, at a 
glance, of the growing number 
of new target shooting enthu-
siasts and how they’re surpris-
ingly different from established 
shooters.

Newcomers”defined as 
those who have taken up tar-
get shooting in the last five 
years”are trending younger 
and female; also, they are city 
and suburban dwellers. In these 
ways, they are quite different 
from established participants 
and, as a result, are changing 
the face of target shooters in 
America. This influx of new-
comers also underscores that 
the traditional pastimes of 
handgun, rifle and shotgun tar-
get shooting continue to have 
a broad appeal to new genera-
tions of Americans.

Driven by newbies, tar-
get shooting participation has 
leaped by 19 percent, from 34.4 
million in 2009 to 40.8 million 
in 2012. That’s a 6.4 million in-
crease; for comparison, golf and 
some other traditional activities 
have seen their participant base 
decline by millions.

Although they may be 
different in age and gender, 
newcomers share one impor-
tant thing with established 
participants”their passion for 
firearms ownership and the 
shooting sports.

NSSF invites you to use and 
share “The Changing Face of 
Today’s Target Shooter” info-
graphic to educate the public on 
this exciting and positive trend 
in the shooting sports and in 
our industry.

Click the infographic to 
download, and you can find 
other informative NSSF info-
graphics at http://nssf.org/
infographics.

NSSF Board of 
Governors

Elects Two New 
Members

The National Shooting 
Sports Foundation Board of 
Governors announces the elec-
tion of its newest board mem-
bers: Mike Owens, President 
and Chief Operating Officer of 
Gander Mountain, and Bruce 
Pettet, President and CEO of 
Leupold & Stevens.

Both will serve three-year 
terms expiring in 2017.

Owens joined Gander 
Mountain in 2009 as executive 
vice president and chief operat-
ing officer and was named the 
company’s president and chief 
operating officer in 2013. Prior 
to joining Gander Mountain, 
Owens was with Anheuser-
Busch for 27 years, serving in 
positions of increasing respon-
sibility, including vice president 
of business operations.

Pettet became the chief ex-
ecutive at Leupold & Stevens 
in March of this year. Before 
joining Leupold & Stevens, 
Pettet was President and CEO 
of Collective International, 
owner of Airwalk and other 
footwear brands. Prior to join-
ing Airwalk, he was President 
and CEO of Brooks Sports, Inc., 
known for its premium running 
shoes and accessories.

Mike Owens

Bruce Pettet
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