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The hunt works like this: 
experienced hunters from Pheas-
ants Forever, Woodcock Minne-
sota and Ruffed Grouse Society 
are paired with inexperienced 
hunter(s) and in a youth  case, 
their guardians. After scouting 
for places to hunt and securing 
landowner permission when 
necessary; each hunt will include 
a clinic to explain the importance 
of safety, habitat, ethics and pro-
vide the participants a field trip 
to potentially pull the trigger on 
a wonderful adventure. 

To be eligible to participate 
in the lottery for the hunts, a 
youth must be 12-17 years old 
as of Oct. 19; have earned a 
valid firearms safety certificate; 
possess a small game license 
(if needed); and have a parent, 
guardian or adult authorized 
by a parent or guardian accom-
pany them as a non-firearms 
carrying mentor to join the 
youth at a pre-hunt orientation 
as well as the hunt. 

No small game 
licenses are needed 
for a youth younger 
than 16 and a reduced 
priced $5 licenses is 
required for youths 16 
and 17. 

Women 18 and 
older or adult family 
member do not need 
a parent or guardian 
to accompany them 
but will need a valid 
firearms safety certifi-
cate or an apprentice 
hunter validation cer-
tification, pheasant 
stamp (if pheasant 
hunting outside of a 
game farm) and small 

game license. 

All applicants must specify 
in which county or area they 
want to hunt, if they are willing 
to travel farther if their choice 
of an area is not available and 
how far they are willing to 
travel. 

Applications are due Mon-
day, Sept. 16 and are available 
at www.mndnr.gov/discover 
or by contacting the DNR Infor-
mation Center at 651-296-6157 
or 888-646-6367. Successful 
applicants will be notified via 
mail or e-mail by the end of 
September. 

The winner  notice will con-
tain specific information about 
hunting license requirements, 
equipment and contact infor-
mation of the hunt coordinator. 
All winners must contact their 
hunt coordinator after receiving 
their notice. Landowners with 
pheasant or grouse-producing 

habitat interested in allowing 
youth, novice women or a fam-
ily to hunt their land can help 
out by contacting Pheasants 
Forever  Eran Sandquist at 763-
242-1273 or email Eran. 

In case you didn’t you know; 
landowner are not liable under 
statute(Minn. Stat. 604A.20-
604.27), who gives written or 
oral permission for the use 
of the land for recreational 
purposes without charge does 
not, by that action: extend any 
assurance that the land is safe 
for any purpose, confer upon 
the person the legal status of an 
invitee or licensee to whom a 
duty of care is owed, or assume 
responsibility for or incur liabil-
ity for any injury to the person 
or property caused by an act or 
omission of the person. 

Rehan Nana (651) 209-4973 
or email Rehan 
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News From The AKC

AKC LAuNChes Dog 
TrAiNiNg supporT 

hoTLiNe
h t t p : / / w w w. a k c . o r g /

press_center/article.cfm?article_
id=51256 

Is your dog driving you crazy 
with rambunctious behavior you 
just can’t control? Puppy training 
giving you the blues? No time to 
search the Internet for advice you 
can trust? Promoting responsible 
dog ownership is at the heart of 
the American Kennel Club, and 
the launch of its newest service, 
the Good-Dog! Helpline, gives 
dog owners live telephone sup-
port from knowledgeable dog 
trainers when you need it most. A 
hotline for happiness for you and 
you dog. 

AKC’s Good-Dog! Helpline 
easily and thoroughly aids all dog 
owners in understanding their 
pet’s behavior with a simple call. A 
team of expert trainers - available 
six days a week - will help owners 
understand their dog’s actions and 
provide training solutions to get 
you and your dog speaking the 
same language. 

 Whether you‚‘re training a 
new puppy or looking to improve 
your adult dog‚ manners, expert 
instruction that is easily accessible 
from your home can be hard to 
find, said Penny Leigh, AKC Pro-
gram Manager of the new service. 
Good-Dog! Helpline was designed 
to be the go-to telephone support 
resource that fosters and builds 
long-lasting bonds between dogs 
and owners. 

According to the AKC Good-

Dog! Helpline‚ trainers, whose 
diverse pedigrees include experi-
ence in veterinary medicine, agil-
ity competition, therapy work and 
even biomechanical engineering, 
owners often report similar frus-
trations. Puppy housebreaking, 
puppy destructiveness and com-
ing when called top the list of most 
common training hurdles. 

 No matter how common or 
unique the problem, we are here 
to help you and your dog build 
the healthiest, happiest relation-
ship possible, said AKC Good-
Dog! Helpline trainer Breanne 
Long. Customers will be advised 
of additional training and event 
opportunities by being notified of 
local AKC affiliated training clubs 
in their area. 

For a one-time fee of $79.99, 
subscribers can speak to an avail-
able trainer with no restrictions for 
the life of their dog. The Helpline 
team is available via a toll toll-free 
number from 9 A.M. to 9 P.M. 
(EST) Monday through Friday, 
and Noon to 6 P.M. (EST) on Sat-
urdays. 

To learn more about AKC 
Good-Dog! , visit http://www.
akc.org/helpline

geT iNvoLveD 
- usDA/Aphis 
reguLATioNs

h t t p : / / w w w. a k c . o r g /
press_center/article.cfm?article_
id=511952 

Tomorrow, the U.S. Depart-
ment of Agriculture Animal and 
Plant Health Inspection Service 

(USDA/APHIS) will publish the 
finalnew federal regulations that 
narrow the retail pet store exemp-
tion under the federal Animal 
Welfare Act (AWA), triggering a 
60-day countdown to enactment 
(November 18, 2013) of those 
regulations. 

The purpose of the new rule is 
to bring internet-based pet breed-
ers and sellers under the regula-
tion of the AWA. The rule expands 
USDA oversight of pet breeders 
to include people who maintain 
at least five breeding females of 
any speciesANDsell at least one 
pet sight unseen. Despite the good 
intentions of the rule-makers, AKC 
believes this overly broad rule will 
penalize some small responsible 
breeders who rarely sell puppies 
while ignoring substandard op-
erations that sell dogs roadside 
or in parking lots. AKC believes a 
better option would be to regulate 
commercial breeding based on the 
number of dogs sold, not the num-
ber of dogs a person owns, said 
AKC spokesperson Lisa Peterson.

The 19,000-word Final Rule, 
APHIS-2011-0003, RIN 0579-AD57, 
Revision of the Definition of Retail 
Pet Store includes multiple areas 
of regulatory detail that remain 
unclear, confusing or unfair based 
on the available information, par-
ticularly regarding the definition 
of breeding female and how the 
agency intends to enforce the new 
requirements. We encourage you 
to review the materials and contact 
APHIS at (301) 851-3751 to obtain 
answers to your questions. 

This is a regulatory, not legis-
lative, change. There was no vote 
in Congress and AKC has to work 
within the confines of an admin-
istrative rather than legislative 
process. Since the rule was first 
proposed in May 2012, the AKC 
has worked to educate USDA/
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APHIS about responsible breeders 
and dog owners and the potential 
impact of this rule change, unfor-
tunately many important concerns 
have not been fully addressed.

To help clarify these issues, 
AKC will host an on-the-record 
stakeholder conference call with 
USDA/APHIS officials to clarify 
issues of greatest concern. Par-
ticipation on the conference call is 
limited on a first-come, first-serve 
basis. To submit questions and/
or sign up to participate, click 
here. AKC will publish the full 
transcript of the conference call 
on AKC.org.

We s t rong ly  encourage 
you to review the resources 
below,including the frequently 
asked questions, to further under-
stand the new rule, and to keep 
checking back, as we will continue 
to update this page as information 
becomes available. Please check 
the AKC website regularly to ob-
tain the most up-to-date informa-
tion on this rule.

Frequently Asked Questions, 
Background , Why is APHIS mak-
ing changes to the Animal Welfare 
Act?  Regulators at the United 
States Department of Agriculture’s 
(USDA) Animal and Plant Health 
Inspection Service (APHIS) have 
received numerous complaints 
about substandard/unscrupulous 
Internet sales of pets and have 
been tasked with addressing that 
issue. The AKC shares their con-
cerns about substandard opera-
tions. What is a rule change and 
how does it work?  A rule or regu-
lation is different from legislation. 
The law is already on the books so 
we have to work within the con-
fines of an administrative rather 
than legislative process. The ad-
ministrative process involves a 
public comment period in which 
stakeholders and concerned indi-

viduals have the opportunity to 
comment on a proposed rule, be-
fore the rule is finalized. AKC has 
been very involved in this process 
since the announcement of the 
proposed rule in May 2012. When 
did AKC first learn about this? Has 
the AKC done any outreach?  Since 
the rule was first proposed in May 
2012, the AKC has made signifi-
cant efforts to educate APHIS on 
the concerns. This includes a peti-
tion with over 70,000 signatures, 
providing alerts to breeders and 
dog owners encouraging them to 
participate in the public comment 
period, and submitting extensive 
comments to APHIS. This is in ad-
dition to reaching out to key mem-
bers of Congress, the US Depart-
ment of Agriculture, and the White 
House. The AKC continues to 
work with APHIS to communicate 
questions and obtain clarifications. 
We appreciate that APHIS has 
continued to communicate with us 
and help us answer questions on 
this regulation. Keep checking this 
page for the latest information and 
updates. What is the background 
of this rule and is the AKC op-
posed?  The United States Depart-
ment of Agriculture Animal and 
Plant Health Inspection Service 
(USDA/APHIS)‚ finalized version 
of new federal regulations that 
narrow the definition of a “retail 
pet store” is designed to license 
and regulate internet-based pet 
breeders and sellers as “dealers” 
under the federal Animal Welfare 
Act (AWA). The rule expands 
USDA oversight of pet breeders to 
include people who maintain 
more than four “breeding females” 
of any species and sell even one 
pet “sight unseen” by any means. 
The rule was initially proposed in 
May 2012 and has since that time 
been the subject of extensive objec-
tions by the AKC and other groups 
and individuals concerned about 

the future of responsibly bred dogs 
and small/hobby breeders. The 
final version of this rule remains 
largely unchanged in content, al-
though certain key clarifications 
have been made with respect to 
the concerns of breeders. The 
AKC‚ concerns stand regarding 
the lack of definition of a breeding 
female, the overly broad nature of 
this regulation, and the imposition 
of commercial standards on small 
hobby/breeders, and a variety of 
other issues. Read AKC‚ latest 
Legislative Alert for more infor-
mation on our specific objections 
to the rule. What changes did this 
rule make to the Animal Welfare 
Act?  It redefines the term “retail 
pet store” and removes certain 
exemptions allowing breeders 
who sell pets at retail (as opposed 
to wholesale) to avoid USDA com-
mercial breeder/dealer regulation. 
It increases the hobby breeder 
exemption from 3 to 4 the number 
of “breeding females” that a per-
son may maintain on their prem-
ises and from which they may sell 
offspring as pets, either at retail or 
wholesale, without being subject 
to USDA regulation. View the 
“Details on New Rule” for more 
information on what this means 
and how it applies to those who 
sell puppies sight unseen. , Details 
on New Rule, Is this rule retroac-
tive? When does the new rule go 
into effect?  The rule is not retroac-
tive and will go into effect 60 days 
after it is published in the Federal 
Register. APHIS has committed to 
working with breeders to help 
them understand the new rule and 
whether they need to come into 
compliance. There is no need to 
make immediate and drastic 
changes. Please review these FAQs 
and other resources on our re-
source page to understand if the 
rule will apply to you. For specific 
questions, we encourage you to 
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contact Dr. Gerald Rushin with 
APHIS at (301) 851-3751. How do 
I know if this rule applies to me?  
This rule applies to those who 
maintain more than four “breed-
ing females” AND sell a puppy as 
a pet “sight unseen” or sell to a 
third party (wholesale). This 
means that the buyer must actu-
ally see the puppy in person prior 
to the purchase. If you are con-
cerned about buyers coming to 
your home, you may arrange a 
location to meet the buyer and al-
low them to see the puppy. If you 
have fewer than five breeding fe-
males, and/or allow buyers to see 
the puppy in person prior to pur-
chase, then this rule does not apply 
to you. If you wish to own more 
than 4 “breeding females” and sell 
the offspring as pets and do not 
wish to be regulated, you may 
avoid regulation by selling all your 
dogs in a face-to-face transaction. 
A face-to-face transaction includes 
one where the seller and buyer are 
physically present and the buyer 
has the opportunity to observe the 
animal before taking custody of it. 
Are there any exemptions to this 
rule?, The new definition of dealer 
subject to USDA licensing and 
regulation includes “any dog... for 
research, testing, experimentation, 
exhibition*, or for use as a pet, or 
any dog sold at the wholesale 
level for hunting, security or 
breeding purposes”. (*exhibition 
as defined in the AWA excludes 
purebred cat and dog shows). The 
rule seems to indicate that if you 
are selling a dog as a breeding 
prospect, to maintain bloodlines, 
or for hunting, working, or secu-
rity, you would be exempt. If you 
are selling the dog as a pet, you 
would not be exempt. It is impor-
tant that the seller be able to 
clearly demonstrate their purpose 
in selling the dog at the time of 
sale. However, additional clarifica-

tion from USDA is needed on this 
point. You are also exempt if you 
sell the dog in a face-to-face trans-
action. Will this rule limit the 
number of dogs I can own?, No. 
The rule does not limit the number 
of dogs a person may keep, breed 
or sell. It is designed to regulate 
under the federal Animal Welfare 
Act (AWA) those who sell dogs as 
pets over the internet or “sight-
unseen”. Enforcement, What if 
USDA identifies a breeder as being 
subject to licensure and out of 
compliance?, After the rule goes 
into effect, USDA has told the AKC 
that they understand there will be 
a significant amount of time need-
ed for them to prepare to enforce 
the rule and is not providing a time 
certain by which breeders must 
come into compliance. The USDA 
has indicated that when they lo-
cate a person they believe to be out 
of compliance their first step will 
be to send a letter asking for infor-
mation and to help determine 
whether they need to be licensed. 
They will then work with that 
person to come into compliance. 
You will not be immediately fined 
or punished. For more information 
on pre-licensing visit the USDA/
APHIS Animal Care website. How 
will APHIS find out if I fall under 
this new rule? Will AKC be provid-
ing registrant contact informa-
tion?, All of AKC’s records are 
confidential and AKC will not 
share your information. The AKC 
urges all responsible dog owners 
to comply with all applicable fed-
eral, state, and local laws and 
regulations. My state regulates 
breeders. Will this supersede state 
law?, This will depend on your 
individual state laws. Contact the 
appropriate state agency for spe-
cific questions. AKC encourages 
breeders and dog owners to be in 
compliance with all applicable 
federal, state, and local regulations 

and laws. What should I be doing 
right now if I think this rule will 
apply to me?, USDA/APHIS is 
asking individuals who believe 
they may fall under the new rules 
to self-identify and have indicated 
a commitment to work directly 
with individuals to determine 
whether their particular case 
would make them subject to new 
regulation. You will not be pun-
ished or targeted if you contact 
them. They are committed to an-
swering questions and helping 
breeders understand the rule, not 
targeting specific dog owners who 
are genuinely trying to understand 
and be in compliance.

group hoNorees 
NAmeD For The 2013 
AmeriCAN KeNNeL 
CLub breeDer oF 
The YeAr AwArD
h t t p : / / w w w. a k c . o r g /

press_center/article.cfm?article_
id=51073 

In an ongoing campaign to rec-
ognize the hard work and commit-
ment of breeders dedicated to im-
proving the health, temperament 
and quality of purebred dogs, the 
American Kennel Club announced 
today the seven group recipients 
of the 2013 AKC Breeder of the 
Year Award. 

 The AKC Breeder of the Year 
Award celebrates several of AKC‚ 
most distinguished breeders and 
we‘re proud to recognize seven 
outstanding breeding programs as 
the 2013 Group finalists, said Mi-
chael Canalizo, AKC/Eukanuba 
National Championship Event 
Manager. These breeders all strive 
to produce dogs useful in both 
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form and function, with 
impeccable health and 
temperament. We‘re de-
lighted to spotlight them 
as the best of the best of 
purebred dog breeders. 

A breeder is chosen 
from each of the seven 
groups: Sporting, Hound, 
Working, Terrier, Toy, Non-
Sporting and Herding. The 
individual group recipi-
ents will receive a medal-
lion in recognition of their 
achievements on Sunday, 
December 15, 2013 at the 
AKC/Eukanuba National 
Championship in Orlando, 
Fla. At the end of the pre-
sentation the 2013 AKC 
Breeder of the Year will 
be announced. Addition-
ally, a canine portraitist 
will be commissioned to 
commemorate a promi-
nent dog from the Breeder 
of the Year‚ kennel, and 
their name will be added 
to the perpetual trophy 
and plaque on permanent 
display at the AKC head-
quarters in New York City. 
The group winners are:

Sporting Group: Ran-
dy, Anne Marie and Peter 
Kubacz, Ramblin‚‘ Red 
Irish Setters Randy, Anne 
Marie and their son Peter 
recognize how important 
the human-animal bond 
is, and that every pet is a 

member of the family first 
and foremost. The focus of 
their breeding program is 
sound temperament and 
good health. 

Randy founded Ram-
blin’ Acres Kennel after 
retiring from a successful 
career at United Airlines. 
Ramblin‚‘ Red Irish Set-
ters began when Randy 
and Anne Marie, a licensed 
veterinary technician at 
The Animal Medical Cen-
ter in New York City, met 
through the Irish Setter 
Club of Long Island and 
married in 1975. Their son 
Peter now runs Ramblin‚‘ 
Acres, handles show dogs 
professionally, judges AKC 
Junior Showmanship and 
serves as a board member 
of Take the Lead.

Ramblin‚‘ Red is the 
only Irish Setter breeding 
program to produce both 
a National Field Trial win-
ner and several National 
Specialty winners. Form 
and function dictate which 
dogs are chosen to play a 
role in the Ramblin‚‘ Red 
breeding program. The 
Kubaczs believe that part 
of being a breeder is giv-
ing back to the sport. Being 
available to help newcom-
ers to Irish Setters in par-
ticular, and to the sport of 
dogs in general no matter 

where the owners got their 
dog, is important to them. 

AKC ANNouNCes 
LiFeTime 

AChievemeNT 
AwArD FiNALisTs
http://www.akc.org/press_

center/article.cfm?article_
id=50994 

 The American Kennel 
Club (AKC ) is pleased to 
announce the nominees 
for the annual Lifetime 
Achievement Awards. Fi-
nalists are based on nomi-
nations by member clubs. 
A winner from the three 
finalists in each category 
Conformation, Companion 
Events and Performance 
will be voted on by mem-
ber clubs, with voting end-
ing on October 11, 2013. 
There will be a special 
awards presentation held 
in conjunction with the 
AKC/Eukanuba National 
Championship in Orlando, 
Florida in December 2013.

The Lifetime Achieve-
ment Awards were estab-
lished by the American 
Kennel Club in 1998 to 
honor and celebrate those 
whose years of hard work 
and dedication have signif-
icantly impacted the world 
of purebred dog sports on 
a national level.
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This year‚ nominees are:
Conformation

 •  Tom Davies of Brim-
field, Massachusetts grew 
up in Michigan, bird hunt-
ing with Springers and 
Brittanys. He has owned 
and bred Old English 
Sheepdogs, Bearded Col-
lies, Siberian Huskies, Bel-
gian Sheepdogs, Belgian 
Tervuren, Belgian Mali-
nois, Belgian Laekenois 
and a Xoloitzquintli, and 
judges the Herding Group. 
He has been a delegate for 
40 years and served on the 
Boards of AKC and AKC 
CAR. 

 •  Pat Hastings of Alo-
ha, Oregon has been in-
volved in the dog world 
since 1959 as an owner-
handler, breeder and pro-
fessional handler. She has 
evaluated over 25,000 pup-
pies, using her research 
into canine structure in 
order to help breeders de-
termine the best lifestyle 
choice for each puppy. Pat 
has presented seminars for 
25 years around the world 
to all aspects of the sport. 
She began judging in 1991. 

 •  Bill Holbrook of Se-
quim, Washington entered 
the AKC world in 1951 as 
the show chairman for the 
Cornhusker Kennel Club, 

later becoming an All-
Breed Professional Han-
dler. He received judging 
approval in 1969. In ad-
dition to judging assign-
ments all over the country, 
he twice judged the Collie 
Club of America National 
Specialty, the highlight 
of his judging career. Bill 
became an AKC Field Rep-
resentative in 1980 until he 
retired in 2007 at age 82. 

performance
 •  Ray Calkins of Sher-

wood, Oregon handled his 
first German Wirehaired 
Pointer to a red ribbon in a 
puppy stake in 1975. Since 
then, ten of his owner-
trained and handled dogs 
have earned field champi-
onships. Four of his dogs 
hold nine National Field 
Championships. Ray has 
been a member of the Ger-
man Wirehaired Pointer 
Club of America (GWPCA) 
since 1974, and has served 
in a variety of positions. He 
is a National Champion-
ship Judge for all the AKC 
pointing breeds (except 
GWPs) and the AKC Gun 
Dog Championships. 

 •  Kate Simonds of Mor-
risville, Vermont has been 
involved in field trials for 
42 years, during which she 
and her husband Pete have 

trained 13 FC/AFCs. She 
has participated as an 
officer, worker, competi-
tor, Field Trial Chairman 
and Secretary, and Chief 
Marshall. She has been 
judging trials since the 
1970s and judged for the 
National Retriever Club 
in 1978. Currently she is 
participating in Field Tri-
als, serving on the Labra-
dor Retriever Club board 
and is an AKC Delegate.

 •  Jeannie Wagner of 
Elyria, Ohio obtained 
her first Irish Setter in 
1973 and dogs she has 
produced have achieved 
obedience, hunt, confor-
mation and field titles. 
She has chaired field and 
show events for the Irish 
Setter Club of Ohio and 
sat on many field com-
mittees in her 35 years 
as member of the Irish 
Setter Club of America. 
As a writer, she has won 
six Maxwell medallions 
from the Dog Writers As-
sociation of America. 
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News from the enemy Camps & the good guys

FireArms iNDusTrY 
CoNTribuTes $150,000 

To NAwCA
The National Shooting Sports 

Foundation (NSSF), the trade asso-
ciation for the firearms and ammu-
nition industry, today announced 
it has contributed $150,000 to 
supplement Congressional fund-
ing of the North American Wet-
land Conservation Act (NAWCA), 
a grant program providing federal 
cost-share funding to support the 
North American Waterfowl Man-
agement Plan. This year” payment 
is part of a five-year NSSF initia-
tive that is providing $750,000 to 
support wetlands conservation 
and migratory bird habitat in the 
United States, Canada and Mexico.

“The National Shooting Sports 
Foundation and our member 
companies are committed to pre-
serving, protecting and enhanc-
ing our nation” proud heritage of 
wildlife conservation and hunting 
access,” said Lawrence G. Keane, 
NSSF senior vice president and 
general counsel. “The funds we 
are providing today are part of a 
multi-year investment will help 
serve these worthy causes for 
generations to come and are a re-
minder that hunters are America” 
original conservationists and that 
the firearms and ammunition in-
dustry are the historic champions 
of wildlife conservation.” 

According to the U.S. Fish & 
Wildlife Service, from September 
1990 to date, approximately 5,000 
program partners in 2,326 projects 
have received nearly $1.28 bil-
lion in grants. The partners have 
contributed another $2.68 billion 

in matching funds to affect 27.5 
million acres of habitat. For more 
information on NAWCA, visit 
the U.S. Fish & Wildlife Service 
website. 

mAjor miLesToNe 
For FAmiLies 

AFieLD‚Äî1 miLLioN 
New huNTers!

National Program Reduced 
Barriers, Created Opportunities 
for Newcomers 

The future of hunting is bright-
er today than it was nearly a 
decade ago thanks to the extraor-
dinary success of Families Afield, 
an innovative program that has 
introduced 1 million newcomers 
to hunting.

This impressive number dem-
onstrates that interest in hunting 
remains high and that what” 
needed to spark a lifelong passion 
for hunting is a proper introduc-
tion enabled by state regulations. 
With success in hand, “Families 
Afield” call to action is this: If your 
state offers an apprentice hunting 
license, make it a point to bring 
a newcomer along this hunting 
season; or if you’ve never gone 
hunting before, seek out a mentor 
and give it a try.

Launched in 2004, Families 
Afield was developed to increase 
the number of hunters to ensure 
a promising future for the tradi-
tion of hunting and conservation. 
Hunters provide the lion” share of 
support for conservation through 
the purchases of hunting licenses 
and excise taxes paid on sales of 
firearms and ammunition. 

“I wasn’t really sure if I wanted 
to be a hunter, so my dad told me 
we can get this apprentice hunting 
license and we can see if you like 
it,” said youth apprentice hunter 
Seth Wasilewski in a new Families 
Afield video. 

That features youth and par-
ents who have taken advantage 
of the program. Seth, who took 
his first deer that day, went on 
to complete his hunter education 
course and continues to hunt, 
progression followed by so many 
other mentored hunters.

Families Afield is a model of 
cooperative effort by several major 
organizations. The program was 
founded in 2004 by the National 
Shooting Sports Foundation, 
National Wild Turkey Federation 
and the U.S. Sportsmen” Alliance. 
The National Rifle Association and 
Congressional Sportsmen” Foun-
dation are also coalition partners 
in the Families Afield program.

To achieve its mission, Fami-
lies Afield focused on removing 
barriers such as age restrictions 
that were preventing sportsmen 
and women from passing hunting 
on to the next generation. Families 
Afield also encouraged states to 
establish an apprentice hunting 
license, “try before you buy”, con-
cept that allowed newcomers to go 
afield with an experienced mentor 
before completing a hunter educa-
tion course. Cumulative sales of 
apprentice hunting licenses have 
surpassed 1 million. 

Today, 35 states have approved 
legislation. making it easier for 
newcomers to try hunting with 
an experienced mentor. ”I don’t 
know that sitting in a classroom 
for two or three days would have 
sparked the same interest [in my 
son] as getting out in the woods 
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and getting experience deer hunt-
ing,” said Greg Wasilewski, Seth” 
father and mentor.

Added parent Andrew Weck-
er, who mentored his daughter 
and son, “If you have a parent 
out with a child, something good 
is going to happen from that, and 
for this family hunting has been a 
good thing for us.”, 

Program organizers say add-
ing 1 million new hunters has 
had a ripple effect on overall par-
ticipation because having a new 
hunter in a family often means 
other family members and friends 
become more active hunters or are 
reactivated.

Nearly 200,000 apprentice 
licenses were sold in 2012, accord-
ing to a survey of state fish and 
wildlife agencies commissioned 
by the Families Afield partners. 
That brings the total since 2006 
to 1,006,269 apprentice hunting 
licenses, making Families Afield 
one of the most successful hunter-
recruitment programs.

Most apprentices are youth, 
but increasingly adults have taken 
advantage of apprentice licenses 
to determine if they enjoy the 
activity enough to complete the 
hunter education course required 
to purchase a hunting license on 
their own.

The Families Afield partners 
will be celebrating this “1 mil-
lion milestone”, in the coming 
weeks by releasing key findings 
regarding the effectiveness of the 
program. As noted by the latest 
Families Afield video, “It took 
five years to reach 1 million new 
hunters, but with your help we can 
reach 2 million a whole lot faster.”, 

Experienced hunters and those 
who want to try hunting should 
check their state” hunting regula-
tions. 

For information about appren-
tice hunting licenses. More informa-
tion about Families Afield can be 
found at www.FamiliesAfield.org. 

NssF roLLs ouT New 
rANge CompLiANCe 

CoNsuLTiNg 
progrAm

In response to shooting range 
businesses seeing more visits by 
regulatory agencies such as the 
Environmental Protection Agency 
and Occupational Safety and 
Health Administration, the Na-
tional Shooting Sports Foundation 
(NSSF ) has launched a new Range 
Compliance Consulting Program.

The program will assist range 
businesses in dealing with these 
sometimes intimidating visits by 
providing education on regulatory 
requirements and helping ranges 
take corrective action and imple-
ment programs required by OSHA 
to protect and ensure a bright 
future for your business.

“Over the last year I have 
fielded an increased number 
of calls and emails from ranges 
having to deal with regulatory 
visits,” said Zach Snow, NSSF’s 
manager of shooting promotions. 
“For many it’s a moment of panic 
and fear that they have not been 
doing what is required to stay 
compliant. As a business owner, 
you have only one valid approach 
if you wish to avoid experiencing 
that panic and fear--be proactive, 
so ‘when they come’ you and your 
staff are prepared.”

Similar to NSSF’s FFL Com-
pliance Program, the range com-
pliance program offers guidance 
from advisors who will perform 
an on-site mock OSHA audit.

Erica Moncayo brings to the 
program her MBA education and 

position as an OSHA-authorized 
General Industry trainer and her 
five-plus years of experience in ad-
dressing and abating OSHA cita-
tions, through which she saved her 
clients more than $100,000 in fines.

Upon the completion of the 
mock audit of your indoor range 
and retail business, you can expect 
to receive the following health 
and safety programs within 30 
days. These programs are custom-
written plans specific to each par-
ticipating indoor range.

•  Hearing Conservation 
Program

•  Respirator Program
•  Personal Protective Equip-

ment (PPE) Program
•  Hazardous Communica-

tion Program
•  Lead Management Pro-

gram
•  Medical Surveillance Pro-

gram (assistance with setting up 
a contractor to obtain blood lead 
levels, audiograms and respirator 
fit tests, all of which are significant 
items in completion of the pro-
grams)

•  Standard Operating Proce-
dures

•  General Industry (to in-
clude, but not limited to, slips, 
trips and falls, First Aid, Emer-
gency Actions Plans)

•  Employee training upon 
delivery of all programs

NSSF covers 50 percent of the 
cost associated with this program, 
so an OSHA mock audit only costs 
the indoor range member $2,500. 
Keep in mind that $2,500 is the 
smallest fine you could potentially 
receive from OSHA if or when 
they come knocking and you’re 
not prepared.
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To take advantage of this pro-
gram, a range representative must 
have attended an NSSF Lead Man-
agement & OSHA Compliance 
Workshop or must be registered 
for an upcoming workshop, such 
as the NSSF Lead Management 
& OSHA Compliance Workshop 
October 13-15 in New Orleans. 
Exceptions to this rule will be 
reviewed and determined on a 
case-by-case scenario. For more 
information on the NSSF Range 
Compliance Consulting Program 
or to schedule an in-store and 
range OSHA mock audit go to 
www.nssf.org/ranges/rccp. If 
you have any questions about the 
program contact Zach Snow at 
203-426-1320 or by email zsnow@
nssf.org.

“The old-school way of think-
ing needs to change,” said Snow. 
“It’s no longer about ‘if they come,’ 
it’s about ‘when they come.’”

souTherN New 
eNgLAND CAmpAigN 

TArgeTs iLLegAL 
guN purChAses 
NssF promoTes 

‘DoN’T Lie For The 
oTher guYTm’ 

progrAm iN mAss., 
CoNN, r.i.

As part of an ongoing na-
tional effort to help prevent illegal 
“straw” purchases of firearms, the 
National Shooting Sports Founda-
tion (NSSF ) is reminding the pub-
lic in Massachusetts, Connecticut 
and Rhode Island that stiff penal-
ties are in place for individuals 
convicted of such purchases.

Billboard advertisements 
for the “Don’t Lie for the Other 
GuyTM” program are being pur-

chased by NSSF in key locations in 
the Boston, Worcester, and Spring-
field, Mass. markets, as well as in 
the immediate Hartford, Conn. 
and Providence, R.I. areas. The 
message: “Buy a gun for someone 
who can’t and buy yourself 10 
years in jail. Whatever you do . . 
. Don’t Lie for the Other Guy. . .”

More than 34 million media 
impressions will be delivered in 
September through the public-
education program, which is being 
funded by the firearms industry.

“Don’t Lie” is a cooperative 
program between the Bureau of 
Alcohol, Tobacco, Firearms and 
Explosives and NSSF, the trade 
association for the firearms and 
ammunition industry. The effort 
was developed over a decade ago 
to raise public awareness about 
the seriousness of the crime of 
purchasing a firearm for someone 
who cannot legally do so. The 
program also helps ATF educate 
firearms dealers so they can be 
better prepared to deter potential 
straw purchases.

The public campaign drives 
home the message that anyone 
attempting an illegal firearm pur-
chase faces a stiff federal felony 
penalty of up to 10 years in jail or 
up to $250,000 in fines.

To legally purchase a firearm, a 
person must be able to pass an FBI 
National Instant Criminal Back-
ground Check and fully comply 
with state and local laws. When 
a criminal knows he cannot pass 
this check, he may try to induce 
a friend or other person to make 
the purchase on his behalf, which 
is known as a straw purchase and 
is a felony.

“Our goal is to raise awareness 
among residents of Southern New 
England through billboards on the 
highways in these crossroads cities 
that there are serious consequenc-

es for illegally straw purchasing a 
firearm,” said Stephen L. Sanetti, 
NSSF president and CEO. “This 
warning can help deter an illegal 
purchase long before a person 
steps into a licensed retail store.”

This public awareness cam-
paign constitutes only part of 
the Don’t Lie for the Other Guy 
outreach effort. The full Don’t 
Lie for the Other Guy program, 
which also involves educating 
firearms retailers to better detect 
and prevent straw purchases, has 
been rolled out in major cities 
throughout the country and has 
run before along the U.S.-Mexican 
border. This is a campaign that 
ATF has called “vital” and “an 
important tool for ATF as it pur-
sues its mission of preventing 
terrorism, reducing violent crime, 
and protecting the nation.” In the 
retailer segment, federal firearms 
licensees are provided a Don’t 
Lie for the Other Guy retailer kit. 
Each kit contains a training video 
and informational brochure for 
storeowners and staff, as well as 
point-of-purchase displays aimed 
to deter illegal straw purchases.

“The firearms industry is 
proud of its longstanding coop-
erative relationship with the ATF 
and the entire law enforcement 
community by assisting them in 
their efforts to combat the criminal 
acquisition and misuse of fire-
arms,” said NSSF Lawrence G. 
Keane, NSSF senior vice president 
and general counsel.

Learn more about Don’t Lie 
for the Other Guy at dontlie.org. 
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state News

ALAbAmA
sTAY sAFe DuriNg 

Dove seAsoN
Dove season marks the begin-

ning of hunting season for most 
hunters in the South, and the 
Alabama Department of Conser-
vation and Natural Resources is 
reminding hunters to stay safe in 
the field. According to Alabama 
Hunter Education Coordinator 
Marisa Futral, dove season has 
some safety challenges that the 
other big hunting seasons like deer 
and turkey do not. “For example, 
there will be a lot of hunters in one 
place she said., The birds come in 
fast and there are usually a lot of 
people shooting at the same time. 
This can increase the chance for 
mishaps, but those risks can be 
neutralized if everyone simply 
looks out for each other. A large 
number of hunters can use the 
same field safely if all are courte-
ous and safety conscious.,

 
Futral offers these safety tips 

for hunters to follow:
• Stay at least 50 yards away 

from the next hunter in a dove 
field. Keep an eye out for your 
fellow hunters and know where 
they are at all times.

• Wear hunter orange (at 
least an orange cap) so you can be 
easily seen by the other hunters. 
Some hunters like to wear camou-
flage so as not to scare the doves; 
however, the use of camouflage is 
overrated for dove hunting. Birds 
react more to movement than they 
do color. It is better that your fel-
low hunters can see you.

• Establish your safe zone 
of fire before the shooting begins. 
Never shoot at low-flying birds or 
toward a road, house or livestock.

• Always wear eye and ear 
protection. In the off chance that 
you are rained on by stray pellets, 
you will need eye protection. If 
you don t already wear eyeglasses, 
shooting glasses are a good invest-
ment. Simple foam earplugs will 
guard against hearing loss, but 
electronic ear protection is nice on 
a dove field because it allows you 
to hear other hunters alerting you 
to incoming birds.

• Don t shoot crippled birds; 
pellets can ricochet off the ground 
and cause injury to you, others or 
your four-legged friends. It is easy 
enough to chase down a wounded 
bird on foot, or bring a retriever 
with you if possible. They make 
catching crippled birds much 
easier, and they allow you to stay 
at your shooting station, where 
other hunters are expecting you 
to be.

• Take plenty of water for 
you and your canine companion, 
and be alert for signs of heat dis-
tress. Alabama‚ dove season often 
coincides with high temperatures, 
so hydration is important.

• Above all else, use com-
mon sense. This can be easy to 
forget when doves are flying and 
the shooting is fast. Unload your 
gun every now and then and take 
a short breather to drink water, 
water your dog and watch other 
hunters.

ALAsKA
gooD upLAND birD 

huNTiNg seAsoN 
Looms For huNTers 

wiLLiNg To wAiT
Savvy bird hunters may 

choose to wait another week or 
two before stepping into the field, 
even though upland bird hunting 
seasons opened last weekend in 
most parts of the state and indica-
tors are that grouse and ptarmigan 
hunting this fall will be good. 
The reason, says Statewide Small 
Game Biologist Rick Merizon, 
stems from this year‚ late spring.

Upland game bird seasons 
opened in most regions on Au-
gust 10, as usual. Unfortunately, 
nesting this year was generally 
delayed for grouse and ptarmigan 
due to a late, cold spring with deep 
snow into early June. As a result, 
Merizon says early-season hunters 
should expect to see smaller-than-
normal birds of the year.

“Radio-collared hen willow 
ptarmigan observed on their nests 
had average egg production in 
late June says Merizon, who spent 
much of the spring and summer 
traveling across Alaska studying 
and monitoring grouse and ptar-
migan.

He expects subsequent chick 
survival was high thanks to a 
warm, dry summer and strong 
insect production. However, the 
late snowmelt delayed nesting 
overall allowing young birds less 
time to grow prior to the opening 
of hunting seasons.

“Chick size is smaller than 
we normally see this time of year 
for most monitored populations 
Merizon says.

Field observations of spruce 
and ruffed grouse in Southcentral 
Alaska during the first 10 days 


