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the gaps in the stones? I came 
forward to “whoa”her. Told 
her to be easy. John followed, 
said the bird clearly was un-
der the grass or had taken up 
residence in the rock wall. 
We never found it. It never 
came out.

“Cagey birds,”John said. 
“Just like grouse. You can hit 
one and it’ll disappear.”Reilly 
was jumpy after that, so we 
staked her and brought out 
Tabasco and one of the other 
setters to find the second 
chukar, though to no avail. 
And then graduation was 
over.

Reilly had done well on 
the birds. I just wanted to 
get this year old doggle back 
into my life. I said my good-
byes to John and called Reilly 
to the cab of my truck. She 
jumped into the passenger’s 
seat, panting and drooling. It 
was as if she hadn’t missed 
a beat from the day back in 
July when I dropped her 
off. I told John I’d stay in 
touch through the hunting 

season and asked him to let 
me know how Bo did. Then 
I gave him a picture of him 
and Reilly I had taken in 
the orchard, held in a heavy 
silver Orvis wing-shooting 
frame. He was touched. He 
told me it would go up in his 
house.

John thanked me and 
handed me my last invoice 
for the September training 
and the birds used in Reilly’s 
training. I told him that I 
couldn’t express my thanks 
strongly enough for letting 
me tag along on all those 
morning walks and training 
sessions in the orchard. In the 
subdued way of hunters, we 
nodded to each other, and 
I drove off toward home in 
North Bennington, where 
C waited to welcome Reilly 
and me.

It was September 21, and 
grouse season had already 
opened that year in Vermont. 
Reilly had been at the farm 
for about two and a half 
months. She smelled of cedar 

chips and dirt and some-
thing dead she had rolled 
in that week. I was ready to 
make her my dog again. C 
said she would give Reilly 
a bath. And I thought about 
getting the dog in the woods 
in search of wild grouse and 
woodcock.
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Appearances

Anytime you are run-
ning a dog in events you 
WILL have bad days. But 
how you handle that bad 
day speaks volumes. Go 
to any test or trial and you 
are going to see, dogs that 
can pass the test a level 
above which it is running, 
totally blow the test they 
are running today. Some 
of us call that the ‚ÄúOn 
any Day syndrome.‚Äù  
And the syndrome works 
both ways, some day‚Äôs 
dogs find birds they never 
should of and others walk 
fall over birds they never 
see.

But in this article I‚Äôm 
not talking about the dogs I 
am talking about handlers.  
There has never been a test 
ever run that there are not 
spectators. There may not 
be a gallery, which is rare, 
but there is always a couple 
of judges, a gunner or two 
and a couple of bird plant-
ers, just to name a few. And 

you know that people talk.
We al l  know what 

I‚Äôm talking about. The 
guy or gal that goes bal-
listic when the dog fails 
miserably in an event. We 
all have seen them and you 
can bet there will be at least 
one per event. 

Recently I was at the 
Lake Country Retriever 
hunt test at the Master 
Hunter field. I was watch-
ing the event contentedly 
asking questions and BSing 
when the ‚Äúbad day‚Äù 
hit for the handler on the 
line.  Part of the Master 
Hunter retriever water 
test is to retrieve a triple. 
There is an old adage that 
‚ÄúMaster Dogs should 
be able to do anything but 
walk on water, that too 
with a high tide.‚Äù

At the line at any of the 
three types of master tests, 
your dog is expected to be 
under control without a 

leash. It‚Äôs a Master dog 
one would expect nothing 
less.  Well on this day the 
third bird was too much 
and the Lab broke and 
went for the third bird.

The four of us on the 
hill looked at each other 
and said, ‚Äúhe‚Äôs hav-
ing a bad day!‚Äù We all 
have been there,  ‚Äúon 
any day syndrome.‚Äù 
When it happened, I had 
no opinion of the handler. 
But over the course of the 
next minute I immediately 
came to the conclusion I 
had a VERY different opin-
ion of the man.

As the dog was swim-
ming toward the third bird 
this handler threw a tirade 
that would have put Bobby 
Knight to shame. We all 
watched, perhaps a dozen 
of us including the judges 
and test helpers as this per-
son made a compete fool 
out of himself. And what 
did he gain?

Not a damn thing! 
But what he did do, was 
make us all wonder what 
he did with dogs he was 
training at home when he 
WASN‚ÄôT in the lime 
light. 

What he failed to recog-
nize is performance under 

Handling A Bad Day
By Dennis Guldan
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failure says more about 
you to people then per-
haps anything else. We all 
get asked about breeders 
and trainers throughout 
the year. And we all know 
people from all over to 
recommend. But would 
I or any of the 
observers ever 
recommend this 
handler to train 
ours or anyone 
else‚Äôs dog? 
I  doubt  that . 
So in this case 
though the dog 
definitely failed 
the day, the han-
dler failed much 
worse.

T h e r e  a r e 
many ways to 
handler failure. The first 
hunt tests I ever ran was 
with Jim Busch ‚Äúthe 
Vizsla Guru‚Äù of Winnea-
bago IL. We ran at Wilm-
ington, IL for an Illinois 
Vizsla Junior Hunt test. It 
was Labor Day weekend, 
which should be great 
weather, but ended up be-
ing a monsoon. It was one 
of those rains that goes 
on for days and even fast 
wipers does not clear your 
windshield.

We all knew it was ter-
rible conditions, but we 

had all paid our money 
and we were there to take 
our chances. On the way to 
the line I met up with a guy 
with a German Shorthair 
just nodding his head. 

I asked: ‚Äúhow‚Äôs it 
going‚Äù he looked up and 

said: ‚ÄúA rain from hell 
and a deer runs across the 
test field and my Shorthair 
followed him across and 
out of the field, I can not 
win. Guess we all have bad 
days!‚Äù And that was it! 
A class act all the way, no 
excuses, just statement 
of fact.  An ‚ÄúOn any 
day‚Äù event, and we all 
had been there. We all had 
sympathy for the guy, and 
we thought no less about 
him for it. Though in the 
back of our minds I expect 
we all thought, this guy 
get‚Äôs it. 

We train as much as 
possible but some days 
are just not our day, accept 
it and move on.  Ranting 
and raving or blaming the 
judges or the set-up of the 
test does not change thing, 
on that day the stars were 

not lined up 
and you were 
dest ine for 
failure. Take 
it like a man 
and move on. 
It sure helps 
everyone‚Äôs 
image of you 
when you do.

S o  n e x t 
time you have 
an ‚Äúon any 
day‚Äù mo-
ment, take a 

second and think before 
you act. Yea I know you 
may feel like ranting and 
raving, but by doing so 
the failure becomes yours, 
not the dogs. Or you can 
bite your tongue smile and 
look at people who have 
been in your shoes them-
selves and say: ‚Äúit‚Äôs 
just not our day.‚Äù 

You own your image; let 
it be a classy one.

Dennis Guldan hails 
from New Brighton, MN
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D

Here’s a bumper sticker 
every birdhunter can  display. 
The changes that have come 
about in the last few years in the 
small gauge shotshell business 
give new meaning the phrase: 
little things mean a lot. Boy, do 
they ever! 

Two major developments 
that will change birdhunting 
forever: 

1. The availability of num-
ber 8-1/2 size shot

2. The increase in muzzle 
velocities to 1300 fps and faster.

Number 9 shot is the   “offi-
cial” shot size of the skeet field, 
where the maximum target dis-
tance is 21 yards and the rules 
of the game call for a maximum 
of 1200 fps loads. No. 9’s work 
well on 20-yard targets (and are 
a good choice for the first barrel 
of a double gun when shooting 
over close-working dogs) but 
1200 fps loads poop out pretty 
rapidly after that.

But then along came Sport-
ing Clays with new rules that 
encouraged shotshell makers 
to enhance the performance. 
Winchester introduced the No. 
8-1/2 shot size. Yep, halfway 
between No. 8 and No. 9. You’d 
figure it to be maybe a 26 or 28-
yard performer. But wait, if you 
hype up the muzzle velocity to 
1300 fps, the effective distance 
extends to 33 or 35 yards! In 
practical, everyday terms, you 
get to put more pellets in the 
air, without sacrificing effective 
ranges. Smaller pellets for larg-
er birds -- that’s the bonus that 
higher velocities deliver. Win-
chester’s new Super- Sport‚Ñ¢ 
Sporting Clays No. 8-1/2’s load 
sacrifices only about 17% of the 
No. 9 pellet count  “ì but check 
out the bonus you get in effec-
tive yardage gained when they 
crank up the muzzle velocity 
up to 1300 fps.

Speed kills . . . and all the 
major ammunition makers 
offer loads in this high perfor-

mance 1300 to 1400 fps veloc-
ity class. Check out Bascheiri 
& Pellegri’s F2 Classic line; 
Federal’s Premium¬Æ and 
Wing “¢Shok‚Ñ¢ brands; Fioc-
chi’s Golden Pheasant and 
High Velocity lines; Kent Car-
tridge’s non-toxic IMPACT‚Ñ¢ 
ULTIMATE UPLAND¬Æ and 
VELOCITY¬Æ lead loads; 
Remington’s Express¬Æ High-
Velocity Extra Long Range 
Loads and Winchester’s Super-
X¬Æ line in addition to the 
SuperSport‚Ñ¢ AA¬Æ Sporting 
Clays line mentioned above.

This empowers small gauge 
shooters  “ì a throw-in benefit of 
these high velocity loads is that 
makers use absolutely the best 
components and their hardest, 
roundest shot to maximize per-
formance. With 375 No. 8-1/2-s 
in a 3/4 oz. 28 gauge load and 
435 in a 7/8 oz. 20 gauge load, 
you can get serious about rou-
tinely taking doubles on point-
ed bobs, woodcock and ruffed 
grouse. With high velocity No. 
8’s (and 40-yard capabilities) in 
the first barrel backed by No. 
7-1/2’s (okay, No. 6’s if you are 
chasing Prairie Chickens with a 
flushing dog) in the second bar-
rel, you’re all set for pheasant, 
dove and desert quail. 

No. 9 shot size is now avail-
able in 16 gauge loads from two 
different makers. Fiocchi has 
added No. 9’s to their Game & 
Target/Multi Sport dove load, a 
1 oz. load with a muzzle veloc-
ity of 1165 fps. B&P offers No. 
9 shot in their F2 Classic line, a 
29 gram load (1-1/16 oz.) with 
a muzzle velocity of 1280 fps. 

I Love small shot
By Bill Hanus

www.billhanusbirdguns.com
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Before WWII, when skeet 
was a 5-gauge sport, it included 
the 16 gauge. Sixteen gauge am-
munition was quite common 
at that time and Winchester’s 
development of WS-1 and WS-2 
(which we know today as Skeet 
1 & 2, or Quail I & II) for their 
great Model 21 side-by-side 
shotgun really got the best out 
of No. 9’s  “ì on the skeet field 
and for birds shot over dogs. 
The 16 gauge was a champ 
then and these small pellet-size 
loads demonstrate why it still is 
a champ. 

The small pellet sizes: Nos. 
7-1/2, 8, 8-1/2 and 9 are vastly 
under-rated as birdhunting 

loads. And the increased veloci-
ties now available on many of 
these loads only enhance and 
extend their performance. For 
small gauge shooters, these 
smaller pellet options lend cred-
ibility to the concept. 

Visualize a 28-gauge shooter 
shooting No. 6’s on pointed 
pheasant. He gets only 169 pel-
lets in a standard 3/4 oz. Load. 
But he gets over 300 No. 8’s or 
375 No. 8-1/2’s. Small pellets 
give him a 2-to-1 chance of a 
dead-in-the-air head or neck 
hit. And if he had the wisdom 
to slip a load of No. 9’s in the 
first barrel, he’d put 439 pellets 
in the air, increasing his odds to 
over 2-1/2-to-1!

That 25¬¢-piece in your 
pocket will cover the head/
neck target area on quail and 
dove; and a silver dollar will 
do the same for grouse and 
pheasant. Now imagine either 
coin flipped in the air, 20 or 25 
yards away. Which shot size 
has the best chance of nicking 
the coin? 169 No. 6’s, or 375 
No. 8-1/2 pellets? Hmmm? 

Your toss -- heads or tails. 

Bill Hanus hails from New-
port, OR
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Training

The time period encom-
passing the first 20 weeks of life 
is referred to as the imprinting 
stage. During this period, the 
young canine is learning what 
works for him and what does 
not. Either through a genetic 
propensity, a learned behavior 
through association, or a com-
bination of both, the dog may 
react to training with an un-
wanted behavior. Fixing dogs 
requires knowledge of canine 
behavior and throwing away 
the misguided concept that 
dogs are people in fur coats. 
They are dogs - they respond 
like dogs, and they learn like 
dogs.

In understanding canine 
behavior, a high percentage of 
dogs can be rehabilitated, and 
undesirable behavioral pat-
terns can be degraded to make 
the dog a better companion, 
family member, and hunting 
partner.

 Canine behaviors that own-
ers often wish to alter run the 
gamut from aggression toward 
people and/or dogs to a lack 
of effort in training. Dogs use 
flight, fight, fakery, and freeze 
as escape patterns to avoid hav-
ing to comply with commands. 
The dog must learn that these 
four "Fs" do not work for him.

 What will work for him is 
giving an effort to respond to 
a known command in a timely 
fashion. If a command is

not learned, the dog has 
no chance of succeeding. The 
dog needs to understand the 
command in order to be able 
to comply. "Get away from my 
new boots" is a command the 
owner is clear about, but the 
dog does not understand. A 
command must be taught, and 
owners should ensure that the 
dog fully knows what the com-
mand means in order to give 
an effort to comply in a timely 
manner.

 There is a common misper-
ception that if owners simply 
shower the dog with affection 
and give free treats for no per-
formance of a specific effort, 
then the dog will try to please 
the owner by responding to 
the owner's commands. Such 
thinking will not develop a dog 
that will respond to the "here" 
command when chasing a 
pheasant to the distant horizon. 
A program based on proven ca-
nine modification and training 
methods is the only blueprint 
that will guarantee success.

 In order to degrade estab-
lished, unacceptable behaviors 

and create new behavioral pat-
terns, owners need to under-
stand when and how to apply 
positive reinforcement. How-
ever, positive reinforcement is 
only part of the equation. Own-
ers must also understand when 
and how to apply negative 
consequences to an undesired 
behavior. The unwillingness 
of some people to establish an 
association in the dog's mind 
that a specific behavior causes a 
negative effect guarantees that 
the dog will not make an effort 
to respond to a known com-
mand or cue in a timely man-
ner. A dog will display symp-
toms of a lack of confidence, 
confusion, and apprehension 
immediately following the 
administration of punishment. 
This is a normal response, and 
in a sound training program 
the dog recovers quickly, learns 
from his mistake, and continues 
with new learning.

Positive reinforcement is 
administered to maintain and 
strengthen desired behaviors. 
In training a dog to recall, for 
example, the dog should be 
rewarded every time he offers 
the behavior in the initial stages 
of training. Once the desired 
response of giving an effort to 
respond in a timely manner is 
reliable, we would not have to 
reward ever time. However, 
the trainer should continue to 
reward sometimes when the 
dog responds to the command. 
A dog will continue to offer the 
desired behavior as long as he 
believes he may be rewarded. 
If rewards are extinguished 

Behavior Modification
By George Hickox
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altogether, the dog will lose the 
motivation to try.

 I used the word punish-
ment previously. In some dog 
owners' circles, the word pun-
ishment is viewed as a four- let-
ter word. The use of positive 
reinforcement only is preached. 
A negative consequence to an 
undesired behavior coupled 
with positive reinforcement for 
the contrasting desired behav-
ior is the magic formula. When I 
refer to punishment, I am refer-
ring to an effect that follows a 
cause (the undesired behavior) 
that is impressionable enough 
to inhibit the behavior from 
occurring in the future. The 
consequences must be impres-
sionable and meaningful if the 
behavior is to be eliminated in 
the future.

 Bluffs do not work. The dog 
will call a bluff, and the result 
is inconsistency of giving an 
effort to respond to a known 
command in a timely man-

ner. If someone were speeding 
through town and the police 
pulled the driver over and 
yelled, "No," but did not write 
out a ticket, there would be 
no meaningful consequence. 
There has to be a consequence 
perceived by the dog in order to 
develop reliability of comply-
ing with a command or cue in 
a timely manner.

 My recommended method 
for developing a puppy or 
rehabilitation for an older dog 
is the same. I establish the 
understanding of the desired 
behavior such as recalling via 
the identification and reward. I 
use a clicker to identify the de-
sired behavior as the behavior 
is occurring and then reward 
the behavior with a piece of 
food. Food is a bigger motiva-
tor to the dog than praise. Once 
the dog is reliably offering the 
desired behavior in order to 
receive a paycheck, I introduce 
the command while the dog is 

exhibiting the behavior. Once 
the dog responds in yard train-
ing 80 percent of the time, I 
introduce the dog to the e-collar 
in a proper e-collar condition-
ing program. The e-collar is our 
final bridge to generalizing the 
command in the field.

For more information about 
George Hickox and his training 
go to his website www.george-
hickox.com
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News from the Non-profits

Horicon Marsh Initiative 
reaping rewards

Recent acquisition high-
lights cumulative success

Ducks Unlimited and the 
Horicon Marsh Initiative are 
running on all cylinders with 
the acquisition of 71 acres ad-
jacent to Horicon National 
Wildlife Refuge.

The Horicon Marsh Initia-
tive (HMI) began with a chal-
lenge grant from the Ted and 
Grace Bachhuber Foundation 
Inc. back in 2010. The founda-
tion pledged an initial $500,000 
with an additional $500,000 
to follow if Ducks Unlimited 
could raise $500,000 in match-
ing funds. DU rose to the chal-
lenge and raised the $500,000 
within two and a half years, far 
ahead of projections.

HMI’s four-pronged conser-
vation strategy fit DU’s mission 
and the goals of the foundation. 
DU partnered with the U.S. Fish 
and Wildlife Service (USFWS), 
Wisconsin Department of Natu-
ral Resources (WDNR) and 
others to address the watershed 
restoration, invasive species 
control and wetland manage-
ment aspects of the program, 
but land protection had not 
been included until the recent 
land acquisition.  

 I could not have dreamed 
of a better piece of ground for 
DU to protect in the program 

focus area,  said DU Regional 
Biologist Brian Glenzinski.  We 
have been very active in all 
other areas, just finishing up 
the rehabilitation of the Red-
head and Teal flowages on the 
refuge, restoring wetlands and 
installing buffers higher up in 
the watershed and spraying 
cattails down on the state end of 
the marsh, but this acquisition 
is the most exciting project the 
initiative has undertaken. 

The 71-acre parcel not only 
fulfills HMI’s land protection 
mission, but also will contrib-
ute to watershed restoration 
goals as some of the cropland is 
restored to wetland and grass-
land habitat.  

This parcel will also address 
another of DU’s major goals by 
recruiting youth and expanding 
waterfowl hunting opportuni-
ties. Steve Kass, DU director of 
development, explained,  This 
property will not only achieve 
many of the goals of HMI, but 
will also be used to mentor 
youth and provide disabled 
hunters with a quality hunting 
experience.  Several mentored 
youth hunts and disabled hunts 
are taking place this fall. 

 This is a win all the way 
around,  said Steve Lenz, US-
FWS refuge manager at Hori-
con NWR.   We are very excited 
and pleased to have DU as a 
neighbor to the refuge.  USFWS, 
WDNR and DU are all work-

ing together to provide the 
habitat restoration and hunting 
opportunity on the property. 
Once restoration is complete, 
long-term plans are to turn the 
property over to the USFWS for 
inclusion into Horicon NWR.

  It is heartwarming and ex-
citing to see a purchase like this 
take place, especially at a time 
during which we are losing nat-
ural resources on a daily basis. 
I had no idea how successful 
HMP would be when we initiat-
ed it approximately four years 
ago,  said DU volunteer Ron 
Babros, a leader in establishing 
HMI.  Special thanks to the Ted 
and Grace Bachhuber Founda-
tion; fellow DU volunteers Don 
Jaga and Mike Ptaschinsky; and 
DU staff Mike Brumley, Todd 
Bishop, Tom Munich and Brian 
Glenzinski for making one of 
my wildest dreams come true.  
Their efforts will benefit the 
people of Wisconsin and more 
than 900 species of wildlife on 
the largest freshwater cattail 
marsh in the world.  

DU plans don’t stop here.  
Most of the money spent under 
HMI will potentially be used 
to leverage more conservation 
dollars for the area. Glenzinski 
explained,  If the North Ameri-
can Wetlands Conservation Act 
gets funded, we will be writing 
a grant to further the mission 
of the HMI and hope to bring 
another $1 million to help attain 
these goals. 
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Ducks Unlimited 
launches new season 

of Waterfowl 360 With 
enhanced mobile access, 
DU‚ newest online tools 

and information can 
help make this your best 

hunting season ever
Just in time for duck and 

goose hunting season, Ducks 
Unlimited has launched a new 
season of Waterfowl 360, the 
ultimate online resource for wa-
terfowl hunters. The latest ver-
sion of Waterfowl 360 includes 
new features and enhancements 
to help waterfowlers have their 
best season ever. ”Hunters 
should be excited about the 
prospects for this season,” said 
DU CEO Dale Hall. “We expe-
rienced good conditions across 
most of the breeding areas this 
year, and duck populations are 
at very high levels. As those 
ducks migrate south, hunt-
ers across North America can 
use our migration map and 
other online tools to maximize 
their chances for success in the 
field.”Waterfowl 360 is avail-
able at www.waterfowl360.com 
and through DU’s mobile apps. 
Hunters who visit the site can 
access waterfowling tips and 
tactics, gear features, wild game 
recipes, retriever training les-
sons, shotgunning instruction, 
waterfowl identification and 
more. One of the most popular 
Waterfowl 360 features is the 
DU Migration Map. This inter-
active map allows hunters to 
post reports about waterfowl 
activity in their area. The map 
also features reliable and timely 

reports from DU biologists 
and field editors. Thousands 
of waterfowl hunters across 
North America use this map 
daily during the season to get 
up-to-the-minute information 
on where birds are and what 
they are doing. Last season, 
hunters contributed more than 
30,000 reports to the map. This 
year, the migration map is 
available in a mobile-friend-
ly version and as an app for 
iPhone, Android and Windows 
8 devices. The Waterfowl Mi-
gration iPhone app has been 
extremely popular, spending 
nearly a full week in September 
as the number-one paid sports 
app in Apple’s app store. Also 
new this year is a feature that 
helps hunters stay informed by 
signing up for DU migration 
alerts via email. ”Our migration 
map traffic has increased 142 
percent compared to the same 
period last year,” said DU’s 
Web Director, Anthony Jones. 
“We are continuing 
to improve these 
digital tools for wa-
terfowlers and it’s 
exciting to see how 
well they are being 
accepted.” Ducks 
Unlimited’s digi-
tal media program 
continues to be a 
very effective way 
to reach out to cur-
rent and potential 
supporters.  ”The 
top priority of our 
website is to serve 
as the definitive re-
source for water-
fowl hunting and 
wetlands conserva-

tion information,” Jones added. 
“Overall traffic to our website is 
up 50 percent compared to this 
time last year. We’re pleased to 
see that supporters continue to 
access our digital media more 
and more each year. In addi-
tion to reaching our traditional 
constituency, we’re also using 
social media such as Facebook 
and Twitter to engage a young-
er generation of supporters.” 

PHeAsAnTs Forever
Pheasants Forever 
names olson new 

representative in north 
Dakota

Hopes to continue 
improving habitat 

through chapter and 
community involvement

Pheasants Forever (PF) re-
cently named Matt Olson of 
Forman, North Dakota, as the 
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organization  new regional rep-
resentative for the state. Prior to 
his promotion, Olson has been 
one of Pheasants Forever  five 
North Dakota farm bill wildlife 
biologists since October 2009. 

Olson looks to grow Pheas-
ants Forever  presence in North 
Dakota, which is currently 
home to 27 Pheasants Forever 
chapters and more than 4,000 
Pheasants Forever members. 
He will work at raising and ex-
pending funds on wildlife habi-
tat and conservation education, 
and also with local, state, and 
federal natural resource agen-
cies on behalf of Pheasants 
Forever North Dakota chapters. 

 Matt  dedication to Pheas-
ants Forever mission and the 
conservation health of North 
Dakota has earned him this 
position, and we couldn’t be 
more thrilled for him to be 
leading our team in the region,  
says Tom Fuller, Pheasants For-
ever and Quail Forever north 
regional director.  With all that 
is taking place in North Da-
kota, keeping conservation on 
landscape is a top priority for 
Pheasants Forever. Matt and the 
North Dakota team are just the 
ones to accomplish this.  

Olson, a lifelong pheasant 
hunter and North Dakota na-
tive, says it is important to con-
tinue conservation measures on 
North Dakota  landscape. “Up-
land hunting is too important 
in this state, both recreationally 
and economically, not to be 
more proactive in the conserva-
tion of the habitat that makes it 
all possible,” Olson said. “I look 

forward to raising Pheasants 
Forever’s profile in the state, 
increasing membership and 
showing people the high value 
of belonging to the nation’s 
leading upland conservation 
group.” 

Pheasants Forever empow-
ers county and local chapters 
with the responsibility to de-
termine how 100 percent of 
their locally raised conservation 
funds will be spent - the only 
national conservation organiza-
tion that operates through this 
truly grassroots structure. 

Olson earned an A.S. in 
Wildlife and Fisheries Manage-
ment in May of 2003 from Mi-
not State University-Bottineau, 
prior to completing a B.S. in 
Zoology with an emphasis in 
Wildlife and Fisheries Manage-
ment in May of 2005 from North 
Dakota State University. Olson 
will work out of his home office 
in Forman and can be reached 
at (701) 202-8120 or email Matt. 

Pheasants Forever, includ-
ing its quail conservation di-
vision, Quail Forever, is the 
nation’s largest nonprofit or-
ganization dedicated to upland 
habitat conservation. Pheasants 
Forever and Quail Forever have 
more than 135,000 members 
and 745 local chapters across 
the United States and Canada. 
Chapters are empowered to 
determine how 100 percent of 
their locally raised conserva-
tion funds are spent, the only 
national conservation organiza-
tion that operates through this 
truly grassroots structure. 

Rehan Nana, Pheasants 
Forever public relations special-
ist, at (651) 209-4973 or email 
Rehan 

Minn. Upland Bird Hunt 
offers Youth, Women 

and Families experience 
Hunts will occur on or 

around saturday, oct. 19 
or 26, at locations across 

much of Minnesota
Inexperienced youth, wom-

en and a handful of families can 
learn from hunters to be hunt-
ers by applying for a chance 
to step afield to experience an 
upland bird hunter this fall. 
The opportunity is sponsored 
by the Minnesota Department 
of Natural Resources, Pheas-
ants Forever, Woodcock Min-
nesota and the Ruffed Grouse 
Society. The hunts will occur 
on or around Saturday, Oct. 19 
or 26, at locations across much 
of Minnesota. 

 It takes a hunter to make 
a hunter and these outdoor 
groups will provide some well 
needed insight and experience; 
they’ll learn first-hand about 
hunting techniques, outdoor 
skills, safety and how wildlife 
habitat plays a big part in up-
land bird management,  said 
Mike Kurre, DNR mentoring 
program coordinator.  The ad-
venture also will provide life-
long memories, a new hunting 
partner to better appreciate the 
outdoors with and to just plain 
have fun.  


