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organization  new regional rep-
resentative for the state. Prior to 
his promotion, Olson has been 
one of Pheasants Forever  five 
North Dakota farm bill wildlife 
biologists since October 2009. 

Olson looks to grow Pheas-
ants Forever  presence in North 
Dakota, which is currently 
home to 27 Pheasants Forever 
chapters and more than 4,000 
Pheasants Forever members. 
He will work at raising and ex-
pending funds on wildlife habi-
tat and conservation education, 
and also with local, state, and 
federal natural resource agen-
cies on behalf of Pheasants 
Forever North Dakota chapters. 

 Matt  dedication to Pheas-
ants Forever mission and the 
conservation health of North 
Dakota has earned him this 
position, and we couldn’t be 
more thrilled for him to be 
leading our team in the region,  
says Tom Fuller, Pheasants For-
ever and Quail Forever north 
regional director.  With all that 
is taking place in North Da-
kota, keeping conservation on 
landscape is a top priority for 
Pheasants Forever. Matt and the 
North Dakota team are just the 
ones to accomplish this.  

Olson, a lifelong pheasant 
hunter and North Dakota na-
tive, says it is important to con-
tinue conservation measures on 
North Dakota  landscape. “Up-
land hunting is too important 
in this state, both recreationally 
and economically, not to be 
more proactive in the conserva-
tion of the habitat that makes it 
all possible,” Olson said. “I look 

forward to raising Pheasants 
Forever’s profile in the state, 
increasing membership and 
showing people the high value 
of belonging to the nation’s 
leading upland conservation 
group.” 

Pheasants Forever empow-
ers county and local chapters 
with the responsibility to de-
termine how 100 percent of 
their locally raised conservation 
funds will be spent - the only 
national conservation organiza-
tion that operates through this 
truly grassroots structure. 

Olson earned an A.S. in 
Wildlife and Fisheries Manage-
ment in May of 2003 from Mi-
not State University-Bottineau, 
prior to completing a B.S. in 
Zoology with an emphasis in 
Wildlife and Fisheries Manage-
ment in May of 2005 from North 
Dakota State University. Olson 
will work out of his home office 
in Forman and can be reached 
at (701) 202-8120 or email Matt. 

Pheasants Forever, includ-
ing its quail conservation di-
vision, Quail Forever, is the 
nation’s largest nonprofit or-
ganization dedicated to upland 
habitat conservation. Pheasants 
Forever and Quail Forever have 
more than 135,000 members 
and 745 local chapters across 
the United States and Canada. 
Chapters are empowered to 
determine how 100 percent of 
their locally raised conserva-
tion funds are spent, the only 
national conservation organiza-
tion that operates through this 
truly grassroots structure. 

Rehan Nana, Pheasants 
Forever public relations special-
ist, at (651) 209-4973 or email 
Rehan 

Minn. Upland Bird Hunt 
Offers Youth, Women 

and Families Experience 
Hunts will occur on or 

around Saturday, Oct. 19 
or 26, at locations across 

much of Minnesota
Inexperienced youth, wom-

en and a handful of families can 
learn from hunters to be hunt-
ers by applying for a chance 
to step afield to experience an 
upland bird hunter this fall. 
The opportunity is sponsored 
by the Minnesota Department 
of Natural Resources, Pheas-
ants Forever, Woodcock Min-
nesota and the Ruffed Grouse 
Society. The hunts will occur 
on or around Saturday, Oct. 19 
or 26, at locations across much 
of Minnesota. 

 It takes a hunter to make 
a hunter and these outdoor 
groups will provide some well 
needed insight and experience; 
they’ll learn first-hand about 
hunting techniques, outdoor 
skills, safety and how wildlife 
habitat plays a big part in up-
land bird management,  said 
Mike Kurre, DNR mentoring 
program coordinator.  The ad-
venture also will provide life-
long memories, a new hunting 
partner to better appreciate the 
outdoors with and to just plain 
have fun.  


