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Pheasants 
Forever

LocaL Pheasants 
Forever chaPters 
oFFer Youth and 

Women hunt 
oPPortunitY

Applications for hunt lot-
tery are due by Monday, Sept. 
10

Saint Paul, Minn. – Au-
gust 7 - Interested youth and 
women can apply by Sept. 10 
for a chance to step into the 
field with an experienced guide 
this fall and step out carry-
ing pheasants. The Pheasants 
Forever (PF) special mentored 
youth hunt is co-sponsored by 
the Minnesota Department of 
Natural Resources (DNR) and 
takes place on Oct. 20.

Mentors from Pheasants 
Forever chapters throughout 
Minnesota will be paired with 
youth hunters and their guard-
ians. After scouting places to 
hunt and securing landowner 
permission when necessary, 
mentors will take participants 
into the field.

“This great opportunity will 

put rookie youth or inexperi-
enced women on the fast track 
into the hunting world and 
show them with a hands-on 
approach about hunting tech-
niques, outdoor skills, safety 
and how wildlife habitat plays 
a big part in upland bird man-
agement,” said Mike Kurre, 
DNR Mentoring Program Co-
ordinator. “The adventure also 
will provide lifelong memories, 
potentially a new hunting part-
ner and a better appreciation of 
the outdoors.”

To participate in the lottery, 
youth must be 12-17 years old 
as of Oct. 20; have earned a 
valid firearms safety certificate; 
possess a small game license; 
and have a parent, guardian or 
adult authorized by a parent 
or guardian accompany them 
as a non-firearms carrying 
mentor to join the youth at a 
pre-hunt orientation as well 
as the hunt. Free small game 
licenses are available to a youth 
younger than 16 at any licens-
ing agent. Reduced-fee licenses 
also are available for youth 16 
and 17.

All applicants must specify 
in which county or area they 
want to hunt, if they are willing 
to travel farther if their choice 
of area is not available and how 
far they are willing to travel. 
Parents and guardians must 
accompany youth at all times 
and at all events. Women 18 
and older do not need a parent 
or guardian to accompany them 
but will need a valid firearms 
safety certificate or an appren-
tice hunter validation certifica-
tion, pheasant stamp and small 

game license. 
Applications are due Mon-

day, Sept. 10. They are available 
online here or by contacting 
the DNR Information Center at 
651-296-6157 or 888-646-6367. 
Successful applicants will be 
notified via mail or email by the 
end of September.

The winner ’s notice will 
contain specific information 
about hunting license require-
ments, equipment and contact 
information of the hunt co-
ordinator. Youth and women 
winners must contact their hunt 
coordinator after receiving their 
notice.

Landowners with pheasant 
producing property interested 
in allowing youth or novice 
women to hunt on their land 
can help out by contacting Eran 
Sandquist, Pheasants Forever 
Regional Wildlife Biologist, at 
763-242-1273 or E-mail Eran.

Pheasants Forever, includ-
ing its quail conservation di-
vision, Quail Forever, is the 
nation’s largest nonprofit or-
ganization dedicated to upland 
habitat conservation. Pheasants 
Forever and Quail Forever have 
more than 135,000 members 
and 700 local chapters across 
the United States and Canada. 
Chapters are empowered to 
determine how 100 percent of 
their locally raised conserva-
tion funds are spent, the only 
national conservation organiza-
tion that operates through this 
truly grassroots structure.
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news From the aKc

Podcast on cranial 
cruciate Ligament

In this podcast we hear from 
Dr. Jimi Cook, a veterinarian, 
Diplomat of the American Col-
lege of Veterinary Surgeons 
and the American College for 
Veterinary Sports Medicine and 
Rehabilitation, and Director of 
the Comparative Orthopedic 
Laboratory at the University 
of Missouri. Dr. Cook discusses 
Cranial Cruciate Ligament 
Disease in dogs and how both 
biology and biomechanics play 
a part in this disease.

CHF is pleased to bring lis-
teners a series of seven weekly 
podcasts pertaining to the 
health and wellbeing of the ca-
nine athlete, and all dogs. 

If you enjoyed this pod-
cast you may also like the 
other podcasts released in 
conjunction with the Ca-
n i n e  A t h l e t e  I n i t i a t i v e .   
 
Please also consider making 
a donation today to support 
our educational programs like 
these.

Podcasts are also available 
for direct download at Apple’s 
itunes® or www.genomebarks.
com.

We are grateful to the Ken-
neth A. Scott Charitable Trust, a 
KeyBank Trust, for their support 
of the Genome Barks Podcast 
Series. 

For more information con-
tact the AKC Canine Health 
Foundation at 1-888-682-9696 
or chf@akcchf.org.

Podcast on canine 
rehabilitative therapy

In this podcast we hear from 
Dr. Janet Van Dyke, a veterinar-
ian, Diplomate of the American 
College of Veterinary Sports 
Medicine and Rehabilitation, 
and founder of the Canine 
Rehabilitation Institute in Wel-
lington Florida.  Dr. Van Dyke 
discusses the benefits of vet-
erinary rehabilitation and the 
different techniques in which 
canine rehabilitative therapy is 
applied.

CHF is pleased to bring lis-
teners a series of seven weekly 
podcasts pertaining to the 
health and wellbeing of the ca-
nine athlete, and all dogs. 

If you enjoyed this pod-
cast you may also like the 
other podcasts released in 
conjunction with the Ca-
n i n e  A t h l e t e  I n i t i a t i v e .   
 
Please also consider making 
a donation today to support 
our educational programs like 
these.

Podcasts are also available 
for direct download at Apple’s 
itunes® or www.genomebarks.
com.

We are grateful to the Ken-
neth A. Scott Charitable Trust, a 
KeyBank Trust, for their support 
of the Genome Barks Podcast 
Series. 

For more information con-
tact the AKC Canine Health 
Foundation at 1-888-682-9696 
or chf@akcchf.org.

thanks to everyone who 
signed aKc’s petition 
and sent comments to 
usda’s animal Plant 
and health inspection 

service!
As the leader and expert 

in breeding and maintaining 
dogs for more than a century, 
the AKC supports respon-
sible breeders and dog owners 
through its educational and 
inspections programs. As the 
only purebred dog registry 
with a care and conditions of 
dogs policy – which we have 
recently enhanced to create a 
comprehensive policy for the 
welfare of all dogs – more than 
55,000 inspections have been 
conducted since 2000. Our 
expertise demonstrates that re-
gardless of the number of dogs 
owned or the manner in which 
breeders interact with potential 
puppy buyers, strict “one size 
fits all” breeder/retailer regula-
tion is expensive, unfair, and 
difficult to enforce. Our com-
ments to the USDA reflect these 
ideas, and respectfully express 
our belief that the proposed 
rule is fundamentally flawed. 
 

http://support.caninehealthfoundation.org/site/R?i=BxCDhAOEPldW4FUg5CF9Tw
http://support.caninehealthfoundation.org/site/R?i=BxCDhAOEPldW4FUg5CF9Tw
http://support.caninehealthfoundation.org/site/R?i=3dw4H_A02aEHwyT8ZD0HmQ
http://support.caninehealthfoundation.org/site/R?i=3dw4H_A02aEHwyT8ZD0HmQ
http://support.caninehealthfoundation.org/site/R?i=ThqdKGHIH98YZDB_NYtugA
http://support.caninehealthfoundation.org/site/R?i=he6o53Ee-I958IbpKINpsQ
http://support.caninehealthfoundation.org/site/R?i=he6o53Ee-I958IbpKINpsQ
mailto:chf@akcchf.org
http://support.caninehealthfoundation.org/site/R?i=JdVZgeSHGR_7k0p1fgn43Q
http://support.caninehealthfoundation.org/site/R?i=JdVZgeSHGR_7k0p1fgn43Q
http://support.caninehealthfoundation.org/site/R?i=D8rGtsNP_7y7gh_C3Ybwuw
http://support.caninehealthfoundation.org/site/R?i=D8rGtsNP_7y7gh_C3Ybwuw
http://support.caninehealthfoundation.org/site/R?i=Nx3rEB2sNuo1fbtwpAgU5g
http://support.caninehealthfoundation.org/site/R?i=K7VPlvqyMGjqrm3-3vS9vA
http://support.caninehealthfoundation.org/site/R?i=K7VPlvqyMGjqrm3-3vS9vA
mailto:chf@akcchf.org


32
We are the largest read hunting/dog magazine

© Bird Dog & Retriever News, PO Box 120089, New Brighton, MN 55112  612-868-9169 Cell

October/November 2012                                                     Now in our Twentieth year                                                    www.Bdarn.com

If you have any questions 
or comments regarding the 
AKC’s comments to the USDA, 
please contact our Government 
Relations Department at 919-
816-3720 or doglaw@akc.org. 
S i n c e r e l y , 
A l a n  K a l t e r 
C h a i r m a n  o f  t h e  B o a rd  
American Kennel Club

host a microchip clinic
Sponsoring a microchip 

clinic provides a worthy public 
service guaranteed to attract lo-
cal animal lovers to your event. 
Clinics are a great fundraiser, 
open house event and/ or pub-
lic service offering.

With the AKC CAR ID Sys-
tem, hosting a microchip clinic 
is both easy and beneficial. 
To get more information on 
organizing a microchipping 
clinic please call 800-252-7894 
or email chipclinic@akccar.org 
with your phone number and 
the date(s) of your clinic. An 
AKC CAR representative will 
contact you to help get you 
started as we are committed 
to providing you with support 
and turnkey resources to make 
your microchip clinic a success.

helpful hints for 
hosting a successful 

microchip clinic: 
Plan early! Be sure to order 

the microchips at least two 
weeks prior to event

Work with a veterinarian 
you are familiar with and ar-
range for them to volunteer 

their time to implant micro-
chips at your clinic. Veterinar-
ians, in kind, can promote their 
practice during the clinic.

Secure staffing to assist the 
veterinarian, help with paper-
work.

Have a set time for your 
clinic (i.e. 10:00 a.m.-1:00 p.m.) 
to maximize turnout and not 
waste the volunteers’ time

Have a table available to 
place small animals upon while 
implanting the microchip

If your event will be held 
outdoors, have an alternate 
rain date and list this date on 
all promotional materials
have the right materials 

Microchips 

A multi-system scanner 
that reads or detects ALL mi-
crochips, like the AKC CAR 
Proscan 700

AKC CAR Enrol lment 
Forms 

AKC CAR Promotional 
Materials 

Spare change and a cash box

Please note: If you are hold-
ing OFA or CERF clinics and 
need to read and record the 
actual microchip numbers al-
ready implanted, you need a 
scanner that can read all micro-
chip frequencies, including ISO 
microchips, like the AKC CAR 
ProScan 700.

http://akccar.org/index.
cfm

chairman’s rePort 
AUGUST 2012

--”Keep On Keepin’ On”--

In his insightful and highly 
acclaimed biography of Steve 
Jobs, Walter Isaacson chose to 
capture a defining characteristic 
of Jobs by giving him the last 
word on his own life. Jobs, who 
proved to be a good student of 
singer-songwriter Bob Dylan’s 
philosophical insights, used a 
Dylan lyric to explain his belief 
in personal growth.

“You always have to keep 
pushing to innovate. Dylan 
could have sung protest songs 
forever and probably made 
a lot of money, but he didn’t. 
The Beatles were the same way: 
They kept evolving, moving, 
refining their art. That’s what 
I’ve always tried to do — keep 
moving. Otherwise, as Dylan 
says, if you’re not busy being born, 
you’re busy dying.”

That philosophy is one that 
most certainly drives our best 
breeders in their determined 
quest for constantly improving 
their lines, and subsequently, 
their breeds. Like those breed-
ers, the American Kennel Club 
is on a determined quest to im-
prove events, and subsequently, 
our sport.

The last two years have 
seen relentless positive action 
delivering new programs, new 
events, new outreach, and a 
new system to help clubs man-
age all the change, including:

Grand Champion Program 
– a continuation of competition 
for champions of record with a 

mailto:doglaw@akc.org
mailto:chipclinic@akccar.org
http://akccar.org/index.cfm
http://akccar.org/index.cfm
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new title, new achievement lev-
els, and a new ranking system.

National Owner-Handler 
Series – recognizing and show-
casing the quality dogs being 
exhibited by owner-handlers 
and a venue for owner-handlers 
to compete against their peers.

4-6 Month Beginner Puppy 
Competition – providing the 
opportunity for training, so-
cialization, and competition 
leading to a Certificate of Merit 
suffix title.

Open Shows – informal 
sanctioned conformation events 
at which dogs, exhibitors, stew-
ards, judges, and clubs gain 
experience needed for licensed 
events. Certificate of Merit 
points are awarded.

Junior Showmanship Mas-
ter Class – a new class for the 
most competitive participants.

First ever Junior competi-
tion at both the Obedience and 
Agility Invitationals.

Beginner Novice optional 
titling class – very popular 
combination of basic obedience 
and rally.

Starting in 2013, “Com-
panion Events Extravaganza,” 
a multi -day event that will 
feature Championship events 
for Obedience and Agility and 
a new national competition for 
AKC Rally.

Time 2 Beat Agility Class – A 
unique, “hybrid” titling class.

Coursing Ability Test – a 
fun and healthy event modeled 
after lure coursing that is open 

to all adult dogs.

My Dog Can Do That! Ex-
perience – an exciting new out-
reach program for new owners 
and their dogs to try different 
companion events.

Online Competition Man-
agement System – a new way 
for clubs to manage event de-
tails and judging assignments 
that provides simple, real-time 
management of the most com-
plex events.

Each and every one of these 
innovative initiatives was borne 
out of an understanding of cus-
tomer needs and desires. AKC 
Staff is focused on leveraging 
those insights about every as-
pect of our sport into desirable 
programs that engage, excite, 
and expand participation in the 
AKC world of dogs and sport.

As Jobs noted, “Some peo-
ple say, ‘Give the customers 
what they want.’ But that’s not 
my approach. Our job is to fig-
ure out what they want before 
they do.” And that is exactly the 
approach we at AKC have used 
so successfully.

Our focus on “relentless 
positive action” continues daily. 
Will all the programs be as suc-
cessful as these? Maybe not. But 
another Dylan lyric - “Keep on 
keepin’ on” - guided Jobs in 
this exact challenge. Whether 
we have a success or a failure, 
we must keep moving forward 
– we are and we won’t stop.

You can help, too. Since we 
all participate in our sport, we 
all have insights into our par-
ticipants’ needs and desires. A 

simple, yet powerful example 
is the insight that led to the 
Grand Champion program. By 
understanding the desire many 
exhibitors have to continue to 
compete in a meaningful way 
after achieving a conformation 
championship, we were able to 
develop a complete program 
that engaged and excited par-
ticipants and expanded the 
timeframe for their competi-
tion, yielding increased entries.

We’re always looking for 
a few more good insights that 
might lead to an innovation 
in our sport. If you have one, 
please send it to me at: atk@
akc.org.

For as the Beatles, another 
favorite music icon of Jobs, re-
minded us - “Tomorrow Never 
Knows.”

Sincerely,

Alan Kalter Chairman

mailto:atk@akc.org
mailto:atk@akc.org
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news from the enemy camps & the Good Guys

Watchdog: not all 
‘humane societies’ are 
worried about cats and 

dogs
By debra o’connor
When you consider donat-

ing to the “humane society,” 
are you thinking of an organi-
zation that helps people adopt 
forlorn-yet-lovable dogs and 
cats? Or a group that lobbies 
Congress for better treatment 
of farm animals, such as new 
pig-confinement standards? 

Among charities, a lot of 
groups have similar names 
but different missions, so it’s 
donor beware. For example, 
the national Humane Society 
of the United States, or HSUS, 
runs television ads that show 
kittens and puppies in cages. 
But the HSUS itself doesn’t run 
any shelters, although the ad 
campaign “does lead people to 
believe that they’re doing that 
(kind of work) within Minne-
apolis and St. Paul,” said Janelle 
Dixon, president of the Animal 
Humane Society. 

Her five-shelter organiza-
tion has been in the Twin Cit-
ies since the 1880s, but it’s still 
a challenge each year to raise 
its $13 million budget. And 
the Minnesota Valley Humane 
Society in Burnsville went bust 
two years ago after years of 
financial difficulties. 

It doesn’t help when people 
assume they’re donating to 

their local companion animal 
shelter but in truth are giving to 
an organization that has a much 
broader mission with which 
some donors may not agree. 

“There are challenges with 
people understanding the dif-
ference,” Dixon said. “ ‘Hu-
mane society’ is a fairly generic 
term.” 

So generic, in fact, that it 
can’t be trademarked. In the 
Twin Cities, a second humane 
society, called the Minnesota 
Humane Society, doesn’t op-
erate shelters but works with 
no-kill rescue groups. 

The Watchdog became 
aware of the distinction when 
she was notified that the Center 
for Consumer Freedom was 
asking the Minnesota attorney 
general to look into alleged 
HSUS deceptive fundraising 
practices. It accused the HSUS 
of leading people to think it 
runs pet shelters when its main 
focus is farm animal treatment. 

The Center for Consumer 
Freedom has its own ax to 
grind, however. Part of its fund-
ing is from the restaurant and 
food industry. Its problem with 
HSUS, which lobbies Congress, 
is that “consumers should be 
able to make the choices” when 
they buy food, including ethi-
cal choices such as whether to 
purchase eggs from a free-range 
chicken or a caged chicken, said 
spokesman J. Justin Wilson. 

The nonprofit HSUS web-
site identifies its interest in 
chickens, pigs and cattle. But it 
also touts its Shelter Pet Project, 
which, in conjunction with the 
Ad Council and animal-adop-
tion program Maddie’s Fund, 
encourages people to get their 
pets from animal shelters. 

When it comes to donations, 
the Watchdog’s biggest concern 
is that people know what kind 
of organization they’re giving 
money to, and this is an excel-
lent example. 

Even the two big national 
groups, HSUS and the Ameri-
can Society for the Prevention 
of Cruelty to Animals, do dif-
ferent things, and money from 
neither trickles down to Min-
nesota shelters. 

To ensure you know what 
activities and causes your do-
nation will support, first go to 
the group’s website and study 
what it says. Then look up how 
it’s judged on one or more of 
these rating sites: 

-- Charities Review Council 
of Minnesota: smartgivers.org 

-- Better Business Bureau 
Wise Giving Alliance: give.org 

-- Minnesota attorney gen-
eral’s office: www.ag.state.
mn.us/charities 

-- Guidestar: guidestar.org 
-- American Institute of Phi-

lanthropy/CharityWatch: char-
itywatch.org ($40 membership) 

-- Charity Navigator: chari-
tynavigator.org 

A warning when looking 
at the ratings: Although the 
IRS has general guidelines for 



35
Magazine and web pages ads starting from $120/Yr

© Bird Dog & Retriever News, PO Box 120089, New Brighton, MN 55112  612-868-9169 Cell

October/November  2012                              We average over a half-million hits a month on the net.                        www.Bdarn.com

charities, the groups have some 
wiggle room when it comes to 
how they consider administra-
tive costs versus program costs 
versus fundraising costs. And, 
depending on rating agencies’ 
criteria, their takes on a non-
profit can vary widely. 

The HSUS, for example, is 
ranked well -- four out of four 
stars -- by Charity Navigator. 
But CharityWatch gives the 
group a D grade because, ac-
cording to their criteria, the 
group spends too much of its 
budget on fundraising, said 
President Daniel Borochoff. 

Ratings agencies’ listings 
are by no means inclusive, 
however, and there are many 
unrated yet well-run groups 
that do a lot of good. 

In that case, your personal 
experience may be your best 
guide. 

Feel like an underdog be-
cause of a problem with a busi-
ness, government agency or 
school? To ask the Watchdog 
for help, go to TwinCities.com/
watchdog, call 651-228-5419 or 
email watchdog@pioneerpress.
com. Follow her at twitter.com/ 
pioneerwatchdog.

in choosing Paul ryan, 
romney picks a hunter 
who has shown a firm 

grasp of firearms issues
Hunters, firearms owners 

and sportsmen in general across 
the United States should be truly 
heartened by Republican presi-
dential candidate Mitt Romney, 
choice of Congressman Paul 
Ryan of Wisconsin as his vice 

presi-
dential 
r u n -
n i n g 
mate.

All 
p o l i -
t i c s 
aside, 
t h e 
r e a -
son is 
c l e a r. 
P a u l 
R y a n 
i s  a n 
a v i d 
h u n t -
er. He 
is also the former co-chairman 
of Congressional Sportsmen‚ 
Caucus (CSC), which is the 
largest and most bi-partisan 
caucus in Congress.

As a hunter, Rep. Ryan un-
derstands and appreciates the 
issues hunters and sportsmen 
care about, such as the current 
effort to ban the on-line and 
mail order sale of ammunition 
and President Obama, support 
for banning modern sporting 
rifles (MSRs) that are used for 
target shooting and increas-
ingly by hunters, just to name 
just two.

Among the highlights of his 
record in Congress, Rep Ryan:

Voted YES to protect the 
right of hunters to use tradi-
tional ammunition

  Voted YES to prohibit 
suing manufacturers and retail-
ers for the criminal misuse of 
firearms

  Helped sponsor legisla-

tion to change the Pittman 
Robertson excise tax payment 
schedule helping to financially 
strengthen our industry and 
create more jobs for the econo-
my

  Voted YES to decrease 
background check waiting pe-
riod from 3 days to 1 day for a 
firearm purchase at a gun show

  Was rated A by the NRA 
for overall voting record

  Supported national 
cross-state standard for con-
cealed carry

  Opposed the gun reg-
istration & trigger lock law in 
Washington, DC

Many politicians pay lip 
service to, not wanting to in-
fringe on the rights of hunters‚ 
often followed by a pronounce-
ment or proposal that would 
do just that. With Paul Ryan, 
hunters and all law-abiding 
gun owners should be reas-
sured that there is someone in 
Washington with demonstrated 
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level-headedness on issues of 
great interest to them. When it 
comes to these recurring issues, 
there is no substitute for the 
knowledge and wisdom born 
of the personal experience and 
passion of a true hunter.

hunter numbers up 9% 
Between 2006 and 2011, 
Preliminary national 

report shows
The number of hunters 

age 16 and older in the United 
States increased 9 percent be-
tween 2006 and 2011, reversing 
a previous downward trend, 
a preliminary report from the 
U.S. Fish and Wildlife Service 
(USFWS) and Department of 
the Interior shows.

Preliminary figures show 
an increase from 12.5 million 
hunters in 2006 to 13.7 mil-
lion in 2011. Final data will 
be included in the upcoming 
USFWS 2011 National Survey 
Report. USFWS has conducted 
a national survey every five 
years since 1955, with the last 
being the 2006 National Survey, 
released in 2007.

“This increase in hunters 
mirrors what our members are 
telling us -- strong sales to an 
expanding consumer base,” 
said Steve Sanetti, president of 
the National Shooting Sports 
Foundation, the trade asso-
ciation for the firearms, am-
munition, hunting and shoot-
ing sports industry. “There is 
increased interest in firearm 
ownership -- from customers 
new to the market to exist-
ing customers looking for the 

newest products. Purchases are 
being made for the enjoyment 
of recreational target shooting 
sports -- such as sporting clays, 
IDPA and 3-gun competitions 
-- as well as for personal protec-
tion, and, as these figures show 
us, for hunting.”

The preliminary report also 
shows that hunters spent an av-
erage of 21 days pursuing wild 
game in 2011. Additionally, the 
report shows that hunters spent 
$34 billion on trips, firearms 
and equipment, licenses and 
other items to support their 
hunting activities in 2011.

The national survey is paid 
for by sportsmen through the 
use of Pittman-Robertson Fed-
eral Aid dollars. This year is 
significant as it is the 75th an-
niversary of the Pittman-Rob-
ertson Federal Aid in Wildlife 
Restoration Act.

ncPa: Lead 
ammunition Bans harm 

Wildlife
Contrary to environmen-

talists‚ claims, the use of lead 
ammunition poses a minimal 
risk to wildlife, while a lead am-
munition ban would positively 
harm wildlife, according to a 
new report from the National 
Center for Policy Analysis 
(NCPA).

 The EPA is not allowed 
by congress to regulate or ban 
lead ammunition,,aid NCPA 
Senior Fellow Sterling Burnett., 
However, even if it were, there 
is little evidence supporting 
the claim that lead ammuni-
tion poses a significant harm to 

animals and humans.
 Condors are one of the few 

species in which lead ammuni-
tion is arguably causing harm, 
but protecting them does not 
justify a call for a nationwide 
ban,,aid Burnett., Rather, lim-
ited restrictions covering only 
the condors‚ home range might 
be justified to prevent harm.‚ 

Lead ammunition sales also 
fund wildlife conservation.

 Hunters pay an excise tax 
on all the lead ammunition 
they purchase, which direct-
ly funds wildlife conserva-
tion programs,,aid author and 
NCPA intern Alexis Hunter., 
Banning lead ammunition 
would actually be unsound 
wildlife management.‚ 

Since 1991, there have been 
restrictions on using lead am-
munition to hunt certain ani-
mals, but several environmen-
tal groups have recently pushed 
for the EPA to regulate or ban 
lead ammunition production. 
However, bans would increase 
the cost of hunting and could 
jeopardize $1.66 billion per 
year in wildlife management 
and conservation funding from 
taxes and fees on guns, licenses, 
and ammunition.

No Need to Get the Lead 
Out - http://www.ncpa.org/
pub/ba768

new avma website 
transforms members‚ 

online experience
Customized home pages, 
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vastly improved online net-
working services and the ability 
for members to provide input 
on association policy decisions 
are the cornerstones of the 
American Veterinary Medical 
Association‚ (AVMA) new web-
site, which launched today. The 
website redesign helps make 
the AVMA, numerous resources 
more readily available to mem-
bers, improves functionality 
and enhances the overall online 
experience. Members can now 
build their own homepage from 
a multitude of topics of per-
sonal interest, and the process 
of signing up for newsletters 
and other resources has been 
streamlined.

The AVMA Communica-
tions Division conducted ex-
tensive research and member 
surveys to determine what they 
wanted from the AVMA web-
site, how it should be organized 
and how it should work. 

, One of the greatest advan-
tages of the new website design 
is that we will ask every mem-
ber what is most important 
to them, in terms of services, 
issues and information, and 
then the website will gener-
ate an individualized home 
page that gives each member 
the excellent content they tell 
us they want,‚ explains Kim 
Kishbaugh, head of AVMA elec-
tronic communications., Each 
member, user experience will 
be uniquely tailored to their 
interests and needs.‚ 

The new website design also 
strives to make the AVMA, nu-
merous resources easier to man-
age for member veterinarians. 

To this end, the new website 
includes the Knowledge Base, 
a system that allows members 
to organize the AVMA, thou-
sands of resources on a single 
topic, discipline or species in 
one place, including everything 
from AVMA policies and press 
releases to backgrounders and 
brochures.

Research indicated that 
veterinarians wanted to use 
AVMA.org to more easily con-
nect with their colleagues and 
AVMA leaders. In an effort 
to meet this need, the new 
AVMA website has an im-
proved AVMA Network of 
Animal Health (NOAH), which 
offers AVMA discussion groups 
for veterinarians. NOAH is 
a place where veterinarians 
can ask questions of their col-
leagues, share experiences, 
exchange diagnoses and treat-
ment information, and consult 
with specialists. Members can 
also use NOAH as a forum to 
discuss such topics as the work-
life balance. In addition, NOAH 
also provides contact informa-
tion for AVMA leadership, so 
each member can use NOAH 
to easily share their comments, 
suggestions or concerns with 
association leaders.

 This new website is really 
the beginning of a new era for 
the AVMA. It will make it easier 
for our members to engage the 
association and for us to inter-
act with them. I see the unveil-
ing of our new website as the 
kickoff to the AVMA, 150th an-
niversary, which we will be cel-
ebrating over the coming year, 
says Dr. Ted Cohn, chair of the 

AVMA Executive Board., This 
entirely redesigned website has 
been the dream of the members 
of the Executive Board; it is very 
exciting to see the launch occur.‚ 

The new AVMA website 
will also improve the online 
visitor experience for members 
of the public. The Public Re-
sources portion of the website 
provides thousands of pages 
of content that will be useful 
to pet owners and others who 
are seeking information about 
everything from pet health to 
food safety. 

Today, unveiling is phase 1 
of a three-phase launch of the 
new and improved www.avma.
org website. The redesign of the 
website is expected to be com-
pleted by April 1, 2013.

For more information, 
please visit www.avma.org. 
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state news

aLaBama
stiLL time to 

reGister For a 
Youth dove hunt

Registration is still open 
for the 12th annual youth dove 
hunts sponsored by the Ala-
bama Division of Wildlife and 
Freshwater Fisheries (WFF). 
The youth dove hunts will be 
held in the following counties 
on September 22: Clay, Cren-
shaw, Henry and Baldwin. 
Monroe County will hold its 
youth dove hunts on Septem-
ber 29 and October 6. To regis-
ter, visit https://youthhunts.
dcnr.alabama.gov/dove/.

Youth dove hunts are also 
scheduled for October 6 in 
Barbour, Geneva and Henry 
counties; and on October 20 in 
Covington, Dale and Geneva 
counties. Mobile will hold its 
youth dove hunts on October 
13 and 20. Registration for 
the October hunts will begin 
Wednesday, September 19.

Online registration is en-
couraged. However, partici-
pants without Internet access 
may register by calling the WFF 
district office listed on the hunt 
schedule or the Montgomery 
headquarters at 334-242-3469. 
District office personnel will 
complete the electronic regis-
tration form for you over the 
phone. The complete youth 

dove hunt schedule and a list 
of contact information for all 
WFF district offices can be 
found here.

Alabama’s youth dove 
hunting events are staffed by 
WFF personnel, which encour-
age a safe, secure environment 
for both parents and partici-
pants. The program also makes 
use of private lands and fields 
opened for use by community 
members, thus fostering good 
relationships between hunters 
and private landowners. 

To participate in the hunts, 
youth hunters must be age 15 
or younger and accompanied 
by an adult at least 25 years 
old (or a parent) who holds a 
valid state hunting license and 
a Harvest Information Program 
(HIP) stamp. Hunters should 
obtain their license and HIP 
stamp before the hunt since 
they will not be available on-
site.

Before each hunt, a short 
welcome session with remind-
ers on hunting safety will be 
conducted. All hunters are 
encouraged to wear eye protec-
tion and earplugs.

The Alabama Department 
of Conservation and Natu-
ral Resources promotes wise 
stewardship, management and 
enjoyment of Alabama’s natu-
ral resources through five divi-
sions: Marine Police, Marine 
Resources, State Parks, State 

Lands, and Wildlife and Fresh-
water Fisheries. To learn more 
about ADCNR, visit www.out-
dooralabama.com.
WaterFoWLers Get 
exPanded canada 

Goose season 
Waterfowl hunters will have 

extra time in the field to pursue 
Canada geese this season with a 
78-day season and an increased 
bag limit. In fact, hunters can 
get into action this weekend for 
the special early Canada goose 
season, which runs Sept. 1-15.

The daily bag limit on Can-
ada geese has been raised to 
three birds per hunter, while the 
daily bag limit on white-fronted 
geese (speckle bellies) remains 
at two. In a change from last 
year, the possession limit is 
now twice the daily bag limit 
for Canadas and speckle bellies. 
A Canada goose-only season is 
scheduled for Sept. 22 through 
Oct. 9.

"This was an effort by the 
Fish and Wildlife Service to 
help states deal with their 
resident populations of geese," 
said David Hayden, waterfowl 
specialist with the Alabama 
Wildlife and Freshwater Fisher-
ies Division. "The bag limit was 
increased to three birds, and the 
season was lengthened from 70 
days to 78 days."

For duck hunters, the fall 
flight survey conducted by the 
U.S. Fish and Wildlife Service 
(USFWS) indicated an overall 
abundance of waterfowl in 
North America. The overall 
population estimate increased 
7 percent from last year to 48.6 
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million birds. The all-important 
mallard count was up consid-
erably to 10.6 million birds, a 
15-percent increase over 2011 
and 40 percent above the long-
term average. The scaup (blue-
bills) estimate was up also at 
5.2 million, which is 21 percent 
above the 2011 estimate and 
similar to the long-term aver-
age. Those numbers prompted 
the USFWS to increase the daily 
bag limit on scaup from two to 
four birds per hunter.

A special early teal season 
is set from Sept. 8-23. A special 
snow and blue goose season 
is set for Oct. 27 through Nov. 
11 in Escambia and Monroe 
counties only. The special youth 
waterfowl days are Feb. 9-10.

The regular waterfowl sea-
son in the Mississippi Flyway 
is 60 days. Alabama's seasons 
are set for Nov. 23-24 and Dec. 
1 through Jan. 27. The daily bag 
limit is again six ducks with no 
more than four mallards (two 
hens), three wood ducks, one 
mottled duck, two redheads, 
four scaup, two pintails, one 
black duck and one canvasback. 
The daily bag limit of mergan-
sers is five, only two of which 
may be hooded mergansers.

Shooting hours are one-half 
hour before sunrise to sunset 
each day with the exception 
of the Mobile-Tensaw Delta. 
In the area north of Battleship 
Parkway, west of Alabama 
Highway 225, south of CSX 
Railroad tracks, and east of the 
west bank of the Mobile River, 
shooting hours for Monday 
through Thursday are one-half 
hour before sunrise to noon, 

while Friday through Sunday 
shooting hours are one-half 
hour before sunrise to sunset.

Hunters must possess a 
valid hunting license, signed 
federal duck stamp, state duck 
stamp or electronic privilege, 
as well as a free HIP (Harvest 
Information Program) elec-
tronic privilege. Visit www.out-
dooralabama.com/licenses  for 
more information.

arizona
commission 

meetinG
Deadline to apply for 2013 

commission appointment is 
Oct. 12

The Governor’s office is still 
accepting applications for the 
2013 appointment to the Ari-
zona Game and Fish Com-
mission. Applications must be 
postmarked or received by 5 
p.m. on Friday, Oct. 12, 2012. 
They can be submitted online 
at www.azgovernor.gov/BC/
Application07.asp.

Members must be well in-
formed on the subject of wild-
life and the requirements for 
its conservation. In accordance 
with state statute, the commis-
sion is required to maintain 
political balance, therefore, 
applicants for this particular 
vacancy may not be registered 
Republican. 

Also, no two members may 
be from the same county. Since 
the commission currently has 
members from Apache, Mari-
copa, Navajo and Pima coun-
ties, residents of those counties 
may not apply for this opening. 

Residents of Cochise, Coconino, 
Gila, Graham, Greenlee, La Paz, 
Mohave, Pinal, Santa Cruz, 
Yavapai and Yuma counties are 
eligible to apply.

Per state statute, the Ari-
zona Game and Fish Com-
mission Appointment Recom-
mendation Board shall assist 
the governor by interviewing, 
evaluating and recommending 
candidates. The board shall 
recommend at least two, but 
no more than five, candidates 
to the governor. The governor 
must select and appoint a com-
missioner from the list submit-
ted by the board. 

For further information, 
contact the Governor’s Office 
of Boards and Commissions 
at (602) 542-2449 or toll free at 
(800) 253-0883. 

For more information about 
the Arizona Game and Fish 
Commission, visit www.azgfd.
gov/commission. For more 
information about the Office of 
the Governor, please visit www.
azgovernor.gov.

Public comment invited on 
Arizona Game and Fish pro-
posed strategic plan

The Arizona Game and Fish 
Department has released the 
draft of its new strategic plan, 
Wildlife 20/20, and wants your 
comments and input.

Wildlife 20/20 provides 
broad strategic guidance for 
all department programs. It is 
intended to be a living docu-
ment that conveys policy direc-
tion that the Arizona Game and 
Fish Commission has provided 
to the department to guide its 


