
34
We are the largest read hunting/dog magazine

© Bird Dog & Retriever News, PO Box 120089, New Brighton, MN 55112  612-868-9169 Cell

October/November 2012                                                     Now in our Twentieth year                                                    www.Bdarn.com

News from the Enemy Camps & the Good Guys

Watchdog: Not all 
‘humane societies’ are 
worried about cats and 

dogs
By Debra O’Connor
When you consider donat-

ing to the “humane society,” 
are you thinking of an organi-
zation that helps people adopt 
forlorn-yet-lovable dogs and 
cats? Or a group that lobbies 
Congress for better treatment 
of farm animals, such as new 
pig-confinement standards? 

Among charities, a lot of 
groups have similar names 
but different missions, so it’s 
donor beware. For example, 
the national Humane Society 
of the United States, or HSUS, 
runs television ads that show 
kittens and puppies in cages. 
But the HSUS itself doesn’t run 
any shelters, although the ad 
campaign “does lead people to 
believe that they’re doing that 
(kind of work) within Minne-
apolis and St. Paul,” said Janelle 
Dixon, president of the Animal 
Humane Society. 

Her five-shelter organiza-
tion has been in the Twin Cit-
ies since the 1880s, but it’s still 
a challenge each year to raise 
its $13 million budget. And 
the Minnesota Valley Humane 
Society in Burnsville went bust 
two years ago after years of 
financial difficulties. 

It doesn’t help when people 
assume they’re donating to 

their local companion animal 
shelter but in truth are giving to 
an organization that has a much 
broader mission with which 
some donors may not agree. 

“There are challenges with 
people understanding the dif-
ference,” Dixon said. “ ‘Hu-
mane society’ is a fairly generic 
term.” 

So generic, in fact, that it 
can’t be trademarked. In the 
Twin Cities, a second humane 
society, called the Minnesota 
Humane Society, doesn’t op-
erate shelters but works with 
no-kill rescue groups. 

The Watchdog became 
aware of the distinction when 
she was notified that the Center 
for Consumer Freedom was 
asking the Minnesota attorney 
general to look into alleged 
HSUS deceptive fundraising 
practices. It accused the HSUS 
of leading people to think it 
runs pet shelters when its main 
focus is farm animal treatment. 

The Center for Consumer 
Freedom has its own ax to 
grind, however. Part of its fund-
ing is from the restaurant and 
food industry. Its problem with 
HSUS, which lobbies Congress, 
is that “consumers should be 
able to make the choices” when 
they buy food, including ethi-
cal choices such as whether to 
purchase eggs from a free-range 
chicken or a caged chicken, said 
spokesman J. Justin Wilson. 

The nonprofit HSUS web-
site identifies its interest in 
chickens, pigs and cattle. But it 
also touts its Shelter Pet Project, 
which, in conjunction with the 
Ad Council and animal-adop-
tion program Maddie’s Fund, 
encourages people to get their 
pets from animal shelters. 

When it comes to donations, 
the Watchdog’s biggest concern 
is that people know what kind 
of organization they’re giving 
money to, and this is an excel-
lent example. 

Even the two big national 
groups, HSUS and the Ameri-
can Society for the Prevention 
of Cruelty to Animals, do dif-
ferent things, and money from 
neither trickles down to Min-
nesota shelters. 

To ensure you know what 
activities and causes your do-
nation will support, first go to 
the group’s website and study 
what it says. Then look up how 
it’s judged on one or more of 
these rating sites: 

-- Charities Review Council 
of Minnesota: smartgivers.org 

-- Better Business Bureau 
Wise Giving Alliance: give.org 

-- Minnesota attorney gen-
eral’s office: www.ag.state.
mn.us/charities 

-- Guidestar: guidestar.org 
-- American Institute of Phi-

lanthropy/CharityWatch: char-
itywatch.org ($40 membership) 

-- Charity Navigator: chari-
tynavigator.org 

A warning when looking 
at the ratings: Although the 
IRS has general guidelines for 


