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available through the AKC 
website. In addition, the AKC 
and the AKC/CHF launched 
the Breeders Symposia in 1994 
targeted to both novice and 
experienced breeders.

Breeding, as exemplified 
by the Rockefeller creed of 
responsibility, obligation, and 
duty, and as practiced by our 
Parent Club breeders, is a labor 
of love – for dogs. Our breeders 
are not only at the core of what 
we do, they are a powerful force 
in creating the public’s percep-
tion of all we do. We are now 
developing a new social media 
strategy to help tell our story – 
our breeders and their stories 
will be a part of that. At the 
heart of those stories is that the 
difference between a purebred 
dog and a well-bred purebred 
dog is just this: an AKC breeder. 
How can you top a story like 
that?

As always, please feel free 
to contact me at atk@akc.org.

Sincerely,

Alan Kalter

Chairman
AKC Invites All-Breed 

Clubs to Host an Owner-
Handler Series Event
Print This Article

The AKC Owner-Handler 
Series launched in January 2012 
as a pilot program to celebrate 
the owner-handlers who are the 
core of the conformation dog 
sport and make up the major-
ity of show entries. Based on 
the positive feedback received 
from exhibitors, the American 

USDA/APHIS 
NOW ACCEPTING 
COMMENTS ON 
FEDERAL RULE 

PROPOSAL
Yesterday,  a proposed 

change to how the United 
States Department of Agri-
culture (USDA)/Animal and 
Plant Health Inspection Ser-
vice (APHIS) may administer 
federal Animal Welfare Act 
(AWA) regulations affecting 
“Retail Pet Stores and Licensing 
Exemptions” was published to 
the Federal Register. Comments 
on the proposal are now being 
accepted by APHIS.

The American Kennel Club 
continues to believe that the 
proposed changes have the 
potential to significantly impact 
AKC breeders, and encourages 
all interested parties to review 
the proposed rule and offer 
comment.

Questions and Answers: 
Proposed Rule –
Retail Pet Sales
What is APHIS 

proposing?
APHIS is proposing to re-

vise its defi nition of “retail 
pet store” to close a loophole 
that has in some cases threat-
ened the health of pets sold 
sight unseen over the Internet 
and via phone- and mailbased 
businesses. Under the current 
defi nition of “retail pet store,” 
which was developed over 
40 years ago and predates the 

Kennel Club® (AKC®) has 
opened the Series to every All-
Breed club.

Any All-Breed club with an 
event date after July 3, 2012 is 
now eligible to offer the AKC 
Owner-Handler Series at their 
show after applying for it and 
listing it in the premium list. 
The AKC Owner-Handler Se-
ries events currently scheduled 
can be found at: http://www.
akc.org/ohs/events.cfm.

“We launched the AKC 
Owner-Handler Series with a 
handful of events, and based 
on their success, we’re opening 
this Series so that more owner-
handlers can participate,” said 
AKC Director of Event Opera-
tions Bobby Birdsong. “More 
than 80% of dogs in the ring 
are shown by their owners and 
we’re happy to celebrate the 
owner-handler’s dedication to 
their breed and dogs.”

The top-ranked dogs from 
the AKC Owner-Handler Series 
are posted on www.akc.org. 
Rankings of the dogs compet-
ing in the series are compiled 
based on the special Point 
Schedule for Best of Breed, 
Group and Best in Show place-
ments in this specific series 
competition. View the current 
rankings at: http://www.akc.
org/ohs/points_ranking/

For more information about 
eligibility or judging procedure, 
visit the AKC Owner-Handler 
Series Q&A. If you have ques-
tions about hosting one of these 
events, please contact Bri Tesarz 
at glt@akc.org or 919-816-3514.

Internet, some breeders selling 
pets are taking advantage of a 
loophole that improperly ex-
empts them from meeting the 
basic requirements of the Ani-
mal Welfare Act. The proposed 
rule will close this loophole, 
ensuring that animals sold over 
the Internet and via phone- and 
mail-based businesses are bet-
ter monitored for their overall 
health and humane treatment.

The proposal will restore 
the definition to its original 
intent so that it limits the retail 
pet store exemption to only 
business and residences:

• where buyers physically 
enter to observe the animals 
available for sale prior to pur-
chasing them, and

• where only the following 
animals are sold or offered for 
sale at retail for use as pets: 
Dogs, cats, rabbits, guinea pigs, 
hamsters, gerbils, rats, mice, 
gophers, chinchilla, domestic 
ferrets, domestic farm animals, 
birds, and coldblooded species.

APHIS is also proposing to 
increase the number of breed-
ing females from three to four 
that small hobby breeders can 
own and still be exempt from 
licensing requirements. To meet 
the exemption requirements, 
these breeders can only sell the 
offspring of the breeding fe-
males that were born and raised 
on their premises, and sold for 
only pets or exhibition.

Why does APHIS want to 
change this rule?

This proposed rule is in-
tended to help ensure that 
consumers will be purchasing 
healthy animals for pets.

The current definition of 
“retail pet store” was written 
in the 1970s to exempt from 
federal regulation traditional 
pet stores and other facilities 
whose animals are subject to 
a certain degree of oversight 
from customers who enter their 
shop.

Today, the Internet allows 
retailers to sell animals directly 
to the public sight-unseen. Be-
cause the current definition is 
broadly defined, those retailers 
continue to qualify for exemp-
tion, even though they don’t 
meet the intent of the definition. 
As a result, some buyers have 
received animals with a conta-
gious disease, general illness, 
genetic deformities or other 
medical and social issues. Some 
of these buyers also received 
animals that were too young to 
be weaned.

APHIS wants to restore the 
original intent of the Animal 
Welfare Act and modernize its 
regulations to reflect today’s 
business practices.

The change to the small 
hobby breeder licensing ex-
emption will increase the num-
ber of breeding females from 
three to four. This will allow us 
to focus more on the facilities 
that present the greatest risk of 
noncompliance with the regu-
lations.

How will this affect retail 
pet stores?

This proposed rule would 
not affect traditional retail pet 
stores, breeders, and other deal-
ers whose buyers physically 
enter the premises. They will 
continue to be exempt from 
licensing and inspection under 
the Animal Welfare Act. How-
ever, they will still be subject to 
any applicable individual state 
and county regulations.

How will this affect Inter-
net, phone- and mail order 
retailers?

The proposal will affect 
these retailers if they currently 
sell their pet animals to buyers 
sight-unseen.

Pet animal retailers will 
have a choice. They can either 
sell their animals to buyers 
who physically enter their 
store to visibly observe the ani-
mals available for sale, or they 
can obtain a license under the 
Animal Welfare Act and allow 
APHIS inspectors to inspect 
their facility.

What will this mean for 
consumers?

The changes will help pro-
tect consumers. Under the 
proposed rule, no dog or other 
pet animal will be sold at retail 
without either public or APHIS 
oversight.

What is the Animal Welfare 
Act?

The Animal Welfare Act sets 
standards for humane care and 
treatment that must be pro-


