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“Sportfishing is more than 
just a traditional American pas-
time, it is a powerful economic 
force, an unparalleled contribu-
tor to conservation and a vital 
part of the American culture,” 
said ASA President and CEO 
Mike Nussman. “Hidden, but 
none-the-less real, is the multi-
plying factor that effectively tri-
ples what an angler spends on 
fishing tackle when the initial 
expenditure ripples through 
the economy in terms of dollars 
spent on travel, food, lodging, 
gas and other amenities.”

A new component of the 
CSF report this year is the 
inclusion of details on the 
recreational boating industry. 
Research from the National 
Marine Manufacturers Associa-
tion shows that more than one 
million boats changed hands in 
2011 with sales of all watercraft 
(including sail boats, personal 
water craft, etc.), totaling $15 
billion. In addition, 83 million 
adults in the U.S. participated 
in recreational boating that 
year.

“NMMA is pleased to see 
the uptick in participation not 
just within the recreational 
boating and fishing industries, 
but in outdoor activities as a 
whole,” said NMMA Legisla-
tive Director, Jim Currie. “Not 
only do these activities contrib-
ute to the economies of small 
businesses, they ensure that tax 
dollars are allocated towards 
important conservation efforts 
that will keep our waterways, 
parks and lands available en-
joyable for years to come.”

Beyond the impact to busi-
nesses and local economies, 
sportsmen and women are the 
leaders in protecting fish and 
wildlife and their habitats. 
When you combine license 
and stamp fees, motorboat 
fuels, excise taxes on hunting 
and fishing equipment and 
membership contributions to 
conservation organizations, 
hunters and anglers directed $3 
billion towards on-the-ground 
conservation and restoration 
efforts in 2011 -- that is over 
$95 every second. This does not 
include their own habitat acqui-
sition and restoration work for 
lands owned or leased for the 
purpose of hunting and fishing, 
which would add another $11 
billion to the mix.

SW Border Campaign 
Targets Illegal Gun 

Purchases
NSSF Promotes Don’t Lie 

for the Other Guy Program in 
Texas, Arizona

As part of an ongoing na-
tional effort to help prevent 
illegal “straw” purchases of 
firearms, the National Shoot-
ing Sports Foundation (NSSF), 
the trade association for the 
firearms industry, is reminding 
the public along the Southern 
border in Texas and Arizona 
that stiff penalties are in place 
for individuals convicted of 
such purchases.

Radio and billboard adver-
tisements for the Don’t Lie for 
the Other Guy program are 
being aired by NSSF in English 

and Spanish in the El Paso, 
McAllen/Brownsville and Lar-
edo, Texas markets, as well as 
in the Phoenix and Tucson, Ari-
zona area. The message: “Buy a 
gun for someone who can’t and 
buy yourself 10 years in jail. 
Whatever you do . . . Don’t Lie 
for the Other Guy . . .”

More than 130 million me-
dia impressions will be de-
livered from January through 
March through the public-
education program, which is 
being funded by the firearms 
industry.

“Don’t Lie” is a cooperative 
program between the Bureau 
of Alcohol, Tobacco, Firearms 
and Explosives and NSSF, the 
trade association for the fire-
arms and ammunition industry. 
The effort was developed over 
a decade ago to raise public 
awareness about the serious-
ness of the crime of purchasing 
a firearm for someone who can-
not legally do so. The program 
also helps ATF educate firearms 
dealers so they can be better 
prepared to deter potential 
straw purchases.

The public campaign drives 
home the message that anyone 
attempting an illegal firearm 
purchase faces a stiff federal 
felony penalty of up to 10 years 
in jail or up to $250,000 in fines.

Demand for NSSF Safety 
Education Materials 

Skyrockets 
Since the beginning of the 

New Year, demand for the Na-
tional Shooting Sports Founda-


