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News from the Enemy Camps & the Good Guys

The Humane Society of 
The United States Sets 

its Battlefields

If you thought that the Hu-
mane Society of the United 
States (HSUS) was all about 
building shelters for homeless 
cats and dogs and then feed-
ing and caring for them, think 
again.

The group’s leader, Wayne 
Pacelle, recently declared that 
HSUS is ready to take on, in his 
words, the “most entrenched 
forms of institutionalized ani-
mal cruelty, such as factory 
farming, the fur trade, puppy 
mills, trophy hunting, animal 
fighting, and other large-scale 
abuses.”

In the fight against trap-
ping and hunting, HSUS will 
be “pulling together scientists, 
lawyers, investigators, lob-
byists, organizers, and others 
to drive social reform,” noted 
Pacelle.

Lawsuits, undercover in-
vestigations, and relentless lob-
bying practices are how HSUS 
currently uses these colleagues.

“It’s our goal to organize an 
army of millions of members 
and supporters to carry on 
the battle for animals,” Pacelle 
continued. The group reports 
11 million members.

Trappers, ranchers, farmers 
and hunters should take note—
and beware! Now is a great 
time to start building good 
working relationships with 
local, state and federal elected 
officials, and your state’s game 
department.

You should also consider 
joining a sportsmen’s club and 
working to promote hunting, 
fishing, and trapping in your 
state and region. Protecting 
these activities may take as little 
as spreading the good news—
and truth— about the many 
benefits of outdoor sports to 
sportsmen and non-sportsmen 
alike.

Now is also a good time 
to encourage others to be-
come a USSA Sentry charged 
with building an electronic 
grass roots network of sports-
men and women from coast to 
coast (www.ussportsmen.org/
beasentry) and to make a dona-
tion to the USSA’s Sportsmen’s 
Issue Defense Fund with a 
goal of having $1 million at the 
ready whenever and wherever 
it is needed (www.ussports-
men.org/donate).

Remember, being well in-
formed is a huge advantage 
when battling the powerful 
HSUS.  Also remember that 
they have publicly declared to 
take away your hunting and 
trapping rights.

We are not alone in our 
thoughts about the HSUS.  The 
Center for Consumer Freedom 
tracks dozens of organizations 
and publishes their findings.  
Here is their report on the 
HSUS-   http://activistcash.
com/organization_overview.
cfm/o/136-humane-society-of-
the-united-states.

In Ten Years, NSSF® Has 
Awarded $4.7 Million 
to State Agencies to 
Promote Hunting

$392,185 in Hunting Heri-
tage Partnership® Grants Go 
to 12 Projects

The National Shooting 
Sports Foundation® has in ten 
years awarded $4.7 million in 
grants to 40 state wildlife agen-
cies to fund projects providing 
novice and experienced hunt-
ers with more opportunities to 
go afield and new resources to 
plan hunts. Some 121 grants 
have been awarded over the 
past decade, including some to 
regional wildlife agencies.

NSSF, the trade association 
for the firearms, ammunition, 
hunting and shooting sports 
industry, launched the Hunting 
Heritage Partnership grants in 
2003 to help state agencies re-
spond to the growing number 
of barriers to hunting, includ-
ing loss of access to hunting 
land due to urbanization and 
the fragmentation of many 
hunters’ social networks.

States were encouraged to 
design and submit programs 

to meet these and other chal-
lenges. The result is that they 
have chalked up a number of 
successes, ranging from in-
creasing access to public and 
private lands to improving 
online resources by providing 
maps with GPS coordinates to 
mentoring programs to mar-
keting efforts using traditional 
and social media outlets. Many 
states have shared these “mod-
els of success,” saving time 
and funding by focusing on 
strategies with records of ac-
complishment.

“Some programs have been 
more successful than others, but 
overall NSSF is very pleased 
with what has been accom-
plished in ten years,” said Me-
lissa Schilling, NSSF’s director 
of recruitment and retention 
initiatives. “More and better 
hunting opportunities exist 
today thanks to these efforts.”

Among this year’s awards 
are first-time grant recipients 
Utah and North Dakota. Min-
nesota’s Department of Natural 
Resources received grants for 
two different programs.

This year’s Hunting Heri-
tage Partnership grant recipi-
ents:

Minnesota Department of 
Natural Resources--$5,000 and 
$10,000

Project A: “I buy what looks 
like me” is a quote from re-
search on effective programs 
and matching instructor-par-
ticipant backgrounds. Conse-
quently, this project will allow 
DNR to acquire photographs 

of females who hunt for use 
in publications. Project B: An 
effort to help Minnesota maxi-
mize the number of youth 
introduced to turkey hunting, 
including updating a radio 
public service announcement 
and email campaign to more 
than 6,000 past turkey license 
holders to encourage them to 
take youth turkey hunting.

Texas Parks and Wildlife 
Department--$34,000

Project: Provide mentored 
hunting and shooting oppor-
tunities. Educational events 
will attract new and inactive 
hunters of all ages, gender and 
backgrounds.

Wyoming Game & Fish De-
partment--$30,000

Project: To assist the depart-
ment’s Private Lands Public 
Wildlife Access program in 
reaching its goal of more access 
to private land and landlocked 
public lands for hunting by 
enrolling private landowners 
into either a Walk-in Hunting 
or Hunter Management Area 
program. The project will also 
have a public relations compo-
nent to maximize participation 
by the sporting public.

Michigan Department of 
Natural Resources--$48,000

Project: This new program 
will introduce a new group 
of potential hunters (young 
professionals) to hunting and 
wildlife conservation through 
the tasting of wild game and, 
finally, mentorship through 
hunting activities.

Virginia Department of 
G a m e  &  I n l a n d  F i s h e r -
ies--$48,750

Project: This project will 
launch a pilot marketing cam-
paign and build on previous 
outreach campaign efforts to 
determine the most effective 
images, methods and modes 
of delivery for reaching lapsed 
hunters to improve state fish 
and wildlife agencies’ return on 
marketing investment.

Utah Division of Wildlife 
Resources--$42,315

Project: A new program to 
recruit and retain new hunter-
education graduates as hunters 
through a “step” program.

Georgia Department of Nat-
ural Resources--$65,000

Project: The focus of this 
multi-state effort involving 
Georgia, Kentucky and Ala-
bama will be promoting and 
providing the next steps to cre-
ate lifelong hunters, a follow-up 
to last year’s assessment of the 
rate at which hunter education 
graduates go on to purchase 
hunting licenses and actively 
participate.

North Dakota Game and 
Fish Department--$40,000

Project: Conduct study to 
better understand the rates at 
which various types of audi-
ences approve of hunting and 
shooting and what new tech-
nology is most effective for de-
livering hunting and shooting 
messages.


