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Greg Sesselmann of Scent-
Lok said, “This is where we 
get to communicate with each 
other. People are generating busi-
ness, coming up with new ideas. 
There’s that synergy of working 
together on these things that you 
just can’t do over the phone.”

Exhibiting companies num-
bered 1,633 -- about 125 of them 
international -- covering 700,000 
net square feet in the convention 
center’s halls and the Venetian 
Hotel’s meeting rooms.

The show got off to a grand start 
at NSSF’s opening-night State of 
the Industry Dinner, where NSSF 
President Steve Sanetti welcomed 
more than 1,500 industry profes-
sionals, saying, “With sales and 
revenues in much of our industry 
at a decade-long high despite the 
worst recession in a generation, 
we have thrived. I have to say that 
the state of the industry in 2010 
is about as strong as I’ve seen it. 
We have millions of new firearms 
owners that have joined our ranks 
since we last met in Orlando -- a 
testament to the popularity of 
firearms ownership in America 
and proof that hunting and target 
shooting remain popular activi-
ties among all ages.”

Comedian Dennis Miller pro-
vided the evening’s entertain-
ment. Many celebrities were on 
hand at the show, including actor 
Seven Seagal, who is launching 
a new line of tactical gear. “My 
impression of the SHOT Show is 
it’s amazing,” said Seagal. “It’s 
probably the greatest gathering 
of special technology for police 
and military I’ve ever seen in 
one place. It’s extremely impres-
sive.”

In addition to the sale of hunt-
ing and shooting gear, the SHOT 
Show is known for its many 

educational seminars for firearms 
retailers. The pre-show SHOT 
Show University seminars were 
completely full and featured pre-
sentations by the Bureau of Alco-
hol, Tobacco, Firearms and Explo-
sives and marketing experts. For 
the first time, the show provided 
seminars for law enforcement 
professionals, sponsored by NSSF 
and Law Officer Magazine, which 
complemented the show’s law 
enforcement product section.

The record turnout of members 
of the outdoor media was notable 
since the press publicizes the 
show’s many products to their 
hunting and shooting readers 
and viewers.

J. Wayne Fears, outdoor writer, 
said, “I’ve been coming to every 
SHOT Show since the first one in 
1979. It’s extremely valuable in 
that I get an opportunity in one 
place to meet all of the people 
who produce the products that I 
write about.”

At the State of the Industry Din-
ner, veteran journalist Dave Pet-
zal of Field & Stream received the 
Grits Gresham Shooting Sports 
Communicator Award presented 
by the Professional Outdoor Me-
dia Association.

NSSF took the opportunity 
at a press conference to correct 
confusion about one of the in-
dustry’s most misunderstood 
products, the AR-style modern 
sporting rifle. NSSF reinforced 
that modern sporting rifles are 
semi-automatic, firing one round 
with each pull of the trigger, that 
they are widely used for target 
shooting and hunting, and that 
they should not be confused with 
similar looking military rifles.

Prior to the show, NSSF present-
ed Clark County officials with an 

award of appreciation for real-
izing a 25-year effort to open the 
world-class Clark County Shoot-
ing Park. NSSF also recognized 
the important role Sen. Harry 
Reid (D-Nev.) and the rest of the 
state’s congressional delegation 
played in securing the federal 
assistance necessary to make the 
park a reality.

Next year ’s SHOT Show is 
slated for January 18-21, 2011, 
at the Sands Expo & Conference 
Center in Las Vegas.

National Shooting 
Sports Foundation 

Launches ‘Insights,’ 
A New Radio Show 
Produced by Award-

winning Walker 
Agency

Each week listeners are in-
vited to learn about the history, 
excitement and value of hunting 
and the shooting sports on a new 
radio show called “Insights,” 
sponsored by the National Shoot-
ing Sports Foundation and pro-
duced by the Walker Agency.

“We are excited about the 
possibilities this new radio pro-
gram offers NSSF, our industry 
and our sports,” said Mark E. 
Thomas, NSSF managing direc-
tor, marketing communications.  
“‘Insights’ will help NSSF reach 
a new audience of hunters and 
shooters, and will inspire poten-
tial participants who are listening 
to try our sports.”

The show increases NSSF’s 
presence on radio and comple-
ments its existing efforts on cable 
television and in Web-based and 


