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hunting in the state by making 
it much more expensive to buy 
ammunition, thereby forcing 
more hunters out of the field and 
keeping new hunters from going 
afield.

Wildlife management policy 
must be based on science, not on 
opinion or political or symbolic 
gesture. Assemblyman Nava’s 
claim that traditional shot shells 
need to be banned to protect 
wildlife populations is simply not 
supported by sound science.

“Wildlife population man-
agement decisions and hunting 
regulations are best left to the 
professionals at the California 
Fish and Game Department 
based on sound science,” said 
NSSF Senior Vice President and 
General Counsel Lawrence G. 
Keane. “The Legislature is not 
the appropriate forum for these 
decisions to be made.”

The introduction of the tra-
ditional ammunition ban comes 
on the heels of the Montana Fish, 
Wildlife and Parks Commission 
(FWP) rejecting a similar proposal 
in its state on the grounds that a 
ban lacked “biological justifica-
tion.”

 “If Assemblyman Nava’s bill 
passes,” continued Keane, “it 
is the state and local economies 
that will need help. The proposed 
ban, while doing nothing to help 
wildlife, would force hunters to 
use other more costly ammuni-
tion alternatives. This would 
make hunting more expensive 
and ultimately lead to a decline 
in hunters, hunter support for 
wildlife conservation and hunter-
generated income.”

SHOT Show Thrives 
in Las Vegas

With firearms and ammunition 
sales having surged last year in a 
struggling economy, there were 
many positive signs this week 
at the industry’s annual trade 
show -- the Shooting, Hunting 
and Outdoor Trade (SHOT) Show 
-- that indicated sales will remain 
robust in 2010.

The show’s return to Las Vegas 
sparked a rise in attendance over 
the previous year, with buyers 
packing exhibit booths to review 
products and then placing orders 
on the latest shooting, hunting 
and outdoor gear.

Overall attendance was 58,444, 
only several hundred shy of the 
show’s all-time record set at the 
2008 Las Vegas Show and more 
than 11,000 above last year ’s 
show in Orlando. The show at-
tracted an all-time high of 31,280 
buyers, and the 1,804 media pro-
fessionals attending established 
a new record.

The SHOT Show filled the Sands 
Expo & Convention Center for 
four days, January 19-22, reaf-
firming its stature as the world’s 
premier exposition of firearms, 
ammunition, outdoor and tactical 
apparel, optics, cutlery, camping 
and related products and servic-
es. The show is owned and spon-
sored by the National Shooting 
Sports Foundation, the firearms 
industry’s trade association.

From the opening to closing 
bells, the mood was upbeat. Re-
tailers like Glenn Duncan, owner 
of Duncan’s Outdoor Shop in Bay 
City, Mich., said he values the 
SHOT Show for the opportunity 
it affords to learn about exciting 
new products. “It’s good to see 
the industry offering so many 

new products -- guns, ammuni-
tion, targets and more -- and I 
really appreciated that the ex-
hibitors were willing to take the 
time to give me the attention I 
needed.” Among the products 
Duncan found interesting were 
new models of firearms intro-
duced by Taurus International 
and Smith & Wesson, and Win-
chester’s 410 ammo.

Manufacturers like Dwight Van 
Brunt of Kimber were equally 
pleased. “This is an amazing 
show,” said Van Brunt. “We 
came in with some trepidation, 
wondering if it was going to be 
busy the whole time. We were 
slammed 45 minutes into the 
show. You couldn’t see the color 
of my carpet, and it stayed that 
way for the first two days. This 
show is great.”

Scott Hanes of Remington Arms 
said, “There’s a lot of excitement, 
and people are very positive. I 
was a little surprised that there 
would be this big of a positive at-
titude at this time of year because 
last year was so big. You figure 
you’re going to have a little bit 
of a downfall later on. I’m not 
seeing it.”

Mike Slack of optics company 
Leupold & Stevens said, “This 
booth has been absolutely flood-
ed with people. I can’t remember 
a busier SHOT Show ever.” He 
added, “How could you not come 
to the SHOT Show? If you’re a 
dealer, this is the place to be. You 
just can’t miss it.”

Professional shooter Doug 
Koenig, who was representing 
Smith & Wesson, said, “It’s been 
packed, every day, non-stop, all 
day. And the buzz has been re-
ally good. I think it’s going to be 
another great year for Smith & 
Wesson.”


