
Dec  2010/Jan 2011                                                Now in our nineenth year                                                                     www.Bdarn.com

© Bird Dog & Retriever News, 563 17th Ave NW, New Brighton, MN 55112 612-868-9169 Cell
We are the largest read hunting/dog magazine

18

We get asked all the time 
about our marketing because it 
is ever changing and I am will-
ing to take a dabble at anything 
new. I try to get an hour or two 
of training a day on the latest 
and greatest technology. I did 
a column like this a few years 
ago and thought it was time 
to revisit it. Not that everyone 
should be doing all of these but 
you should at least know they 
exist.

Websites: If you are in busi-
ness these days and don’t have 
a website, you may not stay in 
business long. At very least you 
should have one with contact 
information so people know 
you exist. You can get one for 
under $200 a year, we offer 
them from $160 a year. It’s a 
great way to show your buyers 
your latest litter and the style 
of some of your older dogs and 
breeding stock.

Blogs: It’s the latest craze 
on the web. It is a lot simpler 
than people think. It’s like once 
a month writing that classic 
Christmas letter to relatives. 
You can go to Blogger, Blogspot 
or many others and set up a free 
blog. Write a page about what 
you did around your kennel or 

business that month, how ever 
so mundane. It may be of inter-
est to your customers to stay 
n touch. After setting up your 
blog you will need to get a hold 
of your customers e-mail to let 
them know you have a blog.

Twitter: Some people think 
this is the most useless ap-
plication ever invented… and 
others think it is great. We have 
several Twitter feeds… hey to 
quote John Belushi in Animal 
House: it don’t cost nuthin! We 
have several thousand people 
following our Twitter feeds 
and periodically talk about our 
breeders and advertisers in the 
140 characters allowed. 

YouTube: With over a hun-
dred million people watching 
videos on Youtube it’s a good 
place to let people know you 
exist. Many of us have cute vid-
eo of pups or the classic hunting 
or dog-training scene that oth-
ers could watch and rave over. 
And as Belushi says… Don’t 
cost nuthin!

Google Adv Words: Do 
you ever get those calls that 
the voice on the other end says 
we’ll put you on top of Google? 
Most times they are just looking 

how much it cost per day on 
Google adv words then dou-
bling or tripling the cost and of-
fering it to you, they pocket the 
rest. We at Bird Dog & Retriever 
News are on the top of all kinds 
of Google Searches, not just one 
and pay so our advertisers get 
the traffic.

Chat Rooms and Bulletin 
Boards: Ever wanna put your 
two cents in or share your 
wisdom with others. There are 
millions of chat rooms and bul-
letin boards on the net for ex-
actly that… for the most part… 
don’t cost nuthin! A good place 
to start is Yahoo and click on 
Groups.

Facebook: We have only 
been on Facebook a few months, 
now we go to it daily. I have a 
dozen Facebook accounts. Seem 
nuts? Not really. I have a per-
sonal Facebook page, where we 
keep track of our long lost rela-
tives and the escapades of our 
son. I have one for Bird Dog & 
Retriever News, another for our 
Retriever News site, another for 
our Brittany site, another for a 
Wine Club we run. The Face-
book sites all are unique and it’s 
kinda like a two-way blog. It’s a 
great way to exchange pictures 
and keep in touch in under a 
minute a day.

Well I could go on for hours 
but that is just a taste of the free 
or nearly free things you can be 
doing for your kennel or busi-
ness online.

Happy Holidays,

Dennis G
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