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From The Publisher’s Desk

Welcome to the August/September 2013 issue of Bird Dog & Retriever News.  
Thanks advertisers for supporting us and helping to bring the magazine to our read-
ers. Also thank you readers for spreading the word, about our publication.

So let’s look at issues starting from the front page. On the cover is a great looking 
Golden Retriever: Sunnyside’s Lil Lady Luck CDX, RE, WC, CCA, TDI

Retrieving during a land triple at a GRCCO WCX test. 
Owned by Karen Elliott and Megan McClung. Photo by Karen Elliott, Westerville, 

Ohio
www.SunnysideGoldenRetrievers.com

Ellen, Ron & I just got done teaching 50 students Hunter Safety. One of the issues 
we covered was dealing with anti-hunters. On page 5 there is a nice short article ad-
dressing that.  As part of Hunter Safety class we talk about eye dominance when it 
comes to shooting. Peter Blakeley in his book Wingshooting has a great excerpt on 
page 8 about eye dominance. 

Thanks to all that have contacted us about the great new products on page six of 
this issue.  We hope to be expanding this section soon because of all the new products 
being sent to us. 

On page 17 I discuss whether your next dog should be new or used. I look into get-
ting a rescue dog as we have with our Vizsla Jersey and the process and issues involved. 

With hunting season upon us we have a TON of news from the states and organi-
zations to fill the rest of the issue. 

Well I gotta run the Packers are about to come on and I need to get ready to chase 
some birds. Catch you again in a few weeks!

Dennis Guldan 
Publisher Bird Dog & Retriever News
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Anti-Hunters Issues

How to Deal with 
Anti-Hunters and Harassment

As avid sportsmen and 
women, we may cross paths 
with our biggest foes: the anti-
hunting community. Whether 
in the field, at a sporting event, 
a restaurant, or any other place, 
it is generally a rather unpleas-
ant encounter. If this happens 
to you in the field, the question 
is: How should I handle this 
situation?

Remember, hunter harass-
ment is illegal in all 50 states! 
Over 25 years ago, USSA wrote 
the draft hunter-harassment 
language that was used by the 
majority of states when they 
passed laws protecting hunters 
and hunting. This language has 
withstood all court challenges 
during those decades.

If you happen to encounter 
an anti-hunter while in the field 
who attempts to disrupt your 
hunting experience, follow 
these USSA guidelines:

 Report the incident to au-
thorities as soon as possible

 Have an accurate descrip-
tion of the protesters, as well 
as a license plate number and 
vehicle information, if possible.

 Be prepared to file harass-
ment charges against the per-
petrators

However,  harassment 
doesn’t always just occur in 
the field; you can come across 
it during every day activities 
such as social gatherings or 
your child’s baseball game. Of-
ten times you will find yourself 
on the defensive end against 
uneducated individuals and 
it’s best to be prepared to help 
educate them.

 Be courteous, not defensive. 
Often times individuals are 
not educated on how hunters 
are actually helping conserve 
wildlife, and may just need to 
be told the facts.

 Know your sport. Provide 
details on how hunters help 
fund conservation. Sometimes 
individuals do not realize that 
hunters pay for wildlife con-
servation.

 Explain that sportsmen eat 
their kill. The animal rights 
lobby constantly spreads mis-
information that hunters kill 
just to kill.

You may not succeed in 
persuading anyone about the 
positive aspects of hunting, but 
you will have at least left them 
with a better understanding of 
our outdoor heritage.

- See more at: http://www.
ussportsmen.org/
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What’s New

Duck Shack Wines
 Chardonnay: Pale gold-

en silver color. Lemon curd, 
melon, and minty spice 
aromas with a silky dry-
yet-fruity medium body 
and a crisp, apple, quince, 
lemon and nutshell finish. 

The nose is a bright mix 
of apple, pear and hints of 
peach and a light toast. The 
mouth is crisp and mineral 
textured with lively with 
well balanced and inte-
grated oak

$22.00 / Bottle
www.lawerfamilywines.com

Ranger introduces a 
New Shield Frame
Named after the legend-

ary F-16 Fighting Falcon, an 
American fighter jet known 
for having a cockpit with an 
exceptional field of view, the 
Falcon’s shield design allows 
shooters an exceptional view 
of their target with remark-
able optical clarity. The shields 
will be available for purchase 
beginning July 1st.

Features include:

• A stunning, unobstructed 
field of view

• Lifetime solder joint war-
ranty

• Lightweight and comfortable 
for all-day wear

• Interchangeable nose pads

• Interchangeable NexPC 
shield lenses

$349
ww.randolphusa.com. 

Grill Wipes
No-Stick Grilling…and 

more!

Grate Chef developed a 
patented process for oiling 
the grill grate to prevent foods 
from sticking. A similar meth-
od has been used in food ser-
vice operations for years…get 
yours now!

Oils your grill grate to pre-
vent foods from sticking!

A very unique product!
• Delivers professional-grade 
high heat grilling oil directly 
to the grilling surface
• Won’t burn-off like conven-
tional cooking sprays
• Cleans debris from cooking 
surface
• Enhances grill marks for pro-
fessional results

Designed for convenience 
and safety, Grill Wipes cling to 
the bristles of any grill brush 
for easy application.

$8.99
www.gratechef.com
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ThermoCell Mosquito 
Repellent

Mosquitoes and other flying 
insects can ruin an outdoor party, 
BBQ, pool party, picnic or yard 
game in a matter of moments. 

With the ThermaCELL mos-
quito repelling lantern, outdoor 
activities will be fun and carefree 
without the worry of being eaten 
alive by mosquitoes. 

Don’t spend the spring or 
summer scratching every time 
you step outside. It’s not worth it! 
Every year the US is threatened by 
the discomfort of mosquitoes and 
the dangers of West Nile among 
other infection diseases associated 
with flying insects. 

But with the ThermaCELL 
Patio and Outdoor lanterns, pro-
tection is provided in minutes that 
lasts for hours! Keep children and 
family safe and ward those mos-
quitoes away!

$32
www.thermacell.com

Wildlife 
Camera

Field Scan 2X coupled with Hyper 
Night Vision and No-Glow Black 
LEDs. The ultimate Trail Camera.
8 MP high-quality full color resolu-
tion
HD Video - 1280x720 pixels
32 low-glow LEDs with 45’ range, 
invisible to game and other hunters
Day/night autosensor
External power compatible
Adjustable PIR (Lo/Med/High) or 
Auto PIR
0.6-second trigger speed
Programmable trigger interval: 1 
sec. to 60 min.
Multi-image mode: 1-3 images per 
trigger
Video length: 1 second to 60 sec-
onds, programmable
Field Scan 2X with two avail-
able time slots so you can 
monitor dusk and dawn 
movement.
Temperature range -5° F to 
140° F PIR sensor is motion 
activated out to 45’
Runs up to one year on one 
set of batteries Adjustable 
web belt and 1/4-20 socket
SD card slot Weather proof

$378
www.bushnell.com

Duck Dynasty Cups

• Wrap-around Duck Com-
mander design

• Permanently sealed high-
grade polymer

• Keeps drinks hot or cold

• Microwave, dishwasher and 
freezer safe

• Reduces condensation

• Manufacturer’s lifetime guar-
antee

The Tervis Tumbler Duck 
Commander Fear the Beard 
Insulated Wrap with Black 
Lid showcases a bold, wrap-
around design sealed between 
tumbler walls. 

Microwave, dishwasher 
and freezer safe, this sturdy 
travel mug is made of a high-
grade polymer and features 
powerful insulation to keep 
drinks hot or cold. 

Great for work, travel and 
your daily commute, this Ter-
vis Tumbler Wrap is perfect 
for Duck Dynasty fans! Manu-
facturer’s lifetime guarantee. 
Made in USA.

$16.99 and UP
www.tervis.com



8
We are the largest read hunting/dog magazine

© Bird Dog & Retriever News, PO Box 120089, New Brighton, MN 55112  612-868-9169

August/September 2013                                                     Now in our Twenty Third year                                             www.Bdarn.com

Buy The Book Thanks to Stackpole 
Books we have offered 

you an excerpt from 
Wingshooting by Peter 

Blakeley

There are several ways to test for eye domi-
nance. Many years ago, I used a small camera. I 
left the camera on a table top and casually asked 
the client to quickly take a picture of something in 
the distance. This ploy usually worked; most times, 
the client never suspected that I was testing him 
for dominance, and as he picked the camera up, he 
would move it unerringly to his master eye.

 You can also point a finger at an object in the 
distance, first closing one eye and then the other 
to see which one remains in line with the object. 
In my experience, depending on the day and the 
stress level and nervousness of the shooter, this 
test can be hopelessly inconclusive. 

 Another way to test for dominance is to 
hold both hands palms outward, with a small 
opening between them, as in the photos to the 
right. Extend your arms fully, and then sight 
a distant object through the hole. (A rolled up 
piece of paper also works.) With the object vis-
ible in the hole, bring your back to your face to 
determine which eye has acquired the image.

 Over the last thirty years or so, I have carried 
out this test with my students. Most of the time 
it works, but sometimes it doesn't. Sometimes 
clients deliberately try to influence which eye 
they choose for their master eye. In other words, 
if we use the outstretched hands method as an 
example, the hands move toward the left eye but 
then switch across to the right at the last second. 
For some reason, there is a stigma attached to 
left-eye dominance.

 More articles have been written about the 
controversial subject of eye dominance than 
probably any other shooting

topic ... and why not? Our eyesight is the 
most complex of our senses. We become suc-
cessful with a shotgun by converting visual 
information into physical movement, which will 
hopefully then put the gun in the correct place 
relative to the target. We may use our eyes to 
see, but our success with a shotgun depends on 
how well our brain interprets what we do with 
what we see. Our eyes and hands must work 
as a team to ensure that the gun is positioned 
correctly relative to each target. In short, we 
have two cameras on the front of our head that 
our brains relies on for this visual information, 
but only one of the cameras is positioned above 
the rib of the gun. If because of the dominance 
miss-match, it's the wrong one, we will never 
shoot successfully.

Eye Dominance Tests
By Peter Blakeley
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 MYTH: Right-eye dominant, right-
shouldered shooters must keep both 

eyes open.
 Over the years I have been a shooting coach, 

I have found that some of the information we are 
expected to believe is

simply not true. So now is a good time to 
dispel some of these myths.

 One of the most popular beliefs is that if we 
are diagnosed as right-eye dominant and we 
shoot from our right shoulder, we must keep both 

eyes open. Most shooting coaches will tell you 
this. This is absolutely not true for some of us.

 Eye dominance is a neurological phe-
nomenon, and it depends on how each eye is 
wired to the brain. When we become neuro-
logically mature in young adulthood, some optic 
nerve,hookups go to one side of our brain, some 
go to the other.  If, for example, 80 percent of the 
hookups connect to the right side of the brain 
and the remaining 20 percent connect to the left, 
then you are right-eye dominant. It is possible 
that a shooter with such a strong dominance 
could shoot well with both eyes open. However, 
another shooter with 55 percent of the hookups 
connecting to the right side and 45 percent 
connecting to the left would still test right-eye 
dominant, but the dominance is so slight that the 
left eye could be persuaded to take over in some 
shooting situations. The dominance test may be 
correct, but the degree of dominance is less and 
may cause problems, which, in turn, may lead 
to cross firing.

 Take note that we become neurologically ma-
ture in young adulthood. Sometimes the paths 
for young aspiring shotgunners are not clearly 

Sometimes you can use a camera to test 
for eye dominance. Most times, without 
thinking, the shooter will position the 

camera over his correct master eye. 

Testing for dominance: Left master eye


