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mean? Those that are with us 
are really with us. Supporting 
the AKC, talking about us, and 
passing along items from our 
Facebook page. In addition, 
we now have a blog which the 
AKC team created in a couple 
of hours on Good Friday and 
the blog has currently received 
over 130,000 visitors. The last 
piece of that puzzle is the AKC 
website. Chris’ team is working 
to make it significantly more 
user-friendly and interesting, 
particularly for the general 
dog-loving public. As they say, 
“watch this space” for change 
you will like.

Concurrent with our ex-
pansion of AKC’s social media 
presence and outreach, we 
began an extensive review of 
public relations/public affairs 
agencies. The goal of that search 
was to determine a partner pos-
sessing the resources, expertise, 
and passion to create a new, 
exciting and engaging dialogue 
for the AKC. The team included 
me, Bob Amen, Dennis Sprung, 
Daryl Hendricks, Lisa Peterson, 
and was led by Chris Walker. 
We are very fortunate to have 
had Bob Amen’s guidance 
throughout the process. His 
experience, knowledge, and 
insightful observations were of 
invaluable help.

The 90-day review started 
with a field of 19 and included 
in-person visits, conference 
calls, interim presentations, 
and final presentations. The 
participants covered both large 
and mid-size companies with 
a common thread being their 

strong desire to work with us.

Throughout the process 
one company stood out at ev-
ery step and we are pleased 
to announce that we have 
unanimously agreed - and have 
retained Edelman as our new 
public relations partner, effec-
tive immediately.

Edelman is the world’s larg-
est public relations firm, with 
4800 communication experts in 
67 offices worldwide. Edelman 
combines the power of their 
size with the nimbleness and 
innovation we require.

They pioneered the first 
media tour; they were the 
first to apply public relations 
to building consumer brands; 
they conceived the first corpo-
rate citizenship program, and 
they were the first PR firm to 
establish a presence on the Web. 
Each achievement is directly 
linked to their entrepreneurial 
culture. Today they represent 
an impressive roster of global 
clients, including AstraZeneca, 
eBay, GE, HP, Microsoft, Shell, 
Starbucks, and Unilever.

They demonstrated a dis-
tinct understanding of our 
challenges and opportunities; 
unique capabilities in grass-
roots communication and mo-
bilization; deep expertise in 
digital public affairs; effective 
legislator communication, and 
strong belief in the mission and 
work of the AKC. The team we 
will be working with consists 
of experts in a variety of dis-
ciplines, each with a purebred 
dog at home‚Äìone whose 

mother is a Breeder of Merit 
-and the leader of the team was 
formerly the spokesman for the 
NRA. The team works from the 
Edelman New York and Wash-
ington, DC offices.

Edelman will be assum-
ing all the duties formerly 
performed by Rubenstein in 
addition to new responsibili-
ties for public engagement to 
communicate our Good Works, 
promote purebred dogs, de-
stigmatize responsible breed-
ers, help achieve fair legislation, 
and promote AKC thought 
leadership.

In addition, Edelman has 
the experience and the exper-
tise to anticipate, monitor, and 
respond to news attacks from 
the opposition or other threats 
to AKC’s reputation 24/7. 
The key here is “anticipate” ‚ 
something we will become ex-
pert at in short order. We have 
some other plans, but I believe 
HSUS and ASPCA are some of 
the most avid readers of our 
reports, including this one. So, 
rather than reading about our 
plans, they can enjoy experienc-
ing them instead.

One final point. I always ad-
mired the writings of Harvard 
philosopher William James on 
pragmatism and truth. I was 
particularly inspired by one 
thought he had ‚ “Act as if what 
you do makes a difference. It 
does.” That is good advice for 
all of us to take to heart. I know 
you and your clubs are doing 
interesting and exciting things 
in support of our Good Works 
and purebred dogs. We need to 


