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News From The AKC

March 
2015 AKC 

Chairman’s 
Report

Progress the American Kennel 
Club is making. 

As I am sure you will recall, 
before Ronald Reagan became 
President of the United States, he 
had a very successful career as a 
television and film star and as the 
head of the Screen Actors Guild. 
What you might not remember 
was his long-running role as GE 
spokesman. Starting in 1954 Rea-
gan appeared as the host of the 
General Electric Theater every 
Sunday night. The GE slogan 
then was “progress is our most 
important product.” And every 
Sunday night Reagan explained 
the progress GE was making.

Today, I will take my cue from 
President Reagan and talk about 
the progress the American Kennel 
Club is making.

Our progress is usually report-
ed to you in year-over-year com-
parisons. Certainly that is good 
business practice. But I believe 
progress can be best understood 
when viewed over time. It’s like 
watching the puppy at home grow 
over time versus seeing the litter-
mate six months later at a show. 
The change is surprising even 
though your puppy has grown 
just as much.

A good place to start is a look 

at financial performance. Like 
your clubs, a strong financial 
performance means you can do 
more in the future. For the AKC, 
our ability to deliver our mission is 
made possible by the health of our 
finances. In 2010, our health wasn’t 
as good as we would have liked. 
That year we had an operating loss 
of over $400,000. Staff and your 
Board worked together to address 
the business challenges with good 
results. For 2014, operating profit 
was almost $6 million. During 
that same five-year period from 
2010 to 2014, AKC’s total assets 
increased by one-third to almost 
$140 million.

Some of that growth has come 
from new programs like Canine 
Partners, which grew 600% to 
$900,000 in AKC revenue (and 
also delivered over $1.5 million 
in entry fees to clubs); CGC/Star 
Puppy which grew 54% to almost 
$1,000,000; GoodDog Helpline 
which ended its first year with 
revenues of almost $900,000; 
Global Services, which grew 145% 
to almost $300,000, and a brand 
new product – ReggieBox – which 
delivered almost $250,000 in its 
first year.

Our financial success allows 
us to deliver on our mission – and 
to keep expanding our programs.

Certainly, a crucial part of our 
mission is our events. Participa-
tion in our events grew from about 
3 million entries in 2010 to about 
3.2 million entries in 2014. Just 
to be clear, events do not make 
money. They never have. Our goal 
is to have them break even, but we 

have a long way to go. For now, 
we invest in our events and will 
continue to do so.

Our healthy financial picture 
enables our commitments of sup-
port for the AKC Canine Health 
Foundation, with cash and in-kind 
contributions totaling $800,000 last 
year; provides financial aid for 
veterinary students; provides the 
management of the AKC PAC, as 
allowed by Federal law; provides 
responsible breeding and dog 
ownership education; provides 
our government relations team 
headed by Sheila Goffe to help 
grassroots efforts for laws that 
truly benefit dogs; and provides 
a robust public relations program 
to engage the public with the 
AKC, build greater awareness of 
responsible breeders, and further 
the understanding and desirability 
of purebred dogs. None of that 
would be possible without a fi-
nancial performance like last year.

For the first time in a decade, 
last year’s total number of dogs 
registered was higher than the to-
tal of the prior year. Mark Dunn’s 
leadership with the support of 
marketing, operations, and field 
staff all contributed to that prog-
ress through various initiatives, 
including: our Good Works cam-
paign that directly links registra-
tion of a puppy to fund activities 
that protect and support all dogs, 
and the people who love them; our 
Breeder of Merit program which 
to date has directly resulted in the 
registration of more than 200,000 
dogs; our Unregistered Dog Pro-
gram that partners with breeders 
to help owners complete the reg-
istration of their new dog; and our 
newest initiative, Breeder EZ Reg, 
that allows breeders to complete a 
full litter registration online.

AKC’s public outreach has 

enjoyed significant progress, also. 
Our PR program delivered 33% 
more clips in 2014 than 2010. And 
those clips had more views than 
ever before – from 4 billion in 2010 
to a total audience of almost 26 bil-
lion in 2014 – and that was without 
Meet the Breeds in 2014.

In the past couple of years we 
have taken on many challenges 
that some people thought were not 
believable. Through our commit-
ment to relentless positive action, 
we are on the path to making the 
unbelievable, achievable. While 
we continue to face challenges in 
registrations, event participation, 
club sustainability, and legislation, 
I am excited about how we are 
preparing for the future.

At the crux of our future plans 
is an understanding of some cru-
cial facts. Our core constituency 
of clubs, exhibitors, judges, and 
breeders represents about 105,000 
households. However, today in 
America about 57 million house-
holds have at least one dog. What 
causes that gap? Our research re-
vealed the vast majority of people 
with dogs in their lives have great 
respect for the AKC. They just do 
not find us relevant to them. In 
fact many do not even think they 
are welcome.

The first step in changing that 
perception has been our social me-
dia efforts. For years our Facebook 
outreach languished in the tens of 
thousands – which makes sense if 
the prevailing thinking is we are 
not relevant to most dog owners. 
Two years ago we began chang-
ing that perception. Today, AKC’s 
social media reaches almost three 
million people. Engagement, or 
people talking about us, peaked 
at an incredible 148%, a colossal 
number compared to benchmark 
and competitor engagement of less 

than 3%. In fact, the total reach of 
our entire social media audience 
was 35.6 million people last year.

There are numerous examples 
of how our social media and PR 
efforts are getting people to not 
accept perception as reality, but 
instead see our reality as their per-
ception. The Los Angeles Times, 
which in the past accepted PETA’s 
view, noted the following after 
visiting Meet the Breeds in New 
York last month:

This may or may not be news 
to PETA, but even if you’re made 
a little queasy by the way humans 
have shaped the dog gene pool, 
and even if you’d never dream of 
not adopting from a shelter, you’d 
still be hard pressed to find among 
the Meet the Breed gang anything 
but animals that are deeply loved 
and responsibly bred.

“Responsibly bred.” We are 
now seeing social media leading 
news media to the understanding 
that there are differences between 
breeders - and the AKC represents 
the responsible breeders. I believe 
we are at the tipping point of 
bringing the distinction of respon-
sible breeders to the forefront of 
the conversation about purebred 
dogs. It is a conversation we will 
fuel through our current efforts 
and some new ones this year.

We recently released two 
breeder myth videos that speak 
to the positive qualities of pure-
bred dogs and responsible breed-
ers – and they reached more than 
1.5 million people with the truth 
about responsible breeding.

The redesign of AKC.org will 
fast become the hub for everything 
about dogs, for everyone who 
loves dogs. Chris Walker and his 
team are creating a platform that 
will be the pathway to the 57 mil-

lion dog households in America. 
As with any new digital release, 
there are bound to be corrections 
and improvements along the 
way – just like the apps on your 
phone get upgraded to improve 
the experience. The first phase 
of improvements to AKC.org are 
mostly executed now. Probably 
the best measurement of its suc-
cess is growth in users – now over 
four million – with 58% being new 
visitors. In addition, the number of 
daily sign-ups to create a personal 
login went from 150 per day prior 
to the new website to 3000 per day 
after the launch – a 20X increase 
driven solely by the redesign!

We know new visitors come to 
AKC.org primarily to learn about 
breeds and find a responsible 
breeder. The ability for owners 
to upload photos of their dogs 
is a breakthrough concept that is 
singularly driving engagement to 
new heights. People who thought 
we would not welcome them or 
their dogs are amazed that we 
encourage them to share the pho-
tos of their purebred dogs on our 
website. Suddenly for them, AKC 
goes from not accepting of them 
and their dogs, to giving them a 
warm embrace. We are working 
with Parent Clubs to further en-
hance the new breed profile pages 
and improve the experience for 
the public.

Soon, we will launch a new 
breeder listing section with im-
proved breeder profiles, including 
custom breeder websites. The new 
listing will include both breed-
ers’ dogs and rescue dogs from 
our Parent Club approved rescue 
network.

The website will also become 
the hub for our new health micro-
site – an education resource for 
breeders and owners. This will 
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allow us to engage and educate 
a wide scope of breeders on 
best breeding practices and 
health screening. The health 
microsite works in tandem 
with the soon-to-be launched 
Bred with H.E.A.R.T. program 
that creates a resource for the 
general public to find puppies 
from responsible breeders who 
are demonstrating a validated 
commitment to continuing 
education and health testing. In 
addition, we will be announc-
ing our new Chief Veterinary 
Officer very soon; the doctor 
will have an important role in 
this site, also.

As we are creating a new 
focus on breeds and breeders, 
we are also creating a new focus 
on our clubs. For those clubs 
interested in expanding their 
membership, we will have pro-
grams to inform and connect 
owners of the opportunities for 
their breed and their area – no 
matter what their interest might 
be. Stay tuned for more about 
those initiatives.

We recognize that not all 
dog owners have an interest in 
competing. Some just want to 
enjoy fellowship with a shared 
interest – their particular breed 
or community. The market-
place is a dynamic ecosystem 
that abhors a vacuum. Owners 
perceived a lack of organized 
interaction for fun, so they cre-
ated their own. They are loosely 
called “meetup groups.” They 
are ubiquitous and they are 
robust, with local member-
ship that dwarfs ours. We have 
reached out to some to learn 

more and to understand how 
we could become part of that 
experience. I believe this con-
cept could become a gateway to 
bringing new members to our 
clubs and new participants to 
our events - much like the Boy 
Scouts, Girl Scouts and 4-H 
clubs do now.

As a learning experience 
for us, we recently held a CGC 
test for a meetup group in 
New York and 18 dogs earned 
their title in one night. It was 
an amazing experience for the 
owners – they didn’t realize 
their dogs could achieve suc-
cess and they certainly did not 
realize there is a place for them 
in the AKC world. We learned 
an important lesson that night: 
inclusion goes a long way to 
change people’s hearts and 
minds.

In 2015 we will be expand-
ing our club event support 
program. We have an email-
marketing program for AKC 
sanctioned matches that invites 
AKC registrants within 100 
miles of the event to attract 
potential new exhibitors and 
club members. If you have a 
sanctioned match coming up, 
please notify Stephanie Smith 
(sxs2@akc.org) so we may be of 
help in promoting your match. 
There is no charge to the club 
for this service.

We are producing a Market-
ing the Sport eBook providing 
tips about how to best promote 
your shows, trials, and events. 
Interviews with successful 
cluster chairs about how they 
have increased show entries 

and public gate, successfully 
promoted their events, and re-
cruited new club members will 
be included. The eBook will be 
available in the second quarter.

We have made great prog-
ress in the last five years. I am 
pragmatically optimistic that 
with your partnership, we will 
make even greater progress in 
the next five years. I believe that 
because I know we all do this 
for one common purpose.

About ten years ago, I 
brought two simple sentences 
to Dennis Sprung in response 
to his quest for a definition and 
rallying cry for the AKC.

“We’re more than champion 
dogs. We’re the dog’s cham-
pion.”

I know everyone on staff at 
AKC and all of you believe that, 
because you all live it.

Today, that commitment to 
dogs will help the American 
Kennel Club continue on its 
path of progress. We must be-
lieve in ourselves, take courage 
from our ideals, and stand tall. 
The dogs deserve nothing less.

As always, your comments 
and suggestions are most wel-
come at atk@akc.org.

S i n c e r e l y , 
A l a n  K a l t e r 
Chairman

News from the Enemy Camps & the Good Guys

Dear SAOVA Friends,

Welcoming in the New Year, 
HSUS posted their continu-
ing list of legislative goals.  In 
Pacelle’s words, this will make 
2015 even bigger and better 
than the year before.   The list 
includes:  Securing breeding 
standards in all fifty states to 
“crack down” on puppy mills; 
securing legislation against use 
of gestation crates and what 
HSUS determines are inhu-
mane factory farming practices; 
ending horse slaughter.

In 2014 bills attempting to 
define commercial breeders 
and/or the departments re-
sponsible for regulation were 
defeated in AZ, MI, NC, PA, 
and TN.  Whether or not your 
state has an existing law is im-
material to HSUS; additional 
regulation can still be intro-
duced.  In states where HSUS 
plans to introduce new legisla-
tion, kennel raids and illegal 
seizures will increase as HSUS 
lays the propaganda ground-
work to “justify” passage of 
their bill. 

SAOVA posted a report on 
the HSUS Taking Action for An-
imals (TAFA) conference from 
summer 2014 in which we not-
ed the formation of the HSUS 
District and County Leader 
Programs.   http://saova.org/

HSUS_TAFA.html    This pro-
gram is designed to engage 
people in all 435 Congressional 
Districts and have those District 
Leaders lead political efforts to 
advance federal legislation by 
concentrating on influencing 
members of Congress.   Under 
the guidance of HSUS staff, the 
Leader is to develop an action 
plan for successful completion 
of one goal related to Legisla-
tive Advocacy.  In addition to 
lobbying Congress, Leaders 
will work with school districts 
to establish Meatless Mondays; 
connect with small farmers to 
unite them against “factory 
farms;” and work with animal 
shelters on spay/neuter initia-
tives in the community.   This 
program is forging ahead.  You 
can look up your state and 
congressional districts on the 
HSUS site to see if these posi-
tions have been filled: http://
tinyurl.com/kgnz4nu

Within this framework, 
HSUS also plans to include 
County Leaders in all 3,100 
counties across the U.S.

The world not only belongs 
to those who show up, it’s con-
trolled by the best informed 
and most motivated.  It is time 
to sharpen your writing skills, 
contact your legislators, and 
take back the conversation.  
Silence HSUS in 2015!

Cross Posting is encour-
aged.

Susan Wolf

Sportsmen’s and Animal 
Owners’ Voting Alliance Work-
ing to identify and elect sup-
portive legislators

saova@earthlink.net

http://saova.org
FOUR CHARGED 

UNDER UTAH’S AG-
GAG LAW

SALT LAKE CITY – Four an-
imal activists who took pictures 
of a large southwestern Utah 
hog farm have pleaded not 
guilty to charges filed under a 
controversial law that criminal-
izes undercover investigations 
of slaughterhouses and factory 
farms. The four from California 
and Maryland entered the pleas 
Wednesday and Thursday to 
charges of trespass and agri-
cultural operation interference. 
The activists from the Farm 
Animal Rights Movement are 
accused of driving onto private 
property at Circle Four Farms 
in Milford and taking pictures 
Sept. 24. The second count 
against them comes under a 
law that makes it a crime to con-
duct undercover investigations 
of slaughterhouses and factory 
farms. It’s being challenged by 
activists who say it’s designed 
to prevent exposure of unsafe 
practices.  Six other states have 
similar measures, but the only 
person to be charged was also 
from Utah, said Matthew Lieb-
man, an attorney from the Ani-
mal Legal Defense Fund chal-
lenging the law. Full story at 
the Washington Times: http://
tinyurl.com/mdww2gh

mailto:sxs2@akc.org
mailto:atk@akc.org
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P E N N S Y LVA N I A 
GOVERNOR’S TRANSI-
TION TEAM

Pennsylvania Governor 
Tom Wolf begins to make good 
on his animal welfare cam-
paign promises.  HSUS PA 
State Director Sarah Speed was 
named to his transition team 
on agriculture issues.  Accord-
ing to a prepared release, the 
transition review teams work 
with the outgoing administra-
tion to better understand the 
issues and challenges that face 
the executive branch.  Wolf was 
endorsed by Humane PA PAC 
and by HSUS.
RIGHT TO HUNT AND 

FISH
Recapping 2014, Missis-

sippi became the 18th state 
with a constitutional right to 
hunt and fish provision with 88 
percent of voters in favor of the 
amendment. Alabama voters, 
nearly 80 percent of them, re-
fined already existing language, 
adding that hunting and fish-
ing are the “preferred means 
of managing and controlling 
wildlife.”   States protecting 
the right to hunt and fish are: 
Alabama, Arkansas, Georgia, 
Idaho, Kentucky, Louisiana, 
Minnesota, Mississippi, Mon-
tana, Nebraska, North Dakota, 
Oklahoma, South Carolina, 
Tennessee, Vermont, Virginia, 
Wisconsin, and Wyoming

Moving forward, Texas 
Senator Brandon Creighton 
(R, Conroe) and Representa-
tive Trent Ashby (R, Lufkin) 
recently introduced resolutions 
SJR22 and HJR21 proposing 

amendments to the Texas con-
stitution that will protect the 
right to hunt, fish and harvest 
wildlife and preserve Texas’ 
hunting heritage for genera-
tions to come.

This email has been checked 
for viruses by Avast antivirus 
software.

www.avast.com

The message above was 
posted to New Jersey, Penn-
sylvania, Maryland, Delaware, 
New York, and New England 
residents by the Sportsmen’s 
and Animal Owners’ Voting 
Alliance (SAOVA) on one of six 
regional read only elists.

SAOVA is a nonpartisan 
volunteer group working to 
protect Americans from the 
legislative and political threats 
of radical animal rightists. Visit 
our website at http://saova.org 
for this program’s goals, meth-
odology and list signup details.

To unsubscribe from this list, 
exercise that option at http://
mailman.montana.com/mail-
man/listinfo/saova_east

SAOVA

PO Box 612, Spencer NC 
28159

SAOVA_East mailing list

SAOVA_East@mailman.
montana.com

http://mailman.montana.
com/mailman/listinfo/sao-
va_east

U.S. Sens. Murkowski, 
Heinrich Introduce New 
Bipartisan Sportsmen’s 

Act of 2015
The National Shooting 

Sports Foundation (NSSF), 
the trade association for the 
firearms, ammunition, hunting 
and shooting sports industries, 
today is pleased to note that 
U.S. Sens. Lisa Murkowski (R-
Alaska) and Martin Heinrich 
(D-N.M.) have introduced the 
Bipartisan Sportsmen’s Act of 
2015.

The Bipartisan Sportsmen’s 
Act of 2015 is a package of 
pro-sportsmen’s legislation 
designed to safeguard and 
promote America’s hunting 
and fishing traditions and to 
enhance the role of hunters, an-
glers and shooters as America’s 
preeminent supporters of wild-
life conservation. In keeping 
with a longstanding tradition of 
bipartisanship on sportsmen’s 
issues, the legislation enjoys 
strong support from both sides 
of the political aisle with Con-
gressional Sportsmen’s Caucus 
(CSC) Co-Chairs U.S. Sens. Jim 
Risch (R-Idaho) and Joe Man-
chin (D-W.V.) and CSC Vice-
Chairs U.S. Sens. Deb Fischer 
(R-NE) and Heidi Heitkamp 
(D-N.D.) serving as original 
co-sponsors.

“Being from Alaska, I’m 
lucky. Our hunting and fishing 
is top-notch. We learn to love 
the ‘great outdoors’ very early 
on in the Last Frontier. We know 
how to enjoy it today, and we’re 
committed to making sure that 
future generations have the 

same great opportunities,” said 
Sen. Murkowski. “The biparti-
san legislation we introduced 
today will help ensure that our 
grandchildren have the same 
opportunities to hunt and fish 
as we did growing up.”  

Sen. Heinrich added, “The 
number one issue for sports-
men and women across the 
country is access. This widely 
supported, bipartisan bill will 
open more areas to hunting 
and fishing and grow America’s 
thriving outdoor recreation 
economy. Hunters and anglers 
alone spend more than $465 
million per year in New Mex-
ico, and outdoor recreation as 
a whole is directly responsible 
for 68,000 jobs in our state. As 
an avid hunter myself, I remain 
deeply committed to preserv-
ing our outdoor heritage and 
treasured public lands for fu-
ture generations to enjoy.”

“The Bipartisan Sports-
men’s Act of 2015 is made up 
of several bills that will help 
ensure our outdoor traditions 
are preserved, protected and 
promoted, said Lawrence G. 
Keane, NSSF Senior Vice Presi-
dent and General Counsel. This 
legislation addresses some of 
the top concerns of Ameri-
can hunters and recreational 
shooters. Its passage would be 
a significant accomplishment 
for the sportsmen’s community 
and for America. We are grate-
ful to Senators Murkowski and 
Heinrich for their bipartisan 
leadership on this important 
legislation and are looking 
forward to passage early in the 
114th Congress.”  

Priorities addressed in the 
Bipartisan Sportsmen’s Act 
include: protecting the tradi-
tional use of lead ammunition 
and fishing tackle by American 
hunters and anglers, the remov-
al of impediments to the use of 
Pittman-Robertson funds for 
shooting ranges and a signifi-
cant number of provisions to 
enhance and expand hunting, 
shooting and fishing access on 
lands administered by the De-
partments of the Interior and 
Agriculture.  
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State News

ARKANSAS
Voice your comments 

on proposed 2015-
16 hunting season 

regulations 
The Arkansas Game and Fish 

Commission is asking the public 
to provide feedback on the state’s 
wildlife regulations. Any com-
ments or concerns can be provided 
by going to the Regulation Survey 
to take a quick online survey.

The following considerations 
are being surveyed for the 2015-
16 season: 

• Move the bear archery season 
opening day to the last Saturday in 
September to coincide with open-
ing day of deer archery season. 

• Split the modern gun bear 
season in bear zones 1 and 2 to 
coincide with modern gun deer 
seasons. 

• Increase the bear zone 1 quota 
from 200 to 250 bears. 

• Provide youth only dates dur-
ing public and private land elk 
hunts. 

• Prohibit the use or posses-
sion of alcohol on Commission-
controlled Wildlife Management 
Areas. (An exception will remain 
in place to allow campers to pos-

sess and consume alcohol in des-
ignated campsites). 

• Extend the Black River Flood 
Prone Zone to the Missouri state 
line. 

• Extend archery deer season 
through Jan. 31 on Freddie Black 
Choctaw Island Deer Research 
Area WMA East Unit. 

• Move muzzleloader deer 
season from October to January 
on Freddie Black Choctaw Island 
Deer Research Area WMA East 
Unit.

• Change the boundary lines of 
White Rock, Piney Creek, Ozark 
National Forest, Lee Creek, Maga-
zine and Sylamore WMAs and 
make the boundaries readily 
available via AGFC’s interactive 
online map. Written comments 
may be mailed by March 1 to the 
AGFC, Attn: Hunting Regulations 
Proposals, 2 Natural Resources 
Drive, Little Rock, AR 72205. 

GEORGIA
Act Now to Reduce 

Nuisance Goose 
Problems This Year

The Canada goose is an adapt-
able bird and can live in a vari-
ety of locations, including open 
farmland and rural reservoirs to 

suburban neighborhood 
ponds, office complexes, 
parks and other devel-
oped areas. According to 
the Georgia Department 
of Natural Resources’ 
Wildlife Resources Divi-
sion, an increase in the 
goose population, espe-
cially in urban areas, typi-
cally brings an increase in 
nuisance complaints. 

“Geese that have adapted to 
people, either because they are be-
ing fed or because they are so close 
to humans on a daily basis, can be-
come aggressive,” says Greg Balk-
com, State Waterfowl Biologist for 
the Wildlife Resources Division. 
“When you have resident geese 
nesting near developed areas like 
office complexes or apartment 
buildings, the geese will defend 
their nest against all intruders, and 
that includes chasing or charging 
people.” 

PREVENTION METHODS 
* Harassment: Landowners who 

don’t want geese on their prop-
erty should first try a variety of 
harassment techniques, including 
chemical repellents, mylar bal-
loons, wire/string barriers, and 
noise makers. These methods are 
proven to help reduce goose prob-
lems. However, they do require 
consistency from the property 
owner and are not always 100% ef-
fective. Now is the best time to act 
because geese are just beginning to 
select their nesting sites. Scaring 
the geese away now will reduce 
problems in the future. 

* Reduce Goose Reproduction: 
The U.S. Fish and Wildlife Ser-
vice issued regulations that allow 
for additional control measures, 
apart from harassment techniques 
and traditional hunting, to help 
address nuisance goose prob-
lems. One of those regulations 
is a permit for reducing goose 
reproduction through nest and 
egg destruction OR egg addling 
or oiling which prevent the eggs 
from hatching. 

“A permit is easy to attain, and 
can be useful in certain situations 
– such as a homeowner that may 
have geese nesting close to home” 
says Balkcom. “Additionally, it is a 
way to keep a minimum number 
of adult geese on the property 
without the population growing 
too large through years of un-
checked reproduction.” 

The permits are available at the 

Results from seven years of re-
search on the Neal Smith National 
Wildlife Refuge in Jasper County 
make a compelling argument: 
converting just 10 percent of a crop 
field to strategically placed prairie 
reduces runoff by 40 percent, soil 
loss by 95 percent, phosphorus 
loss by 90 percent and nitrogen 
loss by 84 percent. Additional ben-
efits accrue for wildlife, plants and 
insects as compared to a cropped 
field. 

Smith notes planting deep-
rooted prairie grasses will im-
prove water quality above and 
below ground. “It will keep soil 
from moving downslope, reduc-
ing phosphorus movement, and 
underneath, the root system inter-
cepts nitrogen,” he says.

It’s the other add-on benefits—
wildlife, plant diversity and resil-
ience to changing weather, aesthet-
ics—that make prairie strips so 
attractive to him. Smith’s plan calls 
for creating a wildlife corridor, 
using prairie strips to connect a 
field in permanent cover through 
the USDA Conservation Reserve 

U.S. Fish and Wildlife Service’s 
website at www.fws.gov/permits. 
The website also contains useful 
information on the methods for 
addling or oiling the eggs or de-
stroying the nests and when each 
method may be appropriate. 

The nesting season for geese 
is just getting underway, and 
landowners and land managers 
who have problems with geese 
(homeowners, golf course manag-
ers, city/county managers, etc.) 
- especially during the summer 
molting season - may be able to 
act now and reduce their nuisance 
problems later this year. 

It is important to remember that 
Canada geese are a protected spe-
cies under state and federal law. It 
is illegal to hunt, kill, sell, purchase 
or possess Canada geese except 
according to Georgia’s migratory 
bird regulations or other federal 
permits. 

For more information, visit the 
U. S. Fish and Wildlife Service 
website at www.fws.gov/permits. 
For a brochure on a variety of 
methods of dealing with nuisance 
geese, visit www.georgiawildlife.
com (Select “Hunting”, “Game 
Management” and “Nuisance 
Canada Geese”). 

IDAHO
leash law enforcement 
to begin on boise river 
wildlife management 

area
Unusually warm February 

weather has brought more recre-
ationalists to the Boise River Wild-
life Management Area (WMA) 
than normal, many of them dog 
walkers. With the state’s largest 
wintering mule deer herd still ek-
ing out a living on WMA lands, en-
forcement efforts will be stepped 
up to insure that all WMA users 
are playing by the rules.

Unfortunately, ma-
ny dog owners tak-
ing advantage of the 
WMA’s open space 
fail to comply with the 
area’s dogs-on-leash-
only provision. This 
rule is in place to re-
duce increased stress 
levels among mule deer 
brought on by a dog 
running at large. 

Leash rule enforce-
ment efforts on WMA 
lands last spring yield-
ed a non-compliance 
rate of 75 percent, and 
persons in violation 
received written warn-
ings rather than cita-
tions. 

“Our goal last year 
was to educate WMA 
users, rather than sim-
ply write tickets for a 
violation,” Fish and 
Game conservation officer Ben 
Cadwallader noted. “Awareness 
is high among WMA users, so 
we’re hopeful that this year will 
witness better compliance of a rule 
designed to increase mule deer 
survival.”

IOWA
Prairie Strips Help Iowa 
Farmers, Land and Water

“Conservation with a purpose” 
is how Tim Smith describes his 
newest farming venture that 
builds on past work to protect wa-
ter quality on his Wright County 
farm. 

Previous success with strip till-
age and cover crops led Smith, 
located in the Boone River water-
shed, to meet with Seth Watkins, a 
Clarinda farmer who plants small 
strips of prairie to protect soil. 
Smith was immediately interested 
in STRIPS, or Science-based Tri-
als of Rowcrops Integrated with 
Prairie Strips. 
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Program with his brother’s recent 
tree plantings, while protecting a 
stream and filtering runoff from a 
crop field. Planting a diverse mix 
of 30 prairie species will make for 
a more sustainable system, as dif-
ferent plants thrive under different 
weather conditions. 

He’s had some experience with 
the erosive power of severe rains 
in 2013 and when 13 inches of rain 
fell in two weeks in 2014. “From 
early May until the crop forms a 
canopy in late June or July, the soil 
is really exposed to rain unless you 
have practices in place to protect 
your soil from those intense rains,” 
he says. “Prairie strips are a very 
good alternative to terraces. Al-
though you lose a certain amount 
of land, you gain a tremendous 
benefit.”

After growing up on a diversi-
fied farm near Williamsburg in 
Iowa County, landowner Lucena 
Morse has a passion for prairie, 
like her mother, who added prairie 
in the 1980s after reading Rachel 
Carson’s Silent Spring. With her 
siblings, Morse added to those 
original plantings with a diverse 
seeding of grasses and forbs 
planted on the contour, in a layout 
to make farming easy for their ten-
ant’s tillage equipment. 

“I’m so excited about STRIPS 
because it gave a scientific and 
economic excuse to do what I 
knew was the right thing,” she 
says. Morse expects results as the 
plants’ interconnected deep roots 
intercept sediment and nutrients. 
“I’m very excited about improv-
ing the microbial community in 
the soil and providing habitat 
for wildlife—mammals, insects 
and birds,” she says. “I hope the 
STRIPS project is enormously suc-
cessful throughout the Midwest, 
prairie strips will become just as 
ubiquitous as terraces and wa-
terways. They could be. They are 
less expensive and they’re more 
effective.”

The STRIPS concept started in 
2004, moving to experimental tri-

als in 2007. Ongoing team research 
at Iowa State University studies 
bird activity on two sites, monitors 
water quality and nutrients, and 
works with farmers to add new 
strips. ISU’s Tim Youngquist meets 
with farmers wanting to improve 
water quality and reduce erosion, 
but who don’t have much experi-
ence with prairie. Youngquist sug-
gests seed types, seeding methods 
and times. 

“For about $200 per acre, they 
can plant about 30 species, not 
trying to duplicate the natural 
system, but trying to mimic it,” 
he says. “This is something that 
helped form the soil. By putting 
plant species here that were here, 
they can help soil stay in place, 
help nutrients stay in place and 
get greater diversity of species—
insects, pollinators and birds.” 

Cost-share programs can fund 
portions of the project and may 
provide some ongoing income. 
Currently, there are 23 STRIPS 
projects throughout the state, in-
cluding 17 on private land.

Duck Hunters in 
Iowa, Wisconsin and 

Michigan Find Success 
in Experimental Season
Waterfowl hunters in Iowa, Wis-

consin and Michigan participated 
in a special September teal season 
for the first time since 1969 as part 
of a three-year experiment autho-
rized by the U.S. Fish and Wildlife 
Service (USFWS).

Teal hunting seasons are held 
in September as blue-winged teal 
are an early migrating duck, often 
having already left the state prior 
to the opening of the regular duck 
season. In Iowa, the special teal 
season was Sept. 6-21.

The experiment used trained 
observers to study hunters duck 
identification skills, participation 
and harvest. Data collected dur-
ing the first experimental season 

in 2014 indicates hunters were 
successful in properly identifying 
ducks in 94 percent of opportuni-
ties.

“Our first year results give us 
confidence in promoting this op-
portunity for hunters again next 
season,” said Orrin Jones, water-
fowl research biologist with Iowa 
Department of Natural Resources’ 
Wildlife Bureau.

The DNR has posted the first 
year results from the three year 
special September teal season ex-
periment on its website at www.
iowadnr.gov/teal.

The three study states and Min-
nesota are part of a regional group 
that forms the production states of 
the Mississippi Flyway Council. 
The Mississippi Flyway Council 
is a coalition of 14 states, three 
provinces, the U.S Fish and Wild-
life Service and the Canadian 
Wildlife Service which formulate 
management recommendations 
for migratory birds in central 
North America.

In 1971, the USFWS separated 
the Mississippi Flyway states into 
production states, of which Iowa, 
Wisconsin, Michigan and Minne-
sota were classified, and nonpro-
duction states -- Alabama, Arkan-
sas, Illinois, Indiana, Kentucky, 
Louisiana, Missouri, Ohio and 
Tennessee. Nonproduction states 
were allowed a special September 
teal season while the production 
states were excluded from this op-
portunity in order to protect other 
duck species in production states 
from unintentional harvest. The 
southern, nonproduction states 
have benefited from an additional 
440 days of waterfowl hunting that 
the northern production states.

The experimental teal season be-
came a possibility due to the recent 
record high duck populations and 
a desire for more equitable distri-
bution of harvest opportunity for 
the northern states.

MEDIA CONTACT: Orrin Jones, 
Waterfowl Research Biologist, 

Iowa Department of Natural Re-
sources, 641-357-3517.

KANSAS
NEW QUAIL FOREVER 

CHAPTER FOR 
JACKSON AND 

JEFFERSON COUNTIES
Anyone interested can show 

support by attending Feb. 28 
banquet

Continued habitat loss and 
declines in bobwhite quail popu-
lations in Jackson and Jefferson 
counties motivated a local group 
to form the K-16 Chapter of Quail 
Forever. The chapter’s goals in-
clude addressing local concerns 
for the species through public 
awareness, education, fundrais-
ing, habitat improvements, and 
passing on the conservation and 
hunting heritage. The new chapter, 
which was comprised of only 10 
members just five short months 
ago, has increased its membership 
to nearly 30 volunteers from both 
counties. Holton residents Greg 
Tanking (president), Brandon 
Shaw (secretary), and Jeremiah 
Huyett (treasurer) will oversee 
the chapter.

To raise money for upcoming 
projects and activities, the K-16 
Quail Forever Chapter will host a 
banquet Feb. 28 at the Community 
Hall in Hoyt. The banquet will 
begin at 5:30 p.m. and the public 
is invited to attend. Following din-
ner, attendees will enjoy a variety 
of raffles and games, as well as 
an auction. Those in attendance 
will have the chance to win one of 
10 firearms. All laws and regula-
tions apply and 100 percent of the 
proceeds from the banquet will be 
retained by the chapter for local 
conservation projects.

For more information on this 
chapter and for tickets to the ban-
quet, contact Greg Tanking at (785) 
305-1417 or Brandon Shaw at (785) 
851-0002.

LIGHT GOOSE 
CONSERVATION 
ORDER EXTENDS 

HUNTING SEASON
Goose hunters pursuing snow, 

Ross’ geese may hunt through 
April 30

For some waterfowl hunters, 
seasons seem to come and go all 
too fast. It may feel like hunters 
and their canine companions 
have just warmed up when the 
regular seasons close. However, 
hunters looking to enjoy a few 
more weeks afield hunting geese 
can participate in the Light Goose 
Conservation Order from Feb. 
16-April 30, 2015. During this 
special season set by the U.S. Fish 
and Wildlife Service, hunters may 
take an unlimited amount of snow 
and Ross’ geese.

The U.S. Fish and Wildlife Ser-
vice established this special season 
in 1999 in an effort to increase the 
harvest of light geese, a popula-
tion that has increased more than 
300 percent since the mid-1970s. 
These historic numbers of geese 
have denuded portions of their 
fragile tundra breeding habitat in 
the arctic, which may take decades 
to recover. This impacts other bird 
species that nest there, including 
semi-palmated sandpipers and 
red-necked phalaropes.

To increase hunter success, the 
conservation order authorizes 

hunting methods not allowed dur-
ing the regular seasons, including 
the use of electronic calls and un-
plugged shotguns. Shooting hours 
are one-half hour before sunrise to 
one-half hour after sunset.

For more information on this 
season, visit www.ksoutdoors.
com and click on “Hunting/When 
to Hunt/Migratory Birds.”

KENTUCKY
Public meetings 

scheduled to discuss 
forest management to 

benefit grouse and other 
wildlife

A series of public meetings to 
discuss forest management to ben-
efit grouse and other woodland 
species in eastern Kentucky will 
begin next week.

Biologists with the Kentucky 
Department of Fish and Wildlife 
Resources will conduct meetings 
in Morehead, Paintsville and 
Corbin. 

 Grouse populations in eastern 
Kentucky have been on the de-
cline for several years. Manage-
ment planning seeks to boost the 
population of forest species such 
as grouse. 

 Presenters will discuss the cur-
rent status of woodlands wildlife, 
existing forest conditions, the 
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