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Send in your letters and 
photos

Dennis, great website and 
magazine. I found you on 
Twitter I never knew your 
website existed what a find. I 
have been turning my hunt-
ing buddies on to Bird Dog 
& Retriever News. One even 
bought a dog from one of your 
breeders. He STILL owes me a 
beer. Can’t wait for the next is-
sue. Jamey E. Frankfort, KY

Thanks Jamey, we are start-
ing to do a lot more with Twit-
ter, Facebook and all the other 
Web 2.0 Social networks. With 
our aging readership we are 
taping a younger and larger 
crowd by doing so. Glad you 
and your buddies enjoy the 
magazine and website. We are 
adding a lot of new things to 
the web page and magazine this 
next year. Dennis G 

Dennis, thanks for doing 
the website for us. I did not 
have a clue where to start but 
my kids told me I needed to 
be online... and like usual they 
were right. I used to all but 
give away my last pup or so, 
now I have deposits ahead of 
time and a waiting list. I am in 
the process of rasing the price 
of my pups for the first time in 
five years. I’m getting a digital 
camera and computer with  a 
bit of my profits so you can 
keep me in front of the people. 
Charles S. Des Moines, IA

Charles, thanks it appears to 
be the way people are and will 
be doing business in the future. 
We try to stay on the cutting 
edge of where the marketplace 
is. Thanks again for advertising 
with us, because of you and our 
other advertisers we can bring a 
lot of information to the public. 
Dennis G 

Dennis I have not seen a 
magazine in a while can you 
tell me what my status us? 
Karen S. Bismarck, ND

Karen, with the economy 
in hard times we had to take 
a serious look at our business 
and until very recently we 
did not know the best course 
to continue. We did not want 
to send out a message saying 
we do not know how to best 
continue we’ll get back to you. 
Now that it is becoming clear 
what the future of newspapers 
and magazines are we are in-
forming all our subscribers and 
advertisers. We hope you will 
continue to support us on the 
net as you have supported us in 
paper in the past. Dennis G 


